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©THE 


FOURTH  ESTATE 


You’re 

standing 

taller. 

There  were  more  newspapers 
read  last  year.  More  newspapers  to  read. 
More  newspaper  advertising.  But  then, 
there  was  a  reason.  Newspapers  are 
a  growth  industry. 

So  smile. 


Gannett 


Meet  an  editor 
with  30  million 
readers;  a 
prolific  writer, 
traveler ... 


That’s  John  Pinkerman,  Editor  of 
Copley  News  Service.  He’s  a  shirtsleeve 
pro  with  more  than  four  decades  as  a 
reporter-editor.  He’s  a  demanding  boss 
who  goes  into  the  field  himself  to  prove 
to  his  staff  that  tough  assignments  can 
be  handled.  More  than  1,500  client 
newspapers  with  30  million  readers 
follow  his  weekly  column,  A  Changing 
World.  To  see  for  yourself  how  this 
veteran  newsman  views  this  perplexing 
planet,  write,  wire,  or  call:  P.O.  Box 
190,  San  Diego,  California  92112.  Cable: 
COPNEWS  San  Diego/Phone  714-299- 
7000  -  Telex  695041. 


°'»LO  OF  ** 


They  have  the  most  unusual 
weather  in  Honolulu,  Alaska,  as 
John  Pinkerman  discovers  while 
on  news  assignment. 


Washington  Star-News  na¬ 
tional  political  writer  James  R.  Polk 
has  won  the  1974  Pulitzer  Prize  for 
national  reporting.  Cited  by  the 
Pulitzer  committee  for  his  penetrat¬ 
ing  investigation  of  1972  presiden¬ 
tial  campaign  financing,  Polk’s 
winning  stories  led  to  legal  action  in¬ 
cluding  the  indictments  of  two 
ex-cabinet  members,  and  three  cam¬ 
paign  convictions. 

For  his  painstaking  investiga¬ 
tive  work,  Polk  has  also  won  the 
Sigma  Delta  Chi  distinguished  ser¬ 
vice  award  for  general  reporting,  and 
the  Raymond  Clapper  Memorial 
Award  for  Washington  investigative 
reporting. 


Star-News  Asian  correspondent 
Henry  Bradsher  has  been  awarded 
the  George  Polk  Memorial  Award 
for  outstanding  foreign  reporting. 
Bradsher,  who  is  based  in  Hong 
Kong,  was  cited  by  the  Polk  com¬ 
mittee  for  his  reporting  on  major 
developments  inside  Communist 
China.  Particularly  significant  was 
his  examination  of  the  power  strug¬ 
gle  between  followers  of  Mao  Tse- 
tung  and  Chou  En-Lai. 

This  award-winning  national 
and  international  reporting  exempli¬ 
fies  the  kind  of  significant,  responsi¬ 
ble  journalism  we  are  proud  to  bring 
our  readers  daily  in  the  Star-News. 
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EDITOR  &  PUBLISHER  CALENDAR 


NOW  THE  WORLD'S 
LARGEST  SINGLE 
SOURCE  OF 
IMPORT  AUTO 
ILLUSTRATIONS. 


AUTO  CUT  ^ 
SYSTEM 


Our  Dealer  Ad-Planner  Division  has  made  available  to 
world  auto  manufacturers  the  opportunity  to  distri¬ 
bute  their  current  model  illustrations  thru  the  suc¬ 
cessfully  proven  Kwikee  Auto  Cut  System. 


Included  in  the  '74  book  are  the  following: 

•  AUSTIN  •  M.G. 

•  HONDA  •  TOYOTA 

•  JAGUAR  •  TRIUMPH 


The  import  manufacturers  like  their  American 
counterparts,  are  taking  advantage  of  our  28-year 
working  relationship  with  the  newspaper  industry. 
Thru  the  Kwikee  System  they  are  placing  the  repro 
materials  directly  into  the  hands  of  the  people 
responsible  for  creating  and  producing  the  ads  for  the 
local  dealers. 

By  combining  their  models  with  participating  U.S. 
manufacturers  in  a  single  library,  they  have  given  the 
newspapers  a  single  source  for  local  reproduction 
materials,  eliminating  the  need  for  individual  filing. 
This  year's  book  becomes  next  year's  used  car  source. 


JUNE 

2-5 — SNPA  Foundation  Workshop  on  News  Staff  Organization,  U.  of  South 
Florida. 

2-14 — API  Management  and  Costs  Seminar  (for  newspapers  under  75,000 
circulation),  Columbia  University,  N.Y.C. 

6- 7 — Ga.  Ala.  Newspaper  Advertising  Executives  Assn.,  Holiday  Inn,  Gulf 
Shores,  Ala. 

7- 8 — Wisconsin  Associated  Press  Association  Spring  Meeting,  Midway  Motor 
Lodge,  La  Crosse,  Wis. 

8- 9 — ^Texas  UPl  Editors  Association,  Galvez  Hotel,  Galveston,  Tex. 

9- 13 — Newspaper  Division  Program,  Annual  Special  Libraries  Association 
Conference.  Four  Seasons  Sheraton  Hotel,  Toronto. 

10- 14 — KNIT  Seminar  on  Circulation  Management,  Miami,  Fla. 

1 1- 15— National  Association  of  Advertising  Publishers  Annual  Convention, 
Banff  Springs  Hotel,  Banff,  Alberta,  Canada. 

13- 15 — Arizona  Newspapers  Association  Annual  Summer  Workshop,  Little 
America,  Flagstaff,  Ariz. 

14- 18 — Virginia  Press  Association  Annual  Meeting  Aboard  the  Greek  Liner 
T.S.S.  Queen  Anna  Maria  to  Bermuda. 

16-20 — ANPA  Research  Institute  Production  Management  Conference  with 
Mid-Atlantic  Mechanical  Conference,  Convention  Hall,  Atlantic  City,  N.J. 

16-28 — API  Telegraph  Editors  and  Copy  Desk  Chiefs  Seminar,  Columbia 
University,  N.Y.C. 

20-22 — California  Newspaper  Advertising  Executives  Association  49th  An¬ 
nual  Convention,  Fishermen's  Wharf  Holiday  Inn,  San  Francisco. 

20-22 — Kentucky  Press  Association  Summer  Convention,  Quality  Inn  River- 
view,  Covington,  Ky. 

20-22 — Texas  Press  Association  Summer  Convention,  Inn  of  Six  Flags. 
Arlington,  Tx. 

20- 22 — ^Tennessee  Press  Association  Summer  Convention.  Mountain  View 
Hotel,  Gatlinburg,  Tenn. 

21- 23 — N.J.  Press  Association  Annual  Summer  Conference,  Essex  and  Sussex 
Hotel,  Spring  Lake.  N.J. 

21-23 — Northwest  Dally  Press  Association  Summer  Meeting,  Madden's 
Inn  &  Golf  Club,  Brainerd,  Minn. 

23- 27 — Association  of  Newspaper  Classified  Advertising  Managers  Annual 
Meeting,  Pfister  Hotel,  Milwaukee,  Wis. 

24- 28 — KNIT  Seminar  on  Qrganizatlonal  and  Team  Development.  Miami,  Fla. 

26-29 — Newspaper  Personnel  Relations  Association  Meeting,  Banff  Springs 

Hotel,  Alberta,  Canada. 

26-30 — PNPA  Summer  Conference,  Hilton  Inn,  Virginia  Beach,  Va. 

28-29 — Arkansas  Press  Association  Summer  Convention.  Arkansas  State  U., 
Jonesboro. 

30-July  2 — New  England  Newspaper  Advertising  Executives  Association 
Summer  Meeting,  Wentworth-by-the-Sea,  Mass. 

30-July  4 — International  Circulation  Managers  Association,  New  Marriott 
Hotel.  New  Orleans,  La. 

30-July  5 — National  Press  Photographers  Association  Annual  Meeting  and 
Seminar,  Troy,  Mich. 


JULY 


The  KWIKEE  book  is  designed  to  allow  each 
manufacturer  to  retain  his  individuality  with  a  sep¬ 
arate  tabbed  section.  They  can  include  line  and/or 
half-tone  illustrations  of  new  models  complete  with 
color  separations,  logos,  atmosphere  art  and  copy 
suggestions. 

The  participating  manufacturer  can  further  expand 
on  its  individuality  by  supplementing  the  material 
with  a  Dealer  Ad-Planner  designed  and  distributed  to 
its  dealers  and  corresponding  newspapers  as  well. 

For  additional  information  call  or  write  .... 
Dealer  Ad-Planner  Division 
Phone:  309/692-1530 

MULTI -AD  SERVICES 

ADDRESS  ...  P.0 .  BOX  806 
PEORIA,  ILL.  61601 
PHONE  ...  309/692-1530 


11-13 — Georgia  Press  Association  Annual  Convention.  Buccaneer  Lodge, 
Jekyll  Island,  Ga. 

14-17 — SNPA  Foundation  Workshop,  Reporting  Consumer  News,  U.  of 
Alabama. 

14- 19 — International  Society  of  Weekly  Newspaper  Editors  Annual  Confer¬ 
ence,  Pere  Marquette  State  Park,  Grafton,  III. 

15- 19 — KNIT  Seminar  on  Training.  Developing  and  Evaluating  Your  Em¬ 
ployees.  Miami,  Fla. 

15-19 — Newspaper  Guild  Annual  Convention,  St.  Louis,  Mo. 

18-20 — Alabama  Press  Association  Annual  Summer  Convention,  Gulf  Shores 
State  Park,  Gulf  Shores,  Ala. 

18-20 — North  Carolina  Press  Association  Annual  Convention,  Blockade 
Runner  Motor  Hotel,  Wrightsville  Beach,  N.C. 

21-24 — International  Newspaper  Advertising  Executives  Summer  Meeting, 
Stouffer's  Inn,  Cincinnati,  Ohio. 
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Newspaper  management  will  evaluate 
new  equipment  and  supplies  at  the 
ANPA/Rr  Conference,  June  17-20, 
in  Atlantic  City,  New  Jersey .... 
and  in  the  pages  of 

EDITOR  &  PUBLISHER 

nnpn/Ri 

CONFERENCE  ISSUES 

JUNE  15  JUNE  22 


June  15  E&P,  which  will  be  distributed  at  the  Confer¬ 
ence,  includes  advance  information  about  equipment  on 
exhibit,  special  features  on  new  products,  machinery, 
methods,  systems  and  techniques. 

The  June  22  issue  will  be  full  of  ANPA/RI  news:  Cover¬ 
age  of  sessions,  texts  of  speeches,  reports  of  the  latest 
production  developments  unveiled  at  the  Conference. 

E&P’s  solid  readership  by  decision-makers  in  newspaper 
management  and  production  makes  these  two  issues 
the  advertising  opportunity  of  the  year  for  manufac¬ 
turers  of  all  kinds  of  newspaper  machinery,  equipment 
systems  and  supplies. 


Advertising  Deadlines: 

JUNE  15 — Reservations,  June  3;  copy,  June  6. 
JUNE  22 — Reservations,  June  10,  copy,  June  13. 


'American  Newspaper  Publishers  Association  Research  Institute 
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CA  TCH-lines 


By  Lenora  Williamson 

THE  BROADWAY  COLUMN  TOOK  ONE  MORE  STEP 
toward  the  grave  with  the  recent  end  of  Leonard  Lyons’  syn¬ 
dicated  column,  says  Bob  Considine.  “Once  upon  a  time,  dear 
young  newspaper  readers,”  Considine  explains  in  his  Hearst 
column,  “news  from  the  Great  White  Way  was  considered  re¬ 
quired  reading”  and  “.  .  .  the  powerhouse  of  that  daft  era  in 
American  journalism  was  Walter  Winchell  .  .  .  Winchell  and 
his  regiment  of  Itold  imitators  introduced  a  new  note  in  journal¬ 
ism:  non-writing.  His  sentences  were  small  bleached  bones  of 
gossip  trailed  by  three  dots  .  .  .” 

Considine  relates  how  Winchell  was  the  only  newsman  “with 
identity  enough  and  gall  enough”  years  ago  in  Miami  to  force 
his  way  into  the  elevator  where  police  and  FBI  shoved  the 
assassin  who,  in  aiming  at  Franklin  D.  Roosevelt,  instead  killed 
Chicago  Mayor  Cermak.  Once  back  in  the  lobby,  Winchell  was 
sped  to  the  nearest  newspaper  office  by  a  Miami  publicity  man. 
and  Western  Union  was  alerted  to  rush  the  scoop  to  the  New  York 
Mirror.  Winchell’s  flagship.  Winchell  sweated  out  half  an  hour 
at  the  typewriter  and  finally  told  the  Miamian.  “I  can’t  write 
it.”  The  fellow  screamed.  “You’re  the  only  one  who  can!”  And 
then  WW  insisted,  “I  can’t.  I’ve  never  written  a  sentence  that 
didn't  have  three  dots  after  it.” 

»  «■  « 

FRONTIER  JOURNALISM— The  Wyoming  Press  Associa¬ 
tion  newsletter  reviews  a  slice  of  content  in  the  Cheyenne 
l.eailer  hack  in  1867  when  the  telegraph  still  hadn’t  reached  the 
town  and  the  paper  had  to  he  filled  with  locat  news,  personal 
observations,  and  “terrible  jokes.”  Police  news,  credited  to  the 
kindness  “of  our  efficient  Marshal,  Mr.  Melander”,  included 
such  items  as:  “Harry  Bunnie  pounded  an  inebriated  friend 
Thursday  evening.”  The  confrontation  cost  Bunnie  $10.  And 
also:  “Mr.  Sipres  was  beastly  drunk  last  night  and  it  cost  him 
and  perquisites.”  That  might  send  readers  to  the  dictionary — 
and  to  ponder  whether  new  journalism  is  new. 

«  «  * 

TIME  HAS  ALWAYS  BEEN  A  LUXURY  to  Toronto  carica¬ 
turist  Wally  Macdonald,  who  spent  39  years  on  the  staff  of  the 
Toronto  Telegram  before  its  demise  in  1971.  Macdonald,  re¬ 
cently  honored  by  a  Toronto  show  of  his  drawings,  told  Toronto 
Star  staffer  Boh  Pennington  that  over  the  years  he  has  tried  to 
avoid  drawing  women.  “They  want  to  fuss  with  their  hair  first, 
as  if  they  were  having  a  picture  taken.  Then  they  will  plead 
with  you  to  change  anything  they  feel  is  the  least  unflattering. 
In  over  60.000  people  I’ve  caricatured.  I  doubt  if  one  in  200 


THE  PHONE  RANG  THE  OTHER  DAY  and  the  caller 
asked  plaintively,  “Do  you  keep  files  of  your  column?”  It  de¬ 
veloped  that  Newark  Star-Ledger  photo  department  manager 
Don  Davidson  hoped  to  find  the  date  and  tear  sheet  of  a  column 
from  1971  (he  thought)  beginning  “Status  Symbol  vs.  Press 
Card.”  The  item  told  how  Don  got  admitted  to  a  hotel  where 
President  Nixon  was  speaking  after  showing  all  his  press  cards 
and  his  Marine  discharge  to  a  sentry  whose  negative  mood 
changed  only  when  Don’s  Playboy  Club  key  fell  out  of  his 
pocket  to  the  ground.  “You  must  he  okay,”  the  policeman 
pronounced. 

Why  did  Don  want  a  tear  sheet?  His  home  burned  down 
recently  and  he  lost  all  his  photo  trophies  (“they’re  just  globs 
novs”)  and  another  “treasure” — the  tear  sheet  of  that  column 
had  the  date  and  final  paragraph  about  Don  burned  to  a  crisp. 
With  assistance  of  E&P’s  John  Cinelli,  the  date  of  the  column 
was  found  and  a  copy  went  off  to  Don  with  an  extra  for  a 
fire-proof  box.  The  actual  date  turned  out  to  be  June  13,  1970. 
*  *  * 

MINI-BIOGRAPHY  TREASURES  in  the  current  Pennsyl¬ 
vania  Newspaper  Hall  of  Fame  booklet  marking  induction  of 
10  historical  names  reveal  that  John  O’Hara,  while  at  the 
l*ottstown  Journal,  where  he  began  as  a  cub,  soon  showed  a 
dislike  for  routine  reporting  and  switched  to  special  articles 
including  a  column,  “After  Four  O’Clock.”  He  wrote  candidly 
in  an  early  feature,  “If  I  ever  get  to  it,  I  intend  to  write  the 
Great  American  Novel.  There’s  no  telling  how  soon  I’ll  be 
famous  or  notorious.”  He  made  it  before  his  30th  birthday. 
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Simmons*  latest  St.  Louis  newspaper  sunrey  proves  it. 
Get  more  high  incomes  for  less  at  the  Globe’s  lower 
line  rates.  Just  ask  for  the  facts. 


(ibW 


*To  see  Simmons 
Call  your  Globe  Salesman 
Walter  J.  Schwartz 
314-342-1448 

or  your  nearest  Newhouse  Newspaper  Representative 
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New  York  agreement 


Both  sides,  printers  and  publishers,  are  proclaiming  the  settlement 
reached  in  New  York  City  last  week  as  a  landmark  agreement.  Union 
members  obtained  unusual,  almost  historic,  job  security  provisions 
and  the  newspapers  the  right  to  use  the  latest  production  technology 
and  the  elimination  of  bogus  typesetting.  They  can  now  use  what 
some  people  call  the  “gee  whiz”  equipment,  denied  to  them  for  years 
by  the  ITU,  which  newspapers  all  over  the  country  have  found  efficient. 

It  took  a  long  time,  a  lot  of  negotiating,  and  some  harrassment  to 
rewrite  the  union  contract  which  expired  March  31,  1972.  Some 
credit  is  due,  we  believe,  to  ITU  international  officers  and  headquar¬ 
ters  for  refusing  to  sanction  a  strike  by  “Big  Six’’  which  would  have 
brought  a  confrontation  that  might  have  forced  suspension  of  the 
newspaf>ers  and  brought  on  all  the  useless  acrimony  and  damage  that 
a  strike  and  shutdown  entails. 

Modern  newspaper  production  is  the  end  result  of  intricate  team- 
play  among  several  departments  with  different  technical  skills.  But 
recent  newspaper  strikes  indicate  that  more  and  more,  with  the  new 
technology,  no  one  skill  is  so  indispensable  that  it  cannot  be  per¬ 
formed  in  another  way  or  by  other  people.  The  ideal  is  for  harmon¬ 
ious  cooperation  among  all  towards  the  common  goal.  We  hope  the 
New  York  agreement  will  work  towards  that  end  and  bring  labor 
peace  on  the  city’s  newspap)ers  for  many  years  to  come. 


Editorial  writers 

In  refusing  to  review  the  decision  of  the  10th  Circuit  Court  of 
Appeal,  the  Supreme  Court  has  let  stand  the  ruling  which  excluded 
editorial  writers  from  membership  in  the  Guild’s  bargaining  unit  at 
the  Wichita  Eagle  and  Beacon. 

Although  a  Guild  spokesman  says  the  decision  cannot  be  interpreted 
as  affecting  all  editorial  writers  in  Guild  units,  it  seems  to  us  the 
language  of  the  lower  court  is  broad  enough  to  do  just  that;  “To  hold 
that  a  person  involved  in  the  formation  of  editorial  content  is  not 
aligned  with  management  would  come  perilously  close  to  infringing 
upon  newspapers’  First  Amendment  guarantees  of  freedom  of  the 
press.’’ 

If  an  editorial  writer  is  “an  active  participant  iii  formulating, 
determining  and  effectuating  the  newspaper’s  journalistic  policy,’’ 
the  court  said,  he/she  is  excluded.  There  are  few,  if  any,  editorial 
writers  who  do  not  fit  that  description. 


Charter  Member, 

Audit  Bureau 
(i  ini  I)  Circulations 

Member,  American 
Bueiness  Presa,  Inc. 

I 

6  mo.  average  net  paid  Dec.  31,  1973 — 26,261 
Renewal  rate — 77.18% 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estate 
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Adequate  public  notice 

Tennessee’s  new  “Sunshine  Law,’’  or  open  meetings  law,  is  being 
attacked  because  the  law’s  requirement  of  “adequate  public  notice” 
is  so  vague  as  to  be  unconstitutional.  It  sounds  like  a  flimsy  excuse. 

The  sense  of  the  law  is  that  all  state  government  meetings  shall  be 
open  to  the  public.  It  may  be  an  over-simplification  to  say  that  “ade¬ 
quate  public  notice”  means  to  announce  or  reveal  in  advance  that 
such  meetings  are  to  be  held  and  where  so  that  the  public  can 
attend.  We  hope  the  State  Supreme  Court  will  so  declare. 
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letters 


FEEDBACK  by  Vic  Cantone.  1 


MEDIA  V8.  PRESS 

Your  May  4  editorial  on  the  media  vs.  the 
press  was  damaging,  I  feel,  to  the  press  as 
well  as  to  other  news  media. 

References  to  the  “media,”  when  referred 
to  journalistic  activities,  is  simply  an  at¬ 
tempt  to  be  precise  with  the  language,  so 
that  there  is  no  misunderstanding  that 
broadcasting  as  well  as  print  journalism  is 
included. 

To  imply  that  this  means  the  First 
Amendment  protection  applies  only  to  the 
print  media  is  asinine,  because  there  were 
no  alternate  media  of  communications  when 
the  Constitution  was  drafted.  It  is  abun¬ 
dantly  clear  that  the  word  “press,”  as  used 
by  the  framers  of  the  Constitution,  referred 
to  the  dissemination  of  ideas  and  opinions 
by  whatever  media  of  communications. 

Your  point,  if  carried  to  the  extreme, 
would  eliminate  offset  printing  from  Con¬ 
stitutional  protection  as  the  words  in  the 
offset  process  are  not  actually  “pressed” 
into  the  paper  as  the  word  “press”  implies. 

I  am  sure  you  would  agree  that  such  a 
distinction  is  ridiculous,  just  as  to  omit 
radio  and  television  from  the  “press”  is 
ridiculous. 

There  is  no  reason  to  doubt  that  in  the 
future  the  primary  delivery  system  for 
newspapers  and  magazines  will  be  elec¬ 
tronic  via  cable  to  the  homes  of  subscribers. 
It  would  certainly  be  in  the  interest  of 
publishers  to  educate  the  public  that 
“press”  in  the  Constitution  refers  to  all 
news  media,  regardless  of  the  technology 
used  to  deliver  ideas,  opinions,  and  informa¬ 
tion. 

Charles  E.  Bartlinc 

(Bartling  is  executive  vicepresident  of  the 
American  Society  of  Business  Press  Edi¬ 
tors.) 

*  *  * 

‘FASCINATING  ISSUE’ 

The  May  11  issue  of  E&P  is  the  most 
fascinating  issue  in  months! 

The  news  makeup  story,  the  feature  on 
the  New  York  Times'  “followup”  idea,  the 
story  on  the  prize  winners,  and  the  others 
on  the  drug  council,  women’s  protests  and 
suburban  and  metro  paper  comparisons 
were  all  right-on-target  subjects,  and  gen¬ 
erally  well-handled. 

In  10  years  on  newspapers  and  as  a  sub¬ 
scriber  to  E&P,  I  am  most  impressed  by 
this  issue! 

I  must  respond,  too,  to  the  letter  in  the 
May  4  issue  from  the  PR  man  who  returned 
to  reporting. 

There  are  many  women  who  would  like 
to  continue  in  the  news  field  rather  than 
even  step  into  PR.  Unfortunately  they  lose 
status  with  male  editors  when  they  (1)  ex¬ 
pect  pay  equivalent  to  men  with  the  same 
experience,  (2)  take  time  out  for  children 
but  don’t  expect  to  stay  home  until  the  child 
is  in  school,  (3)  are  forced  to  new  com¬ 
munities  and  jobs  when  husbands  take  new 
positions  or  get  advancements,  (if  their 
marriages  have  a  priority  in  their  lives) . 

Judy  Schmidt 
(Schmidt  is  news  director.  Hamline  Uni¬ 
versity  news  bureau,  St.  Paul,  Minn.) 


SECOND-DAY  LEADS 

Recently  one  of  the  wire  services  ran  a 
second-day  lead  that  is  an  almost  classic 
illustration  of  what  not  to  do  in  these  days 
of  black  humor,  sick  jokes,  and  the  like. 
It  ran  this  way: 

John  Probasco  doesn't  have  to  search  for 
his  daughter  any  longer. 

Four-year-old  Brenda  was  found  Tuesday, 
dead  in  a  creek.  .  .  . 

The  ambiguity  of  mood  suggested  by  the 
first  two  paragraphs  led  to  the  composition 
of  the  following  examples  of  what  ought 
not  to  be  done  with  a  second-day  lead: 

People  in  Pompeii  aren’t  saying  much 
today. 

Mary  Todd  Lincoln  probably  won’t  be 
much  of  a  playgoer  any  more. 

Dallas  undoubtedly  isn’t  on  Jacqueline 
Kennedy’s  list  of  favorite  American  cities 
today. 

Charles  I  will  not  be  fighting  with  Parlia¬ 
ment  any  longer. 

Archduke  Franz  Ferdinand  is  not  the  heir 
to  the  Austro-Hungarian  throne  today. 

Voters  who  wanted  to  see  James  A.  Gar¬ 
field  reelected  will  have  to  find  another 
candidate  now. 

Real  estate  values  in  Hiroshima  are 
lower  today. 

Travellers  with  reservations  to  fly  to  Ger¬ 
many  on  the  Zeppelin  Hindenburg  were  ad¬ 
vised  to  change  their  plans. 

Stewart  H.  Benedict 
(Benedict  is  a  copy  editor  with  the  Jersey 
City  (N.J.)  Jersey  Journal.} 


VALUES 

I  agree  with  Philly  Murtha  (Weekly  edi¬ 
tor,  May  18)  that  the  alternative  newspaper 
panel  at  the  MORE  convention  needed  to 
be  more  concerned  with  the  how  to  aspects 
of  starting  such  papers.  However,  I  don’t 
think  that  part  of  the  discussion  which  dealt 
with  values  should  be  disparaged;  it  is  be¬ 
cause  (in  part)  large  newspapers  have  for¬ 
gotten  or  rejected  certain  values  that  an 
alternative  press  is  welcomed. 

The  most  productive  part  of  the  session 
followed  “formal”  panel  discussion:  We  sat 
down  with  a  number  of  people  who  were 
serious  about  starting  papers  and  talked 
nuts  and  bolts  problems  and  joys  of  our 
kind  of  publication. 

We  would  welcome  inquiries  from  people 
interested  in  starting  alternative  papers,  on 
any  subject,  from  editorial  to  composition 
equipment. 

Let  me  correct  some  information  regard¬ 
ing  the  Advocate's  area.  E&P’s  article  stated 
we  circulate  in  upper  Vermont.  With  the 
exception  of  a  handful  of  copies  we  don’t. 
We  circulate  from  Springfield,  Mass,  into 
part  of  Southern  Vermont,  serving  the  over 
.50.000  students  and  faculty  in  this  campus 
concentration,  as  well  as  community  sales. 
We  will  be  weekly  in  that  area  in  the  fall 
and  plan  to  introduce  a  bi-weekly  into 
Connecticut  at  the  same  time.  Press  runs 
for  each  edition  will  be  25,000. 

Edward  Matys 
(Matys  is  editor  of  the  Valley  Advrrcate, 
Amherst,  Mass.) 
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It  lasted  half  an  hour.  And  in  the  end,  Chile’s  President 
Salvador  Allende  lay  dead,  crumpled  on  the  floor  of  his  office. 

It  all  started  at  9:30  in  the  morning  of  September  11, 1973. 
Allende  and  a  small  group  of  his  aides  were  under  siege 
in  Santiago’s  Moneda  Palace. 


UNDER 

SIEGE 


“Give  me  a  helmet  and  a  machine  gun’,’  Allende  said. "I  want 
to  go  out!’  But  the  tanks  were  already  at  every  exit.  He  decided 
to  set  up  defenses  inside  the  palace. 

AtthispointoneoftheChilean  leader’s  staff  pointed  hiscamera 
at  Allende. The  photographer’s  identity  must  remain  a  secret; 
for  he  managed  to  escape  as  Chilean  military  forces  swarmed 
onto  the  palace  grounds. 

But,  while  the  cameraman’s  name  may  not  be  told,  his  photo, 
distributed  by  nyt  pictures,  received  the  widest  possible 
attention  on  front  pages  around  the  world. 


This  picture  won  the  grand  prize  in  the  coveted  World  Press 
Photo  Contest  in  Amsterdam,  as  well  as  a  citation  for  excellence 
from  the  Overseas  Press  Club  of  America. 

This  is  the  kind  of  material  clients  have  come  to  expect  from 
NYT  PICTURES— the  kind  of  material  your  readers  expect  from 
you.  For  more  information,  including  rates,  just  call  or  write 
John  G. Morris,  Editor. 


aPOURB 

S!)e  iN'eUi  Qork 

229  West  43d  Street,  New  York,  N  Y.  10036 
(212)  556-7119 
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Editorial  writers’  exclusion 
from  Guild  allowed  to  stand 


The  U.S.  Supreme  Court  has  refused  to 
review  the  decision  of  the  10th  Circuit 
Court  of  Appeal  in  Denver,  Colo.,  which 
excludes  editorial  writers  from  member¬ 
ship  in  The  Newspaper  Guild’s  bargaining 
unit  at  the  Wichita  (Kan.)  Eagle  and 
Beacon. 

According  to  David  Barr,  a  Newspaper 
Guild  counsel,  the  decision  cannot  be  in¬ 
terpreted  as  a  widespread  decision  affect¬ 
ing  all  editorial  writers  in  the  union’s 
different  units. 

The  May  13  decision,  he  said,  “leaves  in 
effect  a  decision  by  one  Circuit  Court  of 
•Appeals  that  on  the  specific  facts  before 
it,  the  editorial  writers  in  question  in  that 
particular  case  should  be  excluded  as 
managerial  employes.” 

Barr  added  that  the  10th  Circuit  Court 
decision  “is  limited  strictly  to  its  facts 
and  does  not  purport  to  establish  a  rule  of 
general  application  to  all  editorial  writ¬ 
ers.”  He  argued  that  in  two  other  cases, 
the  National  Labor  Relations  Board  had 
upheld  the  inclusion  of  editorial  writers  in 
different  regions. 

However,  many  lower  court  decisions 
like  that  of  the  Wichita  Eagle  and  Beacon 
have  been  established  for  general  applica¬ 
tion.  Copyright  laws  for  unpublished  ma¬ 
terial,  for  example,  is  one  case  where 
lower  court  decisions  have  basically  set 
the  pattern  that  most  other  cases  follow, 
usually  with  citation  to  common  law  as  an 
argument. 

Questioned  ubjeelivily 

.At  the  root  of  this  case  is  Dorothy 
Wood,  an  editorial  writer  for  the  Wichita 

35,000  daily’s 
profits  rise 
with  offset 

The  switch  to  cold-type  and  offset  print¬ 
ing  does  result  in  lower  costs  and  im¬ 
provement  on  the  “bottom  line,”  as  shown 
by  the  cost  and  revenue  figures  below  for 
a  seven-day  newspaper  of  35,000  daily 
circulation. 

This  is  E&P’s  third  cost  study  for  1973 
and  represents  the  first  time  comparable 
figures  for  offset  and  letterpress  oper¬ 
ations  have  been  presented  for  dailies  of 
similar  size.  The  report  on  the  letter- 
press  operation  of  a  33,700  circulation 
daily  appeared  in  the  May  25  issue  on 
page  16. 

{Continued  on  page  25) 


newspaper  who  was  transferred  to  the 
Sunday  magazine  because  of  her  position 
of  leadership  within  a  local  Women’s  Po¬ 
litical  Caucus,  which  the  paper’s  manage¬ 
ment  said  detracted  from  her  objectivity. 

The  Guild  unit  charged  that  Wood  had 
actually  been  transferred  because  of  her 
involvement  with  the  union  unit  which 
was  established  in  January  of  1971  and  a 
NLRB  field  examiner  was  called  in  to  rule 
on  the  case. 

The  examiner  at  that  time  decided 
against  the  newspaper  and  ordered  that 
Wood  be  reinstated  on  the  editorial  page 
and  be  given  back  pay.  He  was  upheld  by 
the  National  Labor  Relations  Board. 

The  Wichita  paper  then  took  the  case  to 
the  appeals  court  on  March  29,  1973,  ar¬ 
guing  that  editorial  writers  should  not  be 
guild  members  because  they  are  too  close¬ 
ly  aligned  with  management. 

First  Aiiieiidiiieni  infringed? 

The  appeals  court  found  in  favor  of  the 
Wichita  Eagle,  noting  that  “to  hold  that  a 
person  involved  in  the  formation  of  edito¬ 
rial  content  is  not  aligned  with  manage¬ 
ment  would  come  perilously  close  to  in¬ 
fringing  upon  newspapers’  First  Amend¬ 
ment  guarantees  of  freedom  of  the 
press.” 

The  court  decision  cited  the  system  of 
policy-making  used  by  the  newspaper  as 
l)roof  that  Wood’s  role  superseded  that  of 
mere  writer.  It  said,  that  under  the 
Wichita  paper’s  system.  Wood  was  “an 
active  participant  in  formulating,  deter¬ 
mining  and  effectuating  the  newspaper’s 
journalistic  policy.” 


E«P 

Every  Saturday  since  1884 


The  Guild,  meanwhile,  had  based  its 
case  before  the  court  of  appeals  on  the 
1937  U.S.  Supreme  Court  decision  of  As- 
xociated  Press  vs.  NLRB  (301  U.S.  103), 
which  upheld  the  idea  that  a  news  editor 
was  not  part  of  management  and  there¬ 
fore,  could  be  a  member  of  the  guild. 

The  Circuit  Court  ruled  that  the  AP 
precedent  was  not  applicable  in  the  Wood 
case,  however.  According  to  the  court,  the 
AP  news  editor  was  responsible  to  a  filing 
editor,  supervisory  news  editor  and  execu¬ 
tive  news  editor.  This  differed,  the  court 
stated,  from  Wood  who  was  responsible 
only  to  the  publisher  and  editorial  page 
editor. 

‘W'ill  affect  euntracis' 

Despite  the  Guild’s  present  stand  that 
the  Circuit  Court  of  Appeals  decision  was 
limited,  Charles  Perlik,  president,  had 
earlier  said  such  a  decision  would  be 
harmful.  Before  the  recent  Supreme 
Court  refusal,  he  said,  “If  the  decision  is 
upheld  in  the  Supreme  Court,  it  will  effect 
dozens  of  contracts  representing  40  years 
of  editorial  writers  in  the  Guild.  It  will 
not  be  an  easy  case,  but  we  will  fight  it  to 
the  finish.” 

Presently,  the  Supreme  Court  has  un¬ 
der  review  a  decision  by  a  district  court 
that  ruled  membership  in  unions  was  not 
a  condition  for  a  person  to  broadcast.  The 
case  involves  William  F.  Buckley  Jr.,  edi¬ 
tor  and  owner  of  the  National  Review 
magazine  and  M.  Stanton  Evans,  editor  of 
the  Indianapolis  News.  Both  had  appeared 
on  programs  broadcast  by  CBS. 

('.uiiipiilsory  iiiemlH'rsliip 

In  the  U.S.  District  Court  for  the  South¬ 
ern  District  of  New  York  where  the  case 
was  first  fought.  Judge  Charles  L. 
Brieant  Jr.  ruled  that  compulsory  union 
membership  for  news  analysts  and  com- 
(Coutinned  on  page  25) 


Average  Medium  City  Offset  Newspaper 
Statement  of  Income  and  Profit  and  Loss 
Relating  to  A  Fiscal  Year’s  Operation 

%  Increase 

Revenue  1973  1972  (Decrease) 


Advertising — Local 

$1,496,000 

$1,359,500 

10.04 

National 

126.100 

141,900 

(11.13) 

Classified 

SO  1.900 

456.700 

9.90 

Legal 

40.800 

38,600 

5.70 

Preprints 

185.600 

132,100 

40.50 

Total 

2,350.400 

2,128,800 

10.41 

Circulation 

1,126.400 

1,085.200 

3.80 

Other  operating  revenue 

45.400 

55,900 

(18.78) 

Total  Operating  Revenue 

3.522.200 

3,269.900 

7.72 

Other  Income 

Total  Revenue 

3.522.200 

3.269.900 

7.72 

Net  Income  Before  Taxes 

899.500 

653.800 

37.58 

Provision  for  Income  Taxes 

476,700 

3''0.000 

40.21 

Net  Income 

$  422,800 

{Continued  on  page  25) 

$  313,800 

34.74 
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All-electronic  newsroom  will 
become  a  reality  in  Baltimore 


By  Earl  Wilken 

In  1S37  the  publisher  of  the  Baltimore 
Sun,  A.  S.  AbeJl.  chartered  a  train  from 
the  Baltimore  &  Ohio  Railroad  and  trans¬ 
ported  from  Washington,  D.  C.,  the  full 
text  of  President  Van  Buren’s  speech  to 
the  Congress. 

Abell  published  the  full  text  of  the 
speech  in  his  morning  penny  saver,  the 
Baltimore  Sun,  and  was  the  first  newspa¬ 
per  in  the  United  States  to  accomplish 
this  communication  breakthrough. 

Now  137  years  later  the  present  owners 
and  managers  of  the  Baltimore  Sun 
Newspapers  have  attained  new  heights  in 
the  newspaper  industry. 

The  recent  contract  agreement  with 
Baltimore  Typographical  Union  No.  12 
contains  new  language  for  the  operation 
and  maintenance  of  both  optical  character 
reader  (OCR)  and  cathode  ray  tube/visu¬ 
al  display  terminal  (CRT/VDT)  equip¬ 
ment.  (See  sidebar  for  Contract  provi¬ 
sions). 

Another  contract  agreement  was 
reached  with  the  Harris  Corporation, 
formerly  Harris-Intertype  for  the  instal¬ 
lation  of  the  largest  front-end  electronic 
news  room  system  on  the  Eastern  sea¬ 
board. 

These  two  major  achievements  establish 
the  Sun  Newspapers  as  one  of  the  leading 
U.S.  newspapers  using  collective  bargain¬ 
ing  techniques  and  adopting  advanced 
planning  programs  for  producing  two  dai¬ 
ly  newspapers  and  a  Sunday  paper. 


READER  ORIENTATION 

Baltimore  Sun  Newspapers  (meS),  183,519 
(m-mon.  to  fri.);  201,190  (e-mon.  to  fri.)  ; 
comb.  384,739  (m&c);  170,156  (sat.m.);  179,- 
607  (sat.e) ;  comb.  349,763  (sat.m&e);  351,849 
(S).  ABC  Sept.  30,  1973.  10<‘m/10^e/35(iS.  Pro- 
duction-Lctterpress-Stereotype-Hoc  ( 5  presses ) 
41  units. 


Why  did  these  major  developments  take 
place? 

Donald  H.  Patterson,  vicepresident  and 
general  manager,  said  the  desire  to  im¬ 
prove  the  production  climate  coupled  with 
the  availability  of  proven  electronic  means 
for  processing  the  news  brought  the  two 
convergent  points  of  procedure  into  focus. 

Long  range  plans 

Approximately  two  and  a  half  years 
ago  Patterson,  as  part  of  his  long  range 
plan,  selected  for  his  staff  Louis  J.  Fran- 
coneri.  Franconeri  had  five  years  of  tech¬ 
nical  experience  as  a  member  of  the  pro¬ 
duction  staff  of  the  American  Newspaper 
Publishers  Association  and  was  a  gradu¬ 
ate  of  Rochester  Institute  of  Technology. 

Patterson  at  the  same  time  set  up  a 
News/Technical  committee  with  the  objec¬ 
tive  of  bringing  certain  qualified  news 
room  executives  into  the  first  planning 
stages  for  the  review  and  possible  accep¬ 
tance  of  a  front-end  electronic  news  room 
system. 


Members  of  the  team  were  Paul  Bank¬ 
er,  managing  editor  of  the  Morning  Sun; 
Philip  Heisler,  managing  editor  of  the 
Evening  Sun;  Charles  E.  Tait,  assistant 
to  Banker;  Ernest  Imhoff,  assistant  to 
Heisler  and  Louis  J.  Franconeri.  Tait  was 
named  news  room  coordinator. 

The  committee  was  heavily  weighted  in 
favor  of  the  editorial  side,  said  Patterson, 
to  equalize  the  technical  inexperience  of 
the  newsmen. 

The  members  of  the  News /Technical 
committee  made  extensive  field  trips  and 
Paul  Banker  commented  that  it  would 
have  been  impossible  to  evaluate  present 
front-end  electronic  news  room  systems 
unless  he  had  taken  the  field  trips.  The 
group  visited  the  latest  news  room  instal¬ 
lations  of  the  Detroit  News,  the  Milwau¬ 
kee  Journal,  and  the  Davenport  Times 
Democrat.  The  committee  also  visited  the 
plants  of  a  number  of  industry  suppliers. 

Newsroom  recommendation 

After  evaluations  and  several  years  of 
studying  the  Sun’s  news  room  operations, 
the  recommendation  was  made  to  go  all 
electronic  in  the  newsroom  and  install  the 
Harris  2500  “integrated  editing  and  com¬ 
position  system.” 

A  total  of  five  of  the  2500  systems  will 
be  purchased  with  three  of  the  systems 
designed  for  the  newsroom,  two  for  pro¬ 
duction  with  one  to  be  used  for  Typesetter 
Processing  and  one  for  Display  Ad  Stor¬ 
age.  (See  diagram) 

Reporters  and  editors  will  use  76  “Har¬ 
ris  1500”  video  typewriters  (VDT)  in  the 
100  percent  integrated  electronic  news 
room.  All  news  room  editing  will  be  done 
on  the  1500s.  The  committee  rejected  the 
use  of  Harris  1100s  for  editing. 


Wire  news  transmissions  are  to  be  re¬ 
corded  on-line  in  the  2500  systems  so  that 
the  staff  can  recall  stories  to  the  video 
typewriters. 

Local  copy  will  be  written  on  the  1500 
video  typewriters  and  as  stories  are  writ¬ 
ten  the  story  tag  line  is  automatically 
appended  to  the  specific  news  directory  to 
which  the  writer  assigns  his  story.  Later, 
the  story  can  be  recalled  from  storage  for 
further  editing  simply  by  selecting  the 
story  from  the  news  directory.  For  record 
purposes,  a  printed  copy  in  upper  and 
lower  case  characters  can  be  requested  at 
any  time  by  a  reporter  or  editor.  The  hard 
copy  printouts  are  provided  by  computer- 
style  line  printers  interconnected  to  each 
2500  system. 

Editors  will  be  able  to  call  up  the  ap¬ 
propriate  wire  service  directory  on  the 
individual  1500  screens  and  select  the  spe¬ 
cific  wire  stories  desired.  Stories  are  ed¬ 
ited  on  the  screen  marked  up  with 
typesetting  style  formats,  headlines 
added,  and  sent  back  to  storage  for  fur¬ 
ther  editing  or  for  output  to  the  typeset¬ 
ting  system.  Easily  remembered  and  ex¬ 
ecuted  instructions  are  used  by  the  editor 
to  retrieve  the  wire  stories,  send  the  sto¬ 
ries  back  to  storage,  and  release  them  for 
typesetting. 

Ease  of  editing 

Examples  of  instructions:  to  retrieve  a 
sports  story  shown  in  the  directory  on  his 
screen  as  “All-Star  Game,  No.  183,”  an 
editor  on  the  sports  desk  types  on  his 
screen  “Fetch  183,”  and  it  appears  in¬ 
stantly.  If  after  editing  he  wants  to  send 
it  back  to  memory  for  later  call  up,  he 
types  “End,”  and  the  corrected  copy  peels 
off  the  screen  line  by  line.  But  if  the  story 
is  OK  and  the  deadline  is  near,  he  has  a 
final,  satisfying  command  to  deliver:  “Set 
IT.” 

Two  of  the  Harris  2500  systems  will  be 
designed  to  accept  wire  news  transmis¬ 
sions.  Each  can  accept  eight  wire  lines 
simultaneously.  Each  has  storage  capacity 
of  2.4  million  characters  on  a  moving 
head  disc  (expandable  to  a  maximum  of  8 
discs  per  system).  This  provides  approx- 
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Members  of  the  News/Technical  committee:  Left  to  Right:  Philip  Heisler,  managing  editor- 
Evening  Sun;  Ernest  Imhoff,  assistant  managing  editor-ft'enfng  Sun;  Paul  Banker,  managing 
editor-Morning  Sun;  Charles  Tait,  assistant  to  managing  editor-Morning  Sun;  Louis  Franconeri, 
assistant  to  the  president. 


imately  320,000  words  of  wire  copy  stor¬ 
age  for  each  system.  In  the  system  is  a 
500  K  character  fixed  head  disc. 

A  patch  panel  technique  of  wire  line 
allocation  will  be  utilized,  so  that  any 
wire  line  can  be  stored  in  either  or  both 
of  the  2500’s.  Split  of  the  lines  will  proba¬ 
bly  be  to  place  the  primary  national,  in¬ 
ternational,  and  state  news  lines  on  one 
system,  and  the  primary  sports,  financial, 
and  metro /county  news  on  the  other. 
Also,  the  third  2500  can  be  equipped  with 
on /line  wire  service  interfaces,  to  provide 
additional  capacity  to  store  wire  copy. 

The  three  newsroom  2500’s  will  be 
equipped  with  copy  interchange  inter¬ 
faces.  Copy  resident  in  one  system  can  be 
transferred  on-line  to  the  other  system.  In 
this  way,  copy  originally  written  on  an 
1500,  or  originally  received  by  wire  in  any 
system,  can  be  selectively  sent  to  the  oth¬ 
er  systems  for  recall  by  the  editors  work¬ 
ing  in  various  locations. 

Combining  of  neivsrooniii 

To  maximize  efficiencies  the  News/Tech¬ 
nical  committee  recommended  the  merging 
physically  of  the  morning  and  evening 
newsrooms  and  both  papers  are  to  start 
using  a  common  copy  desk. 

Work  will  begin  shortly  to  redesign  the 
present  newsroom  and  plans  are  to  im¬ 
prove  and  enhance  the  newsroom  environ¬ 
ment  by  using  wall  to  wall  carpeting 
along  with  new  recessed  desks  for  the 
1500  video  typewriters.  The  Sunday  staff 
will  remain  in  its  present  location. 

The  installation  of  the  equipment  w'ill 
be  done  in  four  phases.  Phase  I  will  be  the 
installation  of  typesetting  system  (4),  see 
diagram,  in  October  of  1974.  Debugging 
will  begin  on  the  two  Autologic  APS4-100 
CRT  phototypesetters.  The  first  APS 
4-100  will  be  installed  July  1st,  ’74  and  the 
second  on  September  1st,  ’74.  The  third 
.4PS  4-100  is  scheduled  to  go  on/line  in 
July  of  ’75.  At  the  same  time  the  Harris 
2200s  will  be  integrated  into  the  system. 

Present  plans  are  to  put  final  stock 
tables  through  the  APS  4-100  system  for 
the  15,000  street  sales  of  the  final  edition 
that  goes  to  press  at  4:10  pm. 

76  Harris  1500 

Phase  II  will  begin  in  January  of  ’75 
when  all  of  the  76  Harris  1500  video 
typewriters  will  be  installed  in  the  news¬ 
room. 

Phase  III  will  be  the  tying  in  of  bureaus 
including  the  six  county  bureaus  plus  the 
Washington  Bureau.  There  is  the  possibil¬ 
ity  that  the  Washington  Bureau  will  con¬ 
tinue  to  input  via  teletype  but  the  recent 
portable  reporter  terminal  will  be  consid¬ 
ered. 

Phase  IV  will  take  place  in  March  of  ’75 
when  the  fifth  and  final  2500  system  will 
be  installed  in  the  Display  Ad  Storage 
production  area. 

To  aid  in  the  installation  of  the  2500 
systems  the  newspaper  will  establish  a 
Director  of  Programming  &  Systems 
whose  assignment  will  be  to  expedite  all 
developments  in  the  initial  phases. 

Maintenance  of  the  2500  systems  will  be 
the  responsibility  of  tbe  Harris  Corpora¬ 
tion. 

Perhaps  the  most  exciting  avenue  of  the 
future,  apart  from  the  sophisticated  elec¬ 


tronic  production  capabilities,  is  from  the 
viewpoint  of  the  editorial  staff. 

READER  ORIENTATION 

Morning  Sun  news  staff — approximately  130, 
average  age  33  years,  male/female  ratio  9-1 ; 
Evening  Sun  news  staff — approximately  120, 
average  age  30  years,  male/female  ratio  5-1. 

In  the  opinion  of  Paul  Banker  one  of 
the  benefits  of  the  new  system  will  be  that 
the  news  department  will  be  able  to  deter¬ 
mine  what  and  how  to  use  the  daily  copy 
inputs.  One  improvement,  according  to 
Banker,  is  the  possible  upgrading  of  the 
quality  of  editing.  Presently  there  is  a 
reluctance  to  keep  going  over  copy  with  a 
pencil. 

Both  Banker  and  Heisler  expressed  the 
same  emotions  about  the  role  of  the  new 
system  and  stated  that  the  respective 
staffs  were  eager  and  inquisitive. 

Philip  Heisler  was  the  editorial  voice 
soaring  into  the  future.  He  said  he  wants 
his  staff  to  w’ork  simultaneously  on  inter¬ 
facing  with  the  system  and  perfecting  the 
quality  of  writing. 

Heisler  hopes  to  set  up  new  programs 
for  sharper  editing,  establishing  a  stron¬ 
ger  program  for  developing  new  areas  for 
news  coverage  and  new  ways  of  covering 
the  news.  This  would  encompass  the  use 
of  psychology  by  the  staff  to  experiment 
and  break  barriers  for  the  use  and  exten¬ 
sion  of  the  new  editorial  system. 

Heisler  is  also  adamant  that  the  new 
system  should  not  emphasize  the  produc¬ 
tion  aspect.  The  real  value,  he  said,  is  or 
should  be  on  news  coverage,  presentation 
and  or  development. 


Since  the  new  system  w'ill  in  the  opinion 
of  Heisler  require  less  time  for  publishing 
the  basics  of  the  newspaper,  he  believes 
the  drama  to  be  played  will  be  in  the 
man /machine  relationships  as  they  develop 
and  the  “staying  fixed”  to  the  daily  reali¬ 
ties  that  newspaper  men  have  traditional¬ 
ly  adhered  to  over  the  years. 

The  successful  implementation  of 
present  plans  will  permit  future  owners 
and  managers  of  the  Baltimore  Sun 
Newspapers  to  achieve  not  only  greater 
editorial  breakthroughs  but  also  to  pub¬ 
lish  a  newspaper  fulfilling  the  more  de¬ 
manding  daily  informational  needs  of  the 
citizenry  of  Baltimore. 

Excerpts  of  OCR, 
CRT/VDT  proviso 
in  Baltimore  pact 

The  agreement  between  the  Baltimore 
News  American,  Baltimore  Sun,  and  Bal¬ 
timore  Typographical  Union  No.  12  is  ex¬ 
cerpted  below. 

The  eight  clauses  pertaining  to  OCR 
and  the  seven  clauses  pertaining  to 
CRT/VDT  are  of  special  significance  in 
the  contract  agreement  ratified  recently 
by  the  union. 

2.05  The  Union  shall  have  jurisdiction 
over  the  operation  and  maintenance  of  the 
Optical  Character  Reader  (OCR)  when 
{Continued  on  page  28) 
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Sirica’s  son  to  intern 


VP  Ford  urges  cartoonists 
to  remain  non-conformists 


By  Carla  Marie  Rupp 

Cartoonists  are  a  special  breed.  They 
can’t  stand  meetings  much,  so  when  they 
get  together  they  do  their  shop  talk  at 
receptions,  the  Boston  Pops  concert,  a 
cook-out.  field  trip  to  Cape  Cod  and  the 
Kennedy  compound  and  after  a  speech  by 
Vice  President  Ford. 

Editorial  cartoonists’  work  is  never 
done.  They’re  always  reaching  for  an  idea 
and  perfecting  it.  It’s  a  24-hour  job.  They 
talk  about  how  much  or  little  freedom 
they  have  with  their  papers  and  editors, 
latest  trends,  whether  there  is  any  rift  in 
attitude,  how  hard  it  is  for  newcomers  to 
get  into  the  business  and  humorous  and 
biting  approaches  to  the  news.  Mostly, 
they  try  to  have  a  good  time. 

Two  hundred  of  these  cartoonists  and 
their  wives  attended  the  Association  of 
■American  Editorial  Cartoonists  conclave 
in  Boston  May  23-25,  hoping  to  see  each 
other  next  year  in  San  Diego.  The  lobby 
of  the  old  Parker  House  Hotel  was  filled 
with  caricatures  of  President  Nixon,  Hen¬ 
ry  Kissinger  and  satiric  statements  on 
Watergate,  energy,  inflation  and  other  top¬ 
ics  they  like  to  hit.  Then  in  Boston’s  New 
City  Hall  a  block  away  for  three  weeks 
hangs  a  cartoon  exhibition,  the  scene  of  a 
reception  for  the  creators  hosted  hy  Bos¬ 
ton  Mayor  Kevin  White. 

A  couple  of  highlights  were  Rose  Ken¬ 
nedy  playing  “Sweet  Adeline’’  on  the 
piano  during  the  cartoonists’  tour  of  her 
Hyannisport  home  and  Guernsey  Lepelley, 
Cltrisfia})  Science  Monitor  cartoonist, 
arranging  for  his  newspaper  to  pick  up 
the  cartoonists’  tab  for  anything  from 
steak  to  lobster  at  Durgin  Park  Restau¬ 
rant.  And  Bill  Sullivan,  a  former  sports 
writer  and  owner  of  the  Boston  Patriots 
grid  team,  had  everyone  to  his  seaside 
estate  for  hamburgers  and  hotdogs. 

’('.urtoon  attack  weapon' 

At  Ford’s  message  the  final  night,  scat¬ 
tered  applause  greeted  him  after  he  said 
he  prefers  cartoons  which  don’t  sting  as 
much  as  some  he  apparently  has.  “I  enjoy 
cartoons  very  much  even  though  the  bite 
is  bitter  to  swallow,”  he  said. 

“The  pen  is  mightier  than  the  politi¬ 
cian,”  he  quipped.  It  takes  a  person  seven 
seconds  to  digest  a  cartoon  and  sometimes 
it  takes  the  public  and  “us  politicians” 
seven  years  to  forget  a  cartoon  “done  on 
us,”  he  said. 

“The  cartoon  is  basically  an  attack 
weapon.  A  cartoon  says  this  complex  situ¬ 
ation  simple,  and  an  editorial  says  this 
simple  situation  very  complex,”  said  Ford, 
met  with  a  little  laughter.  He  told  the 
group  of  the  “fair  treatment  you  have 
accorded  me. 

“I  try  to  be  an  open,  honest  human 
being,”  he  appealed  to  them.  “I  do  not  put 
as  much  emphasis  on  public  relations  as 
human  relations. 

“The  good  cartoonists  I  know  are  non¬ 


conformists.  You  seem  to  question  popular 
opinion,”  said  Ford,  quoting  David  Low 
who  said  one  of  the  functions  is  to  “throw 
bricks.”  Ford  echoed  a  line  heard  more 
than  once  during  the  three-day  gathering: 
“You  must  be  your  own  man.” 

He  defended  their  independence.  “It  is 
not  your  function  to  applaud  or  be  propa¬ 
gandists  for  any  party,  for  any  person¬ 
age,  or  for  any  section  of  the  public.  It 
would  be  a  sad  day  if  the  cartoonists  of 
.America  were  to  follow  a  single  line  or 
.scapegoat  a  single  individual.” 

Closing,  he  said,  “I’m  willing  to  take  my 
chances  as  a  target  of  your  satire.  Per¬ 
haps  I  can  learn  something  from  your 
insights  .  ,  .  Newspapers  have  about  100 
reporters  and  one  cartoonist.  That  makes 
the  odds  about  even.” 

Ford  accepted  a  large  caricature  of 
himself  in  a  football  jersey  drawn  by  Jim 
Dobbins,  cartoonist  from  the  Boston  Her- 
(ild-Americnn,  and  signed  and  doodled  on 
by  most  of  the  association.  .After  his  re¬ 
marks,  he  stayed  and  signed  his  “Jerry 
Ford”  on  dozens  of  cartoons  made  during 
his  talk,  often  asking  to  keep  the 
drawings.  His  aides  passed  out  auto¬ 
graphed  copies  of  a  1966  Bill  Mauldin  old 
car  drawing  captioned  “If  I  make  enough 
noi.se,  they’ll  think  I’m  a  Lincoln.”  .A  few 
grumbled  that  Mauldin  isn’t  even  a 
member  of  their  group,  composed  of  many 
who  have  done  cartoons  of  their  own  on 
Ford. 

Ed  Germano,  Brockton  Enterprise  car¬ 
toonist  and  convention  cochairman,  said 
Ford  has  a  great  football  image.  “He’s 
hard-nosed.”  But  most  said  he’s  hard  to 
draw  and  is  bland  compared  to  Nixon. 

Two  of  the  editorial  cartoonists  u.sed  to 
work  on  the  Harvard  Lampoon,  which 
hosted  a  reception  where  talk  turned  to 
varied  styles. 

Said  a  vice  president,  Tom  Curtis,  car¬ 
toonist  for  The  Milwaukee  Sentinel  who 
organized  the  Lampoon  excursion,  “My 
type  is  using  satire  and  making  an  edito¬ 
rial  statement.  I’m  not  a  gag  editorial 
cartoonist,  where  the  trend  is  towards. 
Maybe  this  is  what  the  public  might  want 
— saying  something  nice  once  in  awhile 
instead  of  an  attack.”  He’s  an  admirer  of 
English  cartoonist  David  Low. 

Draper  Hill,  another  association  vice 
president  and  a  cartoonist  for  the  Com¬ 
mercial  Appeal,  Memphis,  Tenn.,  felt  his 
Lampoon  experience  in  the  mid-50’s  was 
valuable.  “Anything  which  loosens  you  up 
is  good.” 

Charles  Bissell,  66,  30-year  cartoonist 
for  The  Tennessean,  Nashville,  flanked  by 
his  wife  Lolita,  provided  some  commen¬ 
tary  on  cartooning.  Up  until  recently  most 
cartoonists  were  very  serious,  because  the 
Pulitzer  Prize  used  to  go  to  the  serious 
ones.  “So  you  had  to  work  in  that  .Sunday 
sermon-type  vein.”  Artist  Goya’s  horror 
of  war  etchings  were  a  model,  he  said, 
that  influenced  tradition.  .About  12  years 


John  J.  Sirica,  Jr.,  21,  son  of  Federal 
judge  John  J.  Sirica,  has  been  hired  by 
the  Chicago  Tribune  to  work  as  a  summer 
intern  in  its  Washington  bureau.  Sirica, 
the  oldest  of  the  Watergate  judge’s  three 
children,  is  attending  Duke  University 
where  he  will  be  a  junior  in  the  fall. 


ago,  he  related,  John  Fischetti  introduced 
the  modification  of  the  English  technique. 

“Most  of  the  young  fellows  since  then 
have  been  following  the  English  tradition. 
Their  idea  is  to  be  funny  first,  and  signifi¬ 
cant  second.  They’re  all  interested  in  cari¬ 
caturing  famous  personalities  and  not  as 
concerned  with  issues.  I’m  sort  of  in  be¬ 
tween  the  two,”  he  laughed.  “I’m  on  a 
liberal  paper,  and  I  can  draw  the  way  I 
feel.” 

Some  cartoonists  have  to  suffer,  said 
Bissell,  because  they  have  to  draw  w’hat 
they  don’t  believe.  'That’s  why  it’s  impor¬ 
tant,  he  noted,  to  be  on  a  paper  where  you 
don’t  oppose  its  viewpoint.  Daniel  Fitzpa¬ 
trick  was  said  to  be  one  of  the  first  to 
draw'  against  his  paper.  The  St.  Louis 
Post-Dispatch.  Herblock  of  the  Washing¬ 
ton  Post  has  a  lot  of  freedom  and  Paul 
Conrad  of  the  Los  Angeles  Times  was 
said  to  be  quite  free.  And  a  syndicate  man 
can  draw  more  or  less  what  he  wants, 
said  Bissell,  who  lashed  at  some  newspa¬ 
pers  for  straddling  issues. 

On  styles.  Gene  Basset,  Scripps-Howard 
Newspapers,  explained  that  the  format 
has  changed  somewhat.  The  old  way  is 
vertical  composition,  and  the  new’  is  hori¬ 
zontal  and  more  linear,  he  said. 

Some  talk  centered  over  whether  there 
is  a  generation  gap  or  one  in  attitude.  Bob 
Sullivan,  49,  Worcester  (Mass.)  Telegram 
cartoonist  for  the  past  three  years  thinks 
there’s  one  in  generation.  “The  young 
ones  don’t  have  any  originality.  They’re 
all  imitating  Oliphant  {Denver  Post)  and 
he  imitates  Arnold  Roth.”  Richard  Hodg- 
ins,  Sr.,  retired  from  the  Orlando  Senti¬ 
nel,  whose  son  Dick  who  is  syndicated, 
said,  “The  young  ones  want  to  say  a  lot, 
but  don’t  know’  what.  I  disagree  w’ith  my 
son  sometimes.  I  tell  him,  ‘Don’t  imitate,’ 
but  he’s  getting  his  own  style.” 

.Art  Wood,  syndicated  cartoonist  to 
about  100  small  new’spapers  who  w’orks 
out  of  Washington  D.C.,  said  there  may  be 
a  difference  in  style  between  young  and 
old,  but  that  “We’re  all  reporting  on  the 
top  new’s  of  the  day.  The  new  blood  of 
about  25  young  ones  is  great.” 

Some  of  the  younger  cartoonists,  like 
Bill  Schorr,  Kansas  City  Star,  who  took 
over  for  Dan  Dow’ling  last  year;  Steve 
Miller,  Raleigh  (N.C.)  News  and  Observ¬ 
er;  Mike  Peters,  Dayton  (Ohio)  Daily 
News;  Tony  Auth,  Philadelphia  Inquirer, 
and  Doug  Marlette,  Charlotte  (N.C.)  Ob¬ 
server,  huddled  to  share  their  feelings. 

Marlette  said  he  w’as  “out  of  kilter” 
W’ith  the  editorial  policy  of  his  paper,  so 
they  moved  his  cartoons  to  the  op-ed 
page.  “When  I’m  mad  about  something, 
it’ll  come  out  in  my  cartoon,”  giving  an 
example  of  Lt.  Calley’s  sentence  being 
cut.  “Myths  about  American  perception 
are  crumbling.  There’s  anger,  resentment 
{Continued  on  page  27) 
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N.Y.  printers  win  lifetime 


ters  were  used  in  the  production  of  the 
daily  paper.  Now  that  the  printers  are 
back  in  the  composing  room  the  manage¬ 
ment  of  the  Daily  News  has  for  the  pres- 


jobs  in  allowing  automation 


The  agreement  reached  last  week  (May 
23)  between  the  publishers  of  the  New 
York  Times  and  the  New  York  Daily 
News  and  Typographical  Union  No.  6 
permits  the  introduction  in  the  composing 
rooms  of  the  two  newspapers  the  latest 
production  technology.  The  Neiv  York  Post 
was  not  a  party  to  the  agreement  although 
it  participated  in  the  negotiations. 

Theodore  W.  Kheel,  labor  mediator, 
during  a  news  conference  at  Automation 
House  in  New  York  City  heralded  the 
agreement  as  a  “classical  example”  of 
how  collective  bargaining  works  to  solve 
a  difficult  industry  problem. 

Kheel  said  the  publishers  and  the  union 
achieved  the  objectives  of  unlimited  pro¬ 
ductivity  and  un-qualified  job  security. 
According  to  the  labor  mediator  the  com¬ 
prehensive  agreement  must  be  seen  in  its 
entirety  to  understand  the  extent  of  the 
provisions.  Union  members  will  not  vote 
on  the  agreement  for  another  two  or 
three  weeks  since  certain  parts  of  the 
contract  must  be  put  in  writing.  The  con¬ 
tract  covers  eleven  years  starting  March 
31,  1973  and  ends  March  30,  1984. 

Unrestricted  right 

Both  newspapers  have  the  unrestricted 
right  to  use  the  latest  production  tech¬ 
nology.  Publishers  have  also  achieved  the 
elimination  of  bogus  typesetting  and  there 
will  be  no  limitation  on  assignments  of 
printers  or  transfers. 

The  union  accomplished  its  objectives 
of  a  life-time  job  guarantee  and  a  new 
wage  formula  along  with  additional  bene¬ 
fits. 

The  life-time  job  guarantee  will  be  for 
named  individuals  on  both  newspapers  and 
cannot  be  revoked  after  the  contract  is 
sigpied.  Under  the  provisions  of  the  life¬ 
time  job  guarantee  a  printer  can  be  put 
on  suspension  but  cannot  be  permanently 
discharged.  Mandatory  retirement  age  is 
not  specified  although  the  average  age  of 
printers  is  56  years. 

There  are  presently  about  1800  full¬ 
time  reg^ular  printers  and  substitutes  at 
the  two  newspapers  who  will  qualify  for 
the  life-time  job  guarantee  upon  contract 
ratification.  As  of  March  31,  1975  all  non¬ 
full-time  substitutes  (385)  under  the 
guarantee  will  become  regular  situation 
holders  and  after  this  date  there  will  only 
be  regular  employes  in  the  composing 
room. 

Every  employe  on  the  guaranteed  list, 
both  regular  and  substitute  will  be  en¬ 
titled  to  a  six  month  paid  productivity 
leave  or  sabbatical.  This  one-time  leave 
can  be  taken  at  any  time  during  the  nine 
year  period  (1975-1984). 

For  the  first  six  months  of  the  agree¬ 
ment  employes  who  request  early  retire¬ 
ment  will  receive  an  incentive  bonus  of 
$2,500,  plus  the  six  month  paid  productiv¬ 
ity  leave. 

Wage  settlement 

The  wage  pattern  for  the  first  two  years 
of  the  contract,  retroactive  to  March  31, 
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1973  and  running  through  March  31,  1975, 
grants  increases  of  $13.85  a  week  each 
year  plus  1.5  percent  for  fringe  benefits. 
This  is  the  same  inci’ease  agreed  to  earlier 
by  the  eight  other  unions. 

Present  wage  scales  for  printers  are 
$251.82  on  the  day  shift;  $263.19  for  the 
night  shift  and  $275.40  for  the  after  mid¬ 
night  shift. 

The  nine  unions  will  receive  a  cost-of- 
living  increase  next  month  based  on  the 
percentage  rise  above  six  percent  in  the 
government  index  for  the  time  span  be¬ 
tween  May,  1973  to  May,  1974. 

Beginning  March  31,  1975  as  part  of 
the  wage  and  productivity  formula  the 
printers  will  be  paid  an  annual  sum  of 
two  percent  of  scale  wage  increase  in 
addition  to  a  one  percent  of  scale  wage 
increase  as  a  productivity  bonus. 

Printers  will  also  receive  a  wage  in¬ 
crease  at  scale  on  a  quarterly  basis  after 
the  March  31,  1975  date  on  a  formula  of 
one  percent  for  each  one  percent  rise  in 
the  cost-of-living  index. 

Re-opening  of  contract 

Negotiations  can  be  re-opened  only  twice 
during  the  nine  year  term  for  review  of 
wages  and  working  conditions — March  31, 
1978  and  March  31,  1981.  During  these 
two  negotiating  periods  there  can  be  no 
reductions  in  the  benefits  that  were 
granted  previously.  The  life-time  job 
guarantee  cannot  be  re-negotiated  at  any 
time  during  the  contract  period  of  eleven 
years. 

Both  the  union  and  the  publishers  will 
be  able  on  these  two  dates  to  review  the 
wage  and  working  conditions.  The  union 
may  also  go  to  binding  arbitration  should 
there  be  no  agreement  by  the  employers 
and  if  the  union  elects  not  to  accept  bind¬ 
ing  arbitration  then  negotiations  start 
from  scratch  minus  the  wage,  cost-of- 
living  and  productivity  guarantees. 

The  publishers  may  ask  for  relief  from 
the  wage  formula  through  negotiations  if 
unforeseen  financial  difficulties  arise.  The 
contract  is  cancelled  if  the  unions  do  not 
agree  with  the  results  of  arbitration. 

Pension  provisions  are  protected  under 
the  original  contract  as  well  as  the  life¬ 
time  job  guarantee. 

Introduction  of  new  technology 

During  the  news  conference,  Walter  K. 
Graham,  vicepresident  of  the  Daily  News 
and  chairman  of  the  publisher’s  negotiat¬ 
ing  committee,  said  the  News  would  in¬ 
troduce  new’  production  technology  in  the 
composing  room  as  soon  as  attrition  of 
printers  permitted.  The  New’  York  Times, 
however,  will  start  using  new’  production 
technology  upon  ratification  of  the  con¬ 
tract,  according  to  Walter  Mattson,  an 
executive  vicepresident. 

When  the  executives  and  other  non¬ 
union  personnel  of  the  Daily  News  took 
over  the  composition  functions  during  the 
slowdown,  perforators  and  phototypeset- 


ent  put  aside  the  use  of  both  perforators 
and  phototypesetters. 

Bertram  A.  Pow’ers,  president  of  Local 
6  Typographical  Union,  declared  the  set¬ 
tlement  w’as  a  “landmark”  agreement 
which  had  lasting  benefits  for  both  pub¬ 
lishers  and  union  members. 


Baton  Rouge  composing 
room  votes  for  Teamsters 

Composing  room  employees  of  Capital 
City  Press,  Baton  Rouge,  La.  voted  May  7 
to  be  represented  by  Local  No.  5  of  the 
Teamsters  Union. 

The  vote  was  124  for  the  Teamsters  and 
32  for  no  union. 

Capital  City  Press  publishes  the  Morn¬ 
ing  Advocate  and  the  afternooon  State- 
Times. 

The  International  Typographical 
Union,  w’hich  had  represented  composing 
room  employees  at  the  papers  for  more 
than  50  years,  was  not  on  the  ballot  in  the 
National  Labor  Relations  Board  election. 

All  but  one  of  the  ITU  officers  in  the 
composing  room  supported  the  move  to  the 
Teamsters,  and  the  president  of  Local  25 
informed  the  NLRB  that  the  ITU  no  long¬ 
er  had  any  interest  in  representing  the 
composing  room  employees. 

The  ITU  and  the  new’spaper  manage¬ 
ment  had  negotiated  over  a  15-month 
period  prior  to  the  election  without 
reaching  agreement  on  several  issues 
related  to  the  operation  of  a  computerized 
cold-type  printing  system.  The  papers 
went  completely  cold-type  a  short  time 
ago. 

The  management  of  the  two  papers  con¬ 
ducted  an  extensive  campaign  prior  to  the 
election  to  inform  the  composing  room 
employees  about  fringe  benefits,  pensions 
and  other  factors.  Most  of  the  600  employ¬ 
ees  of  the  tw’o  papers  are  non-union. 

Teamsters  Local  No.  5  was  a  main  fac¬ 
tor  in  serious  labor-management  distur¬ 
bances  that  attracted  national  attention  to 
the  Baton  Rouge  area  in  the  late  1960s. 

The  leader  of  the  Teamsters  Local,  Ed¬ 
ward  Grady  Partin,  has  been  tried  numer¬ 
ous  times  on  a  variety  of  charges,  but  has 
escaped  conviction. 

On  May  6  the  Fifth  Circuit  Court  of 
Appeals  reversed  Partin’s  conviction  on  a 
charge  of  conspiracy  to  violate  the  Hobbs 
Act  by  interfering  with  interstate  com¬ 
merce  through  threats  or  violence.  The 
charge  grew  out  of  a  1968  incident  involv¬ 
ing  violence  at  a  construction  site  near 
Baton  Rouge. 

Partin  was  protected  by  the  U.  S.  Jus¬ 
tice  Department  for  a  number  of  years 
after  he  gave  testimony  that  w’as  instru¬ 
mental  in  the  conviction  of  former  Team¬ 
sters  president  James  Hoff  a.  A  number  of 
charges  pending  at  the  time  of  his  testi¬ 
mony  were  subsequently  dropped. 

Publisher  Douglas  L.  Manship  ex¬ 
pressed  disappointment  at  the  results  of 
the  election,  and  said  the  management  of 
the  tw’o  papers  would  continue  to  take 
actions  it  felt  w’ere  in  the  best  interests  of 
all  its  employees. 
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Advertiser’s  viewpoint;  What’s 
right,  wrong  with  newspapers 

By  Dennis  C.  Beaumont 


(Editor’s  Note:  Dennis  C.  Beaumont  is 
director  of  communications  and  advertis¬ 
ing  services  of  CPC  International  in  En¬ 
glewood  Cliffs,  N.J.  in  the  Best  Foods 
division.  He  delivered  this  talk  at  the 
Newspaper  Advertising  Sales  Association 
luncheon  in  New  York  on  May  9.) 

In  a  couple  of  short  years,  this  country, 
right  or  wrong,  will  be  celebrating  its 
bi-centennial.  We  have  a  lot  of  things  in 
which  we  can  take  tremendous  pride.  One 
of  the  best  is  the  American  newspaper 
industry,  which  was  a  great  influence  in 
the  13  colonies  as  the  Committee  of  Corre¬ 
spondence  long  before  the  “shot  heard 
round  the  world.” 

Then  as  now  newspapers  were  an  influ¬ 
ential  and  informative  medium.  Justifiably 
called  “Schoolmaster  to  the  American 
People,”  only  a  newspaper  will  fight  for 
and  publish  in  total  1,200  pages  of  re¬ 
corded  conversation.  That’s  news.  But 
along  with  hard  news  our  newspapers 
have  taught  generations  every  aspect  of 
living  from  cooking  to  camping.  Yes, 
newspapers  are  a  great  American  tradi¬ 
tion. 

Another  of  our  great  American  tradi¬ 
tions  seems  to  be  that  when  an  advertis¬ 
ing  chap  stands  up  in  front  of  a  group  of 
newspaper  people  he  delivers  a  talk  on 
what’s  wrong  with  newspapers.  Well  I’d 
like  to  say  a  few  things  today  about 
what’s  right  with  newspapers.  I  like 
newspapers.  I  look  to  newspapers  for  the 
in-depth  coverage  of  important  develop¬ 
ments  that  earn  Pulitzers  versus  Emmys. 
One  deplores  the  budgeted  offerings  in 
other  media  such  as  television  and  radio. 

I  like  newspapers  as  a  national  adver¬ 
tiser.  From  our  own  experience  I  can  tell 
you  that  I  have  seen  brands  “come  to 
life”  when  backed  with  a  newspaper  ad 
campaign  that  includes  couponing. 

Likes  color 

I  like  the  availability  of  color  with  hi-fi 
offered  in  practically  every  market.  Color 
is  important  to  a  food  advertiser.  I  like 
the  supplements’  trend  to  service  editori¬ 
als.  I  like  the  impact  and  efficiency  of 
“space-spots”  as  small  units  are  impor¬ 
tant  in  the  couponing  efforts  of  national 
brands.  It’s  cheaper  than  the  postal  ser¬ 
vice  in  many  cases  and  television  has  yet 
to  come  up  with  a  method  to  get  a  coupon 
into  Mom’s  hands  by  way  of  the  tube. 

I  like  the  opportunities  and  the  flexibili¬ 
ty  that  comes  with  suburban  papers, 
whereby  we  can  separate  the  bedroom 
community  near  an  urban  center  and 
relate  it  closely  to  our  marketing  goals. 
For  the  same  reason  I  like  zone  editions — 
which  we  can  buy  in  over  30  papers  to¬ 
day,  including  the  situation  in  Los  Ange¬ 
les  where  we  can  buy  enough  zone  editions 
to  cover  an  area  larger  than  Belgium  and 
Holland  together. 

I  like  the  development  of  flexform  and 
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magazine-type  layouts  offered  in  some  of 
the  major  markets.  The  “auto  ideas” 
section  of  the  Detroit  News  is  a  great 
concept.  So  are  some  of  the  sections  de¬ 
veloped  by  newspapers  like  the  Boston 
Globe,  We  are  seeing  more  special  sections 
.  .  .  creative,  useful  concepts  and  we’re  all 
for  them. 

I  like  newspapers  for  their  local  cover¬ 
age  and  impact  .  .  .  that  always  pleases 
our  salesmen  and  their  customers.  The 


home-town  news  and  events  are  most  im¬ 
portant  to  all  of  us.  I  like  to  read  the 
editorials,  the  high  school  scores,  the  town 
council  doings,  the  trials  and  fortunes  of 
my  neighbors.  These  are  the  things  that 
sell  papers  .  .  .  and  I  was  delighted  to 
read  about  your  all  time  high  in  circula¬ 
tion  in  ’73  in  Editor  &  Publisher. 

Now,  as  you  probably  suspect,  I  did  not 
come  here  today  just  to  praise  newspa¬ 
pers.  There  are  indeed  a  number  of  things 
I’m  not  so  sure  I  like  about  newspapers  . . . 
or  their  policies.  I  would  like  to  touch  on 
some  of  them  briefly,  not  because  you 
haven’t  heard  them  before — or  that  we 
would  expect  to  see  any  real  change  very 
soon.  But  because  I  do  so  in  the  hope  that 
you  and  your  publishing  management  will 
recognize  that  national  advertising  money 
(Continued  on  page  22) 


llere%  looking 
at  youl 

How  do  you  look  through  the  eyes  of  your  readers 
and  non-readers  in  your  market  area?  Do  they  see  y(XJ  as 
acxxirate,  interesting,  a  real  part  of  the  (immunity? 

If  you’ve  made  some  changes  lately,  what  do 
they  think  of  them?  How  do  they  compare 
you  to  other  media? 

A  MARKETACnON  study 
by  Market  Opinion  Researc 
can  tell  you  the  whole 
truth  about  who’s 
reading  you  and 
why.  It  gives 
you  in-depth 
demographics, 
usage  and  ratings 
of  retail  stores  for  your 
advertising  sales  p^le, 
plus  data  on  your  paper’s  public  ir 

Improvement  b^ins  with  information.  Last  year, 
Gannett  Co.,  Inc.  and  other  newspapers  of  all  sizes 
in  more  than  25  markets  made  use  of  the 
data  and  analysis  from  a  MARKETACTION  study. 

Contact  Frederick  Currier  or  Dr.  Barbara  Bryant 
at  313  9K3-2414  for  further  information. 
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Advertising  scene  By  Daniel  L.  Lionel 

DIRECT  MARKETING  IN  NEWSPAPERS 


When  Phyllis  Cabot  Stagg  stood  up 
before  the  February  Direct  Mail /Market¬ 
ing  Association’s  Multi-Media  Workshop, 
earlier  this  year  and  told  the  group  that 
“Newspaper  inserts  are  less  expensive 
than  mail,  their  effectiveness  is  just  as 
measurable  and  they  work  and  work  and 
work!”,  her  audience,  warmed  up  by  the 
26%  hike  in  3rd  class  bulk  mail,  listened 
and  listened  and  listened! 

An  account  supervisor  with  Sawyer 
Direct,  Inc.,  the  new  BBDO  direct  mar¬ 
keting  subsidiary,  Ms.  Stagg  brings  a 
substantial  expertise  to  bear  on  questions 
of  direct  marketing  techniques  gleaned 
from  her  association  with  Benson  & 
Stagg,  a  Califoi-nia-based  direct  market¬ 
ing  organization  and  more  recently  as 
Direct  Response  Supervisor  of  Compton 
Advertising,  Inc. 

She  readily  admits  to  a  deep  rooted 
feeling  for  newspaper  inserts  which  she 
belie%'es  are  still  on  the  threshhold  of 
even  greater  growth  than  the  $400  million 
volume  they  achieved  in  the  latest  year 
calculated,  1972,  when  12  billion  inserts 
were  delivered  by  the  nation’s  newspapers. 
She  bases  her  optimism  about  the  medi¬ 
um’s  future  on  her  observation,  as  ex¬ 
pressed  to  the  Direct  Mail  group,  “there 
is  simply  no  better,  less  expensive,  more 
penetrating  way  to  reach  consumers  in 
print  than  through  newspapers.  More  than 
77%  of  all  adults  in  this  country  read  a 
newspaper  every  day.  The  newspaper  is  a 
welcome,  paid  for,  enjoyable  part  of 
people’s  lives  and  an  insert  can  literally 
dominate  the  issue  of  the  newspaper  in 
which  it  appears.  Studies  have  shown 
that  other  than  the  front  page  of  the 
newspaper,  advertising  supplement  or  in¬ 
serts  are  the  best  read  sections.  The  color 
and  texture  of  inserts  have  a  tremendous 
impact  against  an  essentially  black  and 
white  medium.  The  timing  of  an  insert  is 
exact  and  the  printing  controlled.” 

With  many  newspapers  offering  more 
sophisticated  insert  services  such  as  zoned 
distribution  according  to  census  tracts, 
zip  codes  and  even  related  to  demo¬ 
graphics,  Ms.  Stagg  sees  an  important 
new  medium  available  for  product  test¬ 
ing.  She  recently  placed  such  an  insert 
into  the  Providence  (R.I.)  Joiirnal  Bulle¬ 
tin  to  test  the  acceptance  of  a  new  prod¬ 
uct  being  contemplated  by  the  Columbia 
Broadcasting  System.  Only  15,000  inserts 
were  placed  in  carefully  selected  areas  of 
that  newspaper’s  circulation.  In  addition 
to  the  saving  in  postage  there  was  a 
saving  in  procuring  a  mailing  list,  ad¬ 
dressing,  bundling  and  sorting.  ^Iso,  all 
the  newspaper  inserts  were  delivered  on 
the  day  specified,  unlike  the  haphazard 
delivery  frequently  accorded  bulk  mail. 

Like  a  true  lover,  she  has  a  bit  of  ad¬ 
vice  for  newspapers  which  she  feels  can 
insure  the  continued  growth  of  the  lucra¬ 
tive  insert  volume.  She  would,  first  of  all, 
like  to  see  newspapers  come  up  with  a 
standard  procedure  for  listing  rates  and 
requirements.  “Take  an  8%"  x  11"  flat 
sheet,”  she  says,  “and  you’ll  be  charged 


.  .  other  than  the  front  page  of  the  news¬ 
paper  advertising  supplements  or  inserts  are 
the  best  read  sections  of  the  newspaper,"  says 
PHYLLIS  CABOT  STAGG,  account  supervisor, 
Sawyer  Direct,  Inc.  above. 

for  a  page.  Put  a  fold  in  it  and  you’re  up 
to  4  pages,  often  doubling  the  cost.”  Then 
she  points  out  some  papers  charge  on  the 
basis  of  circulation,  others  on  total  quan¬ 
tity  required  (which  includes  waste  al¬ 
lowance).  Some  have  a  fouT  page  mini¬ 
mum  charge,  while  others  have  an  8  page 
minimum.  “The  very  same  insert,”  she 
said  can  vary  from  $10/M  to  $80-100/M 
just  for  being  inserted.” 

Of  particular  concern  to  this  executive 
is  the  premiums  being  charged  for  the 
so-called  ‘zoned’  distribution.  Some  papers 
charge  the  full  circulation  price  for  any 
portion  of  the  distribution  provided.  That 
is,  if  the  paper  has  a  100,000  circulation 
they  will  charge  an  advertiser  who  uses 
only  50%  of  it  for  his  inserts,  the  same 
amount  as  if  he  had  used  the  full  dis¬ 
tribution.  Others  will  charge  a  lesser  per¬ 
centage  say,  80%  of  the  total  distribu¬ 
tion  costs  for  50%  of  the  circulation. 
“This  type  of  charging,”  notes  Ms.  Stagg, 
“brings  the  cost  of  newspaper  inserts 
perilously  close  to  direct  mail  and  in  some 
cases  it  has  become  actually  higher.” 

“The  ultimate  test  for  the  medium  is 
its  efficiency,”  she  says.  “In  direct  mar¬ 
keting  parlance,  the  name  of  the  game  is 
cost-per-order  and  until  newspapers  can 
refine  their  audience  identification  they 
must  be  careful  not  to  overprice  this 
service.” 

While  the  increasing  use  of  inserts  in 
newspapers  have  caused  some  concern 
with  the  problem  of  ‘clutter’  Ms.  Stagg 
says  she  has  found  no  correlation  between 
the  number  of  inserts  carried  and  the 
response.  “For  everyone  concerned  with 
‘clutter’,”  she  said,  “there  are  just  as 
many  who  feel  consumers  like  and  look 
for  inserts  in  their  newspapers  and  find 
no  problem  with  clutter.” 


In 
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communications,  no  one  o|]^ 
ttian  the  Bell  Syston. 

Better  than  two  patents  every  working  day  are  granted  to  the  scientists  and 
engineers  of  Bell  Laboratories,  the  research  and  development  unit  of  the  Bell  System. 

The  work  these  people  do  is  largely  determined  by  what  you  want  and  need, 
as  reported  by  the  Bell  companies. 

Some  pursue  basic  research:  Bell  Labs  people  created  the  transistor  and 
modem  solid-state  electronics.  They  pioneered  satellite  communications. 

But  more  than  85%  of  Bell  Labs  work  for  the  Bell  System  is  devoted  to 
innovations  in  your  everyday  telephone  service.  These  innovations  are 
quickly  translated  into  hardware  by  our  manufacturing  «  •  - 

unit,  Western  Electric.  llCdt*  VOil* 

As  a  result  of  this  close  teamwork,  we  can  -  • 

confidently  say:  In  communications,  no  one  offers  you 
more  than  the  Bell  System. 


?  i 


;!.■=  '■EITION  0<  v«J  72.0 


>1  ' 
1 5 


^  *  i 

“‘f  *r:dut  i^fetv  1  :-*n'T»’f  —  f  :  n  j 

'■■'f'Titr;  th.it  ■n:re  tt.  in  *>00< 

tre:it^-d  .fir  -n  h  :c  ti,tj 

~v;  ri  cot.-  ir.  J  1. 1  ♦  t  f  f  •  5  f  , 

•»  •».  *000  rfr-;,n' 


•3  h  ?  1  t 


See  DECset-8000  and  Typeset-11  at  the  ANPA/RI  Production  Management  Conference. 


with  Typeset-11  or 


The  story  is  hot.  The  deadline 
is  tight.  Can  you  move  it  through 
production  fast  enough  to  make 
the  first  edition? 

You  can  if  you're  a  big  " 
newspaper  using  Typeset-  v  _  :: 
1 1 .  Or  a  smaller  newspaper 
using  the  new  DECset-8000. 
They're  the  only  typeset-  Bjij; 
ting  systems  that  can 
shrink  the  time  of  newspa- 
per  production  by  at  least 
50%  and  handle  all  your  W  j 
business  data  processing, 
too. 

With  Typeset-11  and 
DECset-8000  there's  no 
need  for  paper  tape.  Every 
character  of  every  word  can 
go  directly  into  the  system.  - 

And  once  it's  in  the  system  it 
never  leaves.  Until  it's  transmit¬ 
ted  to  a  photocomposer. 

You  see,  Typeset-11  can  store 


over  1,000  full  pages  of  advertis¬ 
ing,  editorial  and  tabular  text. 
DECset-8000,  over  500  pages  of 
the  same  material. 


.  f rJ ! I H'** 


[flliujjf 


All  of  it  accessible  for  editing 
and  proofing  through  video  dis¬ 
plays.  And  all  of  it  input  to  the  sys¬ 
tem  via  OCR,  video  displays,  or 


directly  off  the  wire. 

Now  think  about  this:  If  you 
had  sent  a  column  of  copy  to  type 
when  you  started  reading  this  ad, 

-  it  would  still  have  a  long 

way  to  go. 

But  if  you  had  a  Type¬ 
set-11  or  a  DECset-80(X),  it 
would  be  there  by  now. 

Typeset-11  and  DEC- 
set-8(X)0.  Just  three  and  a 
half  minutes  from  type  to 
p;  type. 

For  more  on  Typeset- 
11  or  DECset-8000,  write 
or  call  Typesetting,  Digital 
Equipment  Corporation, 
Maynard,  Mass.  01754,  (617) 
897-5111.  European  head- 

-  quarters:  81  route  de  I'Aire, 

1211  Geneva  26.  Tel:  42  79  50. 
Digital  Equipment  of  Canada  Ltd., 
9045  Cote  DeLiesse,  Dorval, 
Quebec.  (514)  636-9393. 


3yr(  n  C.  Wells,  a  governmental  af- 
fairb  reporter  for  the  Indianapolis  Star — 
presented  with  an  award  by  the  Bar  As¬ 
sociation  of  the  Seventh  Federal  Circuit 
for  wo  series  of  stories  about  pre-trial 
pub. .city  and  “jailhouse  lawyers”. 

<: 

Dave  Jeffers,  Watertown  (N.Y.)  Daily 
Times — elected  president  of  the  N.Y. 
State  Newspaper  Production  Conference 

board  of  directors. 

*  *  « 

Charles  Wanninger,  29 — named  man¬ 
aging  editor  of  the  Monroeville  (Pa.) 
Daily  Express,  which  went  daily  during 
the  recent  Pittsburgh  Press  Co.  strike.  He 
had  been  city  editor  of  the  Joliet  (Ill.) 
Her  aids  ews. 

*  *  * 

Robert  J.  Bailyn,  editor  of  the  Sunday 
Home  News,  New  Brunswick,  N.J. — to  ex¬ 
ecutive  editor  of  Danbury  (Conn.)  News- 
Times. 

«  * 

John  H.  Calioh,  general  manager, 
Greenville  (Pa.)  Record- Argus — retires 
June  1  following  25  years  of  service  to 
the  company. 

*  »  * 

Preston  Lea  Campbell  Jr.,  previously 
reporter  and  city  editor  of  the  Charlottes¬ 
ville  (Va.)  Daily  Progress — promoted  to 
managing  editor,  succeeding  William  B. 
Akers  Jr.,  now  editor  of  Fiber  Facts,  a 
magazine  published  by  E.  I.  duPont  de 
Nemours  and  Co.,  Waynesboro.  Frank 
Payne,  assistant  city  editor — to  city  edi¬ 
tor. 

«  «  # 

Dale  Nissen,  a  20-year  production  divi¬ 
sion  employe — promoted  to  production 
manager  of  the  Houston  Chronicle. 

«  « 

Claude  Lewis,  39,  columnist  for  the 


news-people 

Anne  Donahue,  18 — named  news  editor  William  J.  Rowe,  38,  named  sales  man- 


of  The  Times-Bulletin,  published  twice 
weekly  in  Boonton,  N.J. 

^ 

Emily  L.  Bull — named  news  editor  of 
the  Aiken  (S.C.)  Standard.  She  has  been 
women’s  editor  of  the  Aiken  newspaper 
for  the  past  three  years. 

«  « 

Richard  C.  Suits — named  city  circula¬ 
tion  manager  of  the  Charlotte  Observer. 
Suits,  41,  comes  to  the  Observer  with  15 
yeai*s  experience  in  newspaper  circulation. 
He  was  most  recently  with  the  Tunes 
Record.  Troy,  N.Y. 

>>  4 

Jonas  Hollander,  an  account  supervi¬ 
sor  with  the  advertising  agency  of  Doyle 
Dane  Bernbach,  Inc. — named  western  ad¬ 
vertising  manager  of  the  New  York  Times 
in  Los  Angeles,  replacing  Claude  Ratliff, 
resigned. 

* 

Harry  L.  Millet,  executive  vicepresi¬ 
dent — elected  president  of  Peninsula 
Newspapers  Inc.,  which  publishes  the 
Palo  .Alto  (Calif.)  Times,  Redwood  City 
Tribune,  Valley  Journal  and  Peninsula 
Living.  Millet  succeeds  Eugene  Bishop, 
who  will  remain  as  chairman  of  the  board 
until  his  retirement  on  May  31,  1975  on 
his  f>6th  birthday.  The  board  also  elected 
Charles  T.  Tyler,  publisher  of  the  Palo 
.A.lto  Times,  vicepresident  and  secretary  of 
the  employee-owned  organization;  and 
Frank  J.  O’Neill,  publisher  of  the  Red¬ 
wood  City  Tribune,  vicepresident  and 
treasurer. 

*  # 


ager  of  the  retail  advertising  division  of 
the  Chicago  Tribune  and  Chicago  Today. 
He  has  been  manager  of  marketing  serv¬ 
ices  for  the  Tribune  and  Today  and  is  for¬ 
mer  manager  of  the  Tribune’s  educational 
services  division. 

Len  Ziehm,  Chicago  Sun-Times  sports 
department,  elected  president  of  Chicago 
Chapter  of  the  Golf  Writers  Association 
of  America.  The  Chicago  Chapter  is  a  new 
one  in  the  association. 

*  «  » 

Mel  Derrick,  the  former  executive 
sports  director  of  the  Winston-Salem 
(N.C.)  Journal-Sentinel,  has  joined  the 
National  Enquirer  newspaper  as  a  copy 
editor. 

<8 

Jerome  A.  Steffens,  a  34-year  em¬ 
ployee  of  Pioneer  Press,  Inc.,  Wilmette, 
Ill.-based  publisher  of  17  Chicago  area 
w'eekly  newspapers — named  plant  superin¬ 
tendent. 

C  <: 

Henry  Holcomb,  31,  an  investigative 
and  political  reporter  for  the  Cincinnati 
Post  has  been  appointed  city  editor,  Rich¬ 
ard  Rawe  has  been  named  senior  investi¬ 
gative  reporter  of  the  Post. 

Clara  Trampe,  28,  Family  editor,  Rock¬ 
land  (N.Y.)  Journal-News — named  Fam- 
ily-Sunday  editor.  She  will  be  responsible 
for  the  Sunday  Scene  and  TV  tab  and  will 
continue  to  edit  and  direct  the  seven-day 
Family  section. 

«  » 


Philadelphia  Htdletin  for  the  past  five 
years — named  an  associate  editor  with  his 
main  responsibilities  being  the  develop¬ 
ment  of  coverage  of  the  city  of  Philadel¬ 
phia  in  the  Bulletin’s  metropolitan  pages. 

Sf  t> 

J.  D.  Wilson — appointed  AP  corre¬ 
spondent,  Fargo,  N.D.,  succeeding  Brent 
Kallestad,  transferred  to  Minneapolis. 

<8  <8 

Margaret  Thomas,  Arizona  Republic 
society  columnist  for  the  past  three  years, 
has  been  named  public  relations  director 
for  Carefree  Ranch  and  Carefree  Inn, 
near  Phoenix. 


Lee  a.  Tougas — to  marketing  and  prod¬ 
uct  services  manager  for  the  Information 
Products  Division  of  MGD  Graphic  Sys¬ 
tems,  Rockwell  International  Corporation. 
He  has  been  a  sales  representative  in  At¬ 
lanta,  Ga.  John  Kannaley — to  director/ 
personnel  for  MGD  Graphic  Systems 
Group,  moving  from  Kennecott  Copper 
Corp. 

«  «  « 

John  Curley,  assistant  business  man¬ 
ager  of  South  Bay  (Calif.)  Daily  Breeze, 
to  business  manager  of  Aurora  (Ill.) 
Beacon-News.  Both  are  Copley  Newspa- 
ers. 


'Marketing  Liquor? 


Should  be  part  of  your  strategy. 
Ask  us.  You'll  be  glad  you  did. 

Morning  Evening  Sunday 

TIMES  PUBLISHING  CO.  12th  &  Sassafras  Sts.,  Erie,  Pa.,  16501 
Represented  by  Story  &  Kelly-Smith,  Inc. 


Erwin  jAFra,  director  of  ANPA  Re¬ 
search  Institute,  Research  Center — named 
recipient  of  the  Elmer  G.  Voigt  Award 
for  outstanding  contributions  in  the  field 
of  graphic  communications  education. 


FOR  HIS  WORK  in  connection  with  American 
Newspaper  Publishers  Association  Research  In¬ 
stitute  committees,  L.  D.  (Bud)  Pollock  (right! 
was  presented  with  a  commemorative  clock 
by  Hy  Shannon,  former  member  of  the  ANPA 
Production  Management  Committee.  Pollock  is 
a  vicepresident  of  the  Taft  Contracting  Co., 
Chicago.  Note  typo  of  his  name  on  plaque. 
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in  the  news 


Larry  Devine,  22 — named  sports  editor 
of  the  Scottsbliiff  (Nebr.)  Star-Herald. 

S!  tf  If 

Jim  Davis,  associate  professor  of  jour¬ 
nalism  at  California  State  University, 
Long  Beach — recruited  by  the  Philadel¬ 
phia  Inquirer  as  assistant  national  editor. 
He  founded  the  Review  of  Southern  Cali¬ 
fornia  Jout'nnliam  in  1971. 

^  ^  *  * 

Douglas  Anderson — appointed  manag¬ 
ing  editor  of  the  Hastings  (Nebr.)  Trib¬ 
une,  succeeding  Burt  James,  who  retired. 

* 

M.  Lee  Babb,  25-yeqr  employee — pro¬ 
moted  to  ad  manager  of  the  Kennebec 
Journal,  Augusta,  Maine,  succeeding  David 
E,  Byron,  who  resigned  because  of  ill 
’health. 


superintendent  of  the  composing  and  plate¬ 
making  departments  since  June,  1972 — 
promoted  to  the  newly-created  position  of 
production  manager. 

if  tf  if 

Arthur  E.  Mayiiew,  Delaware  County 
(Pa.)  Daily  Times — elected  president  of 
the  Pennsylvania  Society  of  Newspaper 
Editors. 

if  if  * 

Cynthia  Forster,  for  the  past  three 
years  a  general  assignment  reporter  and 
education  editor  for  the  Lancaster  (Pa.) 
Intelligencer  Journal,  and  Pennsylvania 
Newspaperwoman  of  the  Year  for  1973 — 
joined  the  Illinois  State  Chamber  of  Com¬ 
merce  as  legislative  research  director  and 
editor  of  the  chamber’s  weekly  legislative 
publication. 


*  * 

•'  John  B.  Olson,  vicepresident,  general 
manager,  and  treasurer  of  Chicago  Trib¬ 
une  Co.— elected  president  of  the  Chicago 
Newspaper  Publishers  Association, 

Marjorie  Potter,  co-editor  and  pub¬ 
lisher  of  the  Casselton  (N.D.)  Reporter — 
elected  vicepresident  of  the  North  Dakota 
Professional  Chapter  of  the  Society  of 
Professional  Journalists,  SDX.  She  is  the 
first  woman  officer. 

*  ♦  * 

Louis  G.  Buisch  announced  his  retire¬ 
ment  as  editor  and  general  manager  of  the 
Hornell  (N.Y.)  Evening  Tribune.  Named 
to  succeed  him  as  editor  is  his  son  Wil¬ 
liam  and  appointed  general  manager  is 
another  son,  Louis.  The  brothers  are  the 
fifth  generation  of  their  family  to  actively 
direct  the  12.3-year-old  newspaper.  The 
.senior  Buisch  will  continue  as  president 
of  the  W.  H.  Greenlow  Co.,  publisher  of 
the  Tribune,  Siinday  Spectator,  Wellsville 
Daily  Reporter,  Daiisville  Breeze-E.vpress- 
Register  and  the  Nunda  Neivs. 

*  *  « 

Ken  Lange,  former  press  aide  to  New 
York  Mayor  Robert  Wagner,  and  reporter 
for  the  Newark  (N.J.)  News  and  Holly¬ 
wood  (Fla.)  Sun-Tattler — joined  copy  de¬ 
partment  staff  of  Woody  Kepner  Associ¬ 
ates,  Miami-New  York  pr  agency. 

#  *  « 

James  Russell,  farm  editor  of  the 
Courier-Journal  in  Louisville,  Ky. — named 
“Newspaper  Farm  Editor  of  the  Year” 
hy  the  Newspaper  Farm  Editors  of  Amer¬ 
ica. 

Y'  «  if  if 

Arthur  H.  Motley,  chairman  of  the 
board  of  Parade  Publications — presented  a 
Horatio  Alger  Award.  Winners  of  the 
award  were  chosen  from  ballots  submitted 
by  over  500  college  presidents  and  student 
officers. 

«  *  « 

Mrs.  Katharine  Graham,  publisher, 
Washington  Post — presented  the  Mass  Me¬ 
dia  Award  of  the  American  Jewish  Com¬ 
mittee. 

«  * 

Darien  M.  Jaunese,  a  27-year  employe 
of  the  Muskegon  (Mich.)  Chronicle  and 


CHAMPION  STUDENT  REPORTER  —  Joyce 
Murdoch  of  Macon,  a  junior  in  the  University 
of  Georgia  School  of  Journalism,  is  congratu¬ 
lated  by  Marvin  Arrowsmith,  chief  of  the  As¬ 
sociated  Press  Washington  bureau,  after  win¬ 
ning  first  place  in  the  William  Randolph 
Hearst  Foundation  journalism  writing  champion¬ 
ship.  Murdoch  received  a  $1,500  scholarship 
and  a  gold  medallion  by  defeating  seven  other 
top  collegiate  journalists  in  the  contest,  held 
in  San  Antonio,  Tex.  Ms.  Murdoch  built  up  a 
commanding  lead  with  her  news  story  written 
after  a  press  conference  with  Price  Daniel,  Jr., 
speaker  of  the  Texas  House  of  Representatives, 
and  with  a  feature  story  on  the  event.  Murdoch 
has  been  elected  editor  of  the  Red  and  Black, 
the  university  student  newspaper,  for  this  fall 
quarter. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

18  Years  Nation-Wide  Personal  Service 


The 

Time  Life 
Pidure  Agency 


of  imagery 


If  you're  in  need  of  arresting, 
memorable  pictures of  people, 
places  or  things  —  consider  the 
TIME-LIFE  Picture  Agency.  Through  this 
new  resource  you  now  have  access  to 
the  Time  Inc.  Picture  Collection,  con¬ 
taining  material  that  has  appeared  in 
LIFE,  TIME,  FORTUNE,  PEOPLE  and 
TIME-LIFE  Books  — as  well  as  much 
j  unpublished  work  from  world-famous 
staff  and  freelance  photographers 
I  taken  on  assignment  for  these  pub¬ 
lications.  There  are  some  18,000,000 
images  in  this  growing  collection, 
card-catalogued  and  cross-referenced 
under  9,000  subject  headings,  proper 
names  and  photographers'  names, 
making  this  the  largest  and  most  com¬ 
pletely  indexed  collection  of  pictures 
commercially  available  in  the  world. 
As  a  client  of  the  TIME-LIFE  Picture 
Agency,  you  or  your  researchers 
have  direct  access  to  the  collection  in 
New  York  at  no  charge.  If  you're  out¬ 
side  of  New  York  and  need  more  than 
just  a  picture  or  two,  skilled  editorial 
researchers  will  handle  your  request 
at  a  nominal  rate.  Clearance  of  all 
material  for  reproduction  is,  of 
course,  subject  to  license  fees 
determined  by  intended  usage  and 
the  photographer  involved. 

The  TIME-LIFE  Picture  Agency  is  now 
fulfilling  the  pictorial  needs  of  clients 
from  across  the  U.S.  and  many  foreign 
countries.  If  you  are  interested  in  tak- 
I  ing  advantage  of  this  unequalled  re¬ 
source,  just  call  or  write: 

*  TIME 


LIFE 


Picture 

Agency 

Time  &  Life  Building 
New  York,  N.Y.  10020 
(212)556-4800 
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They  make  it  a  point  to  know  and  un¬ 
derstand  the  “lead  time”  needed  to 
prepare  your  special  sections  ...  or 
columns.  They  plan  and  service,  ahead. 

We  invest  a  good  deal  in  the  prepara¬ 
tion  of  camera-ready  art,  often  in  the 
form  of  color  transparencies.  We  absorb, 
in  effect,  a  lot  of  editorial  costs. 

We  are  fair  and  realistic  in  terms  of 
today’s  family  budgets  and  nutritional 
needs. 

We  are  also  realistic  in  terms  of  what 
we  expect  to  see  in  the  way  of  a  “credit” 
for  menu  features  and  recipes  and  picture 
ideas.  We  will  settle  happily  for  6-point  ^ 
mention  of  the  source  under  a  picture,  for 
instance,  since  we  know  that  if  we  want  to 
see  the  word  “Mazola”  or  “Hellmann’s”  in 
18-point  type  we  should  plan  to  do  so  in  i 
an  ad. 

We  are  completely  aware,  at  Best 
Foods,  that  some  of  the  major  service 
magazines  have  a  full  test-kitchen  facili¬ 
ty  as  part  of  the  editorial  department.  So 
does  a  supplement.  We  believe  that  our 
publicity  efforts,  here,  are  not  a  form  of 
competition  to  them,  but  a  valued  supple¬ 
mental  support. 

We  are  also  aware  that  very  few  news¬ 
papers  have  any  food  facility.  The  over¬ 
head  is  tremendous,  and  finding  the  right 
staff  isn’t  easy.  Nor  do  they  have  techni¬ 
cal  and  nutrition  departments. 

So,  what  happens? 

I’ll  tell  you  what  happens. 


Adman^s  viewpoint 

(Continued  from  page  15) 


is  going  into  other  media  .  .  .  and  at  a 
faster  rate.  And  I  must  say  that  I  was 
amused  to  read  that  your  own  N.A.B. 
recently  concluded  that  classified  advertis¬ 
ing  was  “the  greatest  single  growth  op¬ 
portunity”  in  the  future. 

Here  we  go : 

The  first  thing  I  don’t  like  about  news¬ 
papers  is  the  fact  that  our  print  media 
people  hear  from  a  lot  of  newspaper  reps, 
mostly,  when  it  has  been  decided — for  one 
reason  or  another — to  put  most  of  our 
schedule  for  that  market,  or  markets,  in 
the  “opposition”  newspaper.  I  would  de¬ 
scribe  this  approach  as  “outraged  digni¬ 
ty”  and  we  have  become  pretty  impervious 
to  it,  I  must  concede  however  that  I  have 
little  regard  for  some  media  planners’ 
approach  to  newspapers  ...  A  too- 
common  approach  that  concludes  you  go 
into  either  or  rarely  both  papers  in  a 
two-paper  market.  But  please  be  aware 
that  when  our  ads  are  appearing  our 
schedule  is  pretty  solid,  believe  me.  But 
just  one  other  constructive  comment  re¬ 
garding  your  calls  .  .  .  remember,  for  a 
national  advertiser  no  one  market  is  that 
critical  to  us  versus  a  network  of  mar¬ 
kets.  And  we  seldom  choose  a  single  mar¬ 
ket  for  national  ad  approaches.  Your  test 
market  presentations  are  good  and  useful, 
but  remember,  our  concepts  are  fairly 
broad.  And  by  the  way,  when  your  call 
comes  in  for  me  or  our  print  coordinators 
to  see  your  national  sales  managers  we’d 
appreciate  a  bit  of  lead  time.  We  like  to 
keep  in  touch  but  we’re  fairly  busy  too. 
And  rest  assured  that  when  I  travel  in 
the  field  I  try  to  call  on  a  local  station  or 
newspaper  from  time  to  time  .  .  .  But  I 
never  call  from  the  hotel  the  day  before  I 
hope  to  see  the  manager  and  I  usually 
have  his  name  straight.  Now,  I  see  a  good 
many  diligent,  professionals  in  the  audi¬ 
ence  who’ve  served  us  well  for  many 
years.  I’d  be  remiss  if  I  didn’t  recognize 
their  fine  work. 


Keep  Up-fo-Dafe  With 

AUSTRALIA'S 

rapidly  expanding  marketing,  advertising,  publishing 
and  graphic  arts  opportunities.  Read 

ADVERnSlNG  NEWS 

Fublislod  tvtry  stcond  Fridiy 


ADVERTISING  NEWS 

Eliubtth  t  luH.Slrtth,  Surry  Hills, 

Sydnty,  Austr<li«  2010 

S*nd  m«  1  copy  for  ont  ytor  includinq  FREE 

*  Nolionol  Advtrfittri  list  «nd  brand  namos  indai. 

•  Guida  to  all  advartitinq  aqancias  and  thair  ac¬ 
counts.  •  Guida  to  iOOO  advartisars  and  tbair  ad- 
vartisinq  aqancias. 

Annual  subscription  to  U.S.A.  SA20.00.  Payments  must 
ba  mada  by  bank  draft  In  Australian  currancy. 

Name - - - 

Address _ _ 

City - - - 

Slate - Zip - 


Decreasing  national  ads 

You  are  aware,  and  it’s  certainly  been 
pointed  out  to  you  frequently  enough,  that 
the  long-term  trend  is  for  national  adver¬ 
tisers  to  place  less  and  less  advertising 
into  newspapers.  Some  17  years  ago,  na¬ 
tional  advertisers  accounted  for  about  one- 
fourth  of  the  total  newspaper  advertis¬ 
ing  in  this  country.  Today,  it  seems  to  be 
heading  toward  14%  of  the  national  ad¬ 
vertisers’  total  dollars  .  .  .  and  by  no 
means  is  this  figure  caused  by  a  big  influx 
of  local  or  retail  advertising — or  regional 
buying  by  national  firms.  A  lot  of  that 
advertising  weight  is  skipping  newspa¬ 
pers  entirely,  and  going  into  supps,  spot 
tv  and  radio.  Spot  tv  knocks  off  a  big  57% 
of  national  advertising  dollars  today.  And 
this  leads  me  to  my  second  problem  with 
papers. 

It  concerns  “editorial  balance.” 

As  costs  have  risen  on  newspapers — for 
newsprint,  labor,  engraving,  or  what- 
have-you — there  has  been  a  steady  cut¬ 
back  on  home-service  features. 

There  has  been  only  a  slight  cutback  in 
an  area  that  is  one  of  the  “sacred  cows” 
of  journalism — the  sports  department. 

Now,  I  know  that  attacking  the  sports 
department  is  like  attacking  “Mother¬ 
hood.” 

But,  if  you’ll  check  with  several  million 
American  “Moms”  who  also  happen  to  be 
job-holders  in  the  TT.  S.  labor  force — you’ll 
probably  find  that  they  are  less-than- 
fascinated  with  sports  coverage  that  goes 
on  and  on,  omitting  no  detail,  however 
trivial. 

Particularly,  if  such  coverage  is  at  the 
expense  of  service  features  designed  to 
tell  a  woman  how  to  feed  and  care  for  her 
family  at  a  time  when  her  budget  is  being 
pulled  in  several  directions,  and  her  time 
availability  has  been  sharply  reduced.  Ask 
mom,  and  judge  for  yourself. 

Which  brings  me  to  another  point: 

This  has  bothered  me  for  some  time  and 
I  am  not  alone  in  being  concerned  about 
it.  The  concern  relates  to  our  service  to 
the  public  through  the  activities  of  our 
Consumer  Service  Department  and  the 
coverage  given  and  credited  to  their  out¬ 
put  .  .  .  and  that  of  other  top  manufactur¬ 
ers. 

Let’s  get  this  straight.  I  do  not  believe 
that  advertisers  should  be  able  to  lean  on 
newspapers  for  complimentary  .  .  .  and 
free  space  any  more  than  governments 
should  be  permitted  to  do  so. 

“Freedom  of  Speech”  and  “Freedom  of 
the  Press”  are  concepts  that  Americans 
care  a  lot  about. 

Test  kitchens 

However  ...  as  a  major  food  manufac¬ 
turer,  we  maintain  one  of  the  best  Con¬ 
sumer  Service  departments.  We  have  the 
finest  “test  kitchen”  facilities.  We  have 
trained,  experienced,  imaginative  people 
who  develop  recipes  .  .  .  meal  planning 
ideas  and  suggestions.  They  are  planning 
with  the  consumer  in  mind,  from  the  holi¬ 
day  meals  to  the  family  pocketbook.  They 
are  right  on  top  of  the  latest  trends  in 
American  cooking,  whether  it  be  the  intro¬ 
duction  of  gourmet  Oriental  cuisine  into 
American  kitchens  or  the  likely  effects  on 
meal  planning  of  the  metric  system  of 
weights  and  measures. 


Complains  about  use 

A  lot  of  newspapers  will  use  our  staff 
practically  intact.  But,  they  eliminate  any 
brand  or  source  reference,  creating  the 
impression  that  it  was  all  their  idea  in  the 
first  place,  and  giving  the  reader/con¬ 
sumer  no  “full-disclosure”  clue  as  to  au¬ 
thority — or  where  to  go  for  further  in¬ 
formation. 

In  my  view  this  is  not  only  unfair  to  an 
editorial  source,  but  it  is  misleading  to  the 
reader. 

Now’ — let’s  touch  on  research. 

Research,  as  unfortunately  a  lot  of 
newspapers  see  it,  is  trying  to  sell  me  on 
the  basis  of  coverage  .  .  .  verified  circula¬ 
tion  .  .  .  and  similar  numbers.  I  hear  very 
little  about  CPMs — for  a  good  reason. 

In  newspaper  advertising,  they  are 
lousy,  on  the  order  of  $19  or  $20  in  the 
top  100  markets  for  hi-fi. 

Radio  stations,  in  many  markets,  now 
provide  a  lot  of  information  on  how  they 
reach  audiences  unduplicated  by  newspa¬ 
per  readership.  I  admit  freely  that  this 
impresses  us,  and  the  management  of  su¬ 
permarket  chains.  We  are  buying  more 
radio  than  we  used  to. 

As  far  as  I’m  concerned,  a  lot  remains 
to  be  done  in  the  area  of  audience— or 
reader — research  by  newspapers,  although 
a  few  newspapers  have  worked  hard  to  do 
a  creditable  job.  We  know  about  Best 
Foods  day  .  .  .  about  couponing  power  .  .  . 
But  tell  us  more.  Who  are  the  local  food 
retailers  using  your  papers  consistently 
and  how  do  they  use  them?  We  need  basic 
facts  that  you  can  readily  glean  by  read¬ 
ing  your  paper  page-by-page  every  day. 
But  some  of  this  common-sense  selling 
power  is  lacking  in  some  reps’  calls  on  us. 

(Continued  on  next  page) 
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Here’s  another  thought : 

A  small  number  of  newspapers,  also, 
have  had  the  foresight  to  explore  another 
area  that  grates  on  the  nerves  of  a  na¬ 
tional  advertiser. 

I’m  talking  about  the  perennial  differ¬ 
ence  of  viewpoint  on  “national”  versus 
“local”  rates. 

At  one  time  or  another,  I  must  have 
heard  every  argument  for  or  against  the 
dual  rate  structure.  The  basic  theory — 
that  a  national  advertiser  can  draw  cus¬ 
tomers  from  a  newspaper’s  entire  cover¬ 
age  area,  while  a  local  retailer  may  be 
limited  to  only  one  town  in  that  area — has 
its  basis  in  logic. 

But,  only  just  barely. 

I’ve  heard  the  other  arguments — that 
national  advertisers  don’t  want  to  sign  the 
kind  of  long-range  commitments  that  re¬ 
tailers  are  willing  to  make,  that  national 
advertisers  refuse  to  develop  “standard 
sizes”  of  ads  and  delight  in  driving  com¬ 
posing  rooms  into  frenzies,  that  national 
advertisers  w’on’t  accept  “week-of”  sched¬ 
uling  and  insist  on  ultra-specific  schedu¬ 
ling  and  positioning. 

Well,  I  believe  many  agency  media 
planners  and  national  advertisers  are 
open  to  discussion. 

If  an  advertiser  and  agency  want  to  go 
in  a  direction  that  makes  life  difficult  for 
a  newspaper’s  composing  room,  there 
should  be  some  kind  of  “penalty  payment” 
for  the  trouble  caused. 

If  ads  arrive  five  minutes  before  clos¬ 
ing,  because  the  agency  is  in  New  York  or 
Chicago  and  the  paper  is  in  Arizona  or 
Maine,  then  —  again  —  the  advertiser 
should  pay  for  such  privileges. 

If  an  advertiser  is  in  and  out  of  news¬ 
papers  as  though  they  were  some  kind  of 
revolving  door,  rather  than  a  media  main¬ 
stay,  there  should  be  some  sort  of  sur¬ 
charge  that  is  the  reverse  of  the  “short 
rate”  interest  charged  by  banks  for  short¬ 
term  loans. 

But  if  an  advertiser  is  willing  to  make 
the  concessions  of  time  ...  of  regularity 
...  of  scheduling  ...  of  ad  size  ...  of 
contract  .  .  .  then,  I  feel,  there  should  at 
least  be  room  for  discussion. 

This  could  bring  in  new  national  busi¬ 
ness  that’s  never  been  open  to  you.  I  am 
not  trying  to  blast  newspaper  rate  cards 
into  oblivion.  But  let’s  consider  creating 
new  categories  within  them  as  provided 
by  practicalities  of  printing.  They  are 
offered  in  other  media — why  not  newspa¬ 
pers. 

Two  hundred  years  ago,  when  it  was 
the  only  medium,  the  press,  through  the 
inspired  writings  of  Franklin,  Jefferson, 
Payne,  and  the  like,  inspired  a  nation. 
And  today  the  American  newspaper  is 
still  a  vital,  informative  force. 

There  is  indeed  room  for  a  productive 
dialogue  between  national  advertisers  and 
newspapers.  You  and  I  must  ask  ourselves 
how  we  can  utilize  this  precious  medium 
in  these  days  of  change  and  opportunity. 


‘Secret  Witness’  success 

Completing  its  first  year  the  “Secret 
Witness”  program  sponsored  by  the  Ola- 
homa  City  Times  and  Daily  Oklahoman  is 
credited  with  being  responsible,  directly 
or  indirectly,  for  solving  five  slayings. 


Newspapers  add 
to  profits  of 
conglomerates 

Two  large,  diversified  corporations  have 
reported  to  their  shareholders  that  news¬ 
paper  publishing  subsidiaries  contributed 
to  profitable  operations  in  1973. 

Florida  Publishing  Company  accounted 
for  net  income  of  $6,201,000  in  the  earn¬ 
ings  statement  of  Seaboard  Coast  Line 
Industries  Inc.  of  Jacksonville,  Fla.  The 
principal  business  of  the  parent  company 
is  the  Seaboard  Coast  Line  Railroad  and 
the  Louisville  and  Nashville  Railroad. 

The  annual  report  of  the  company 
shows  revenues  of  Florida  Publishing 
Company  rose  from  $25,598,000  in  1972 
to  $27,829,000  in  1973.  During  the  year, 
Seaboard  increased  its  holdings  in  the 
newspaper  company  stock  from  63%  to 
81%.  Florida  Publishing  Company  pub¬ 
lishes  the  Florida  Times-Union  and  the 
Jacksonville  Journal  and  owns  the  St. 
Johns  Publishing  Company  which  pub¬ 
lishes  the  St.  Augustine  (Fla.)  Record. 

Florida  Publishing  Company  last  year 
acquired  the  Crescent  City  Publishing 
Company,  the  Flagler  Publishing  Com¬ 
pany  and  the  Ormond  Beach  Publishing 
Company,  which  own  several  non-daily 
newspapers  and  other  publications  in 
Florida. 

Seaboard  has  total  assets  of  $2.4  billion. 

The  annual  report  to  shareholders  of 


American  Financial  Corporation,  which 
has  assets  of  $2.3  billion,  noted  that  the 
net  earnings  of  Cincinnati  Enquirer  Inc. 
for  1973  were  more  than  double  its  earn¬ 
ings  before  acquisition  in  1971.  For  that 
year  total  revenues  of  the  newspaper  com¬ 
pany  were  $28.3  million  and  in  1973  they 
were  $36.9  million. 

“After  our  first  full  year  of  operation,” 
the  AFC  report  states,  “revenues  in¬ 
creased  17  % ;  and  in  1973  they  were  up 
another  11%. ” 

The  Enquirer’s  net  earnings  figure  is 
lumped  in  the  $19,100,000  for  the  parent 
company  whose  principal  divisions  are  en¬ 
gaged  in  banking  and  insurance.  The  pub¬ 
lishing  section  also  includes  Bantam 
Books  Inc.  and  Grosset  &  Dunlap  Inc., 
book  publishers. 

AFC  purchased  control  of  the  Enquirer 
from  E.  W.  Scripps  Company.  Its  report 
notes  that  the  advertising  revenue  in  1973 
was  $27,356,000,  a  gain  of  12.3%  from  the 
1972  figure.  Last  year  the  Enquirer  pub¬ 
lished  54.6  million  lines  of  advertising  at 
an  average  rate  of  50  cents  a  line. 

• 

Reply  measure  killed 

The  New  Jersey  Senate  defeated  a  bill 
that  would  have  given  the  public  equal 
space  to  respond  to  newspaper  editorials. 
The  measure  would  have  provided  for  $500 
fines  against  papers  failing  to  grant  equal 
time  to  those  criticized  in  editorials.  The 
bill  was  sponsored  by  Sen.  Joseph  A. 
Maressa,  D-Camden  and  was  modeled 
after  the  Florida  statute. 


Doubledoy  Medio  Offers 
NEWSPAPERS 

Do  you  wont  fo  buy  o  mojor  merropoliton  doily?  Are  you  in 
the  morket  for  o  collection  of  rurol  weeklies  in  o  certoin 
port  of  the  country?  Do  you  wont  to  odd  to  your  string  of 
smoll-city  popers? 

We  con  help. 

We  con  find  the  poper  you  wont;  perhops  we  olreody  hove 
it  listed.  And  we  con  help  you  discover  the  volue  to  you  of  the 
property,  and  negotiote  on  your  behalf  to  buy  it. 

Because  Conwoy  C.  Croig  is  one  of  our  ossociotes.  Mr. 

Craig  knows  newspoper  publishing  and  the  people  in  it— and 
they  know  him. 

Coll  Conwoy  Croig  in  confidence  ot  5 1 2-434-4900  collect. 

«lin 

Doubledoy  Medio 

Orokers  of  Rodio.  TV.  CATV,  and  Newspaper  Propenies. 

Regional  Managers 

Bob  Dalchau,  13601  Preston  Rd..  Dallas  75240,  214-233-4334. 

Neil  Sargent,  1202  E.  Maryland  Av.,  Phoenix  85014,  602-264-7459. 

Peter  V.  O’Reilly,  1 730  M.  St.  N.W.,  Washington  20036,  202-872-1100. 
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Paper’s  choices 
sweep  election 
in  Bethlehem,  Pa. 

As  keynote  speaker  for  the  annual 
meeting  of  the  Pennsylvania  Society  of 
Newspaper  Editors  on  May  17,  John 
Strohmeyer,  editor  of  the  Bethlehem 
Globe-Times,  urged  newspapers  to  listen 
to  the  public  for  guidance  on  what  makes 
a  newspaper  indispensible. 

“The  public  supports  the  press  in  its 
adversary  role  against  government,”  he 
stated,  referring  to  a  recent  Gallup  Poll. 
“It  looks  to  the  press  to  challenge  those  in 
public  power  who  keep  them  in  the  dark 
.  .  .  and  to  bare  deceit  wherever  it  occurs.” 

Four  days  later,  the  Globe-Times  pro¬ 
duced  a  current  exhibit  to  show  what  its 
editor  was  talking  out.  The  newspaper 
won  what  even  its  foes  regard  as  an 
incredible  election  victory  in  a  battle  with 
the  long-entrenched  Northampton  County 
Democratic  Party  over  a  county  govern¬ 
ment  study  referendum. 

In  a  front-page  editorial  on  May  15,  the 
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Globe-Times  accused  the  county  Dem¬ 
ocratic  bosses,  fearful  of  possible  loss  of 
patronage,  of  reneging  on  their  pledge  to 
maintain  a  nonpartisan  stance  on  both  the 
question  and  the  candidates  running  for 
the  11-member  study  commission. 

It  referred  to  a  secret  “pep  meeting” 
called  by  the  county  Democratic  chairman 
with  county  employes,  charging  that  word 
was  passed  to  the  party  faithful  to  “vote 
no.”  It  also  pointed  to  printed  cards  cir¬ 
culated  among  the  party  members  urging 
the  election  of  a  hand-picked  slate,  in¬ 
cluding  the  county  sheriff  and  others  with 
obligation  to  the  party  leadership.  Their 
election  would  assure  political  control  of 
the  study  commission  if  the  party  was  un¬ 
successful  in  defeating  the  question. 

To  fight  what  it  termed  “an  attempt  to 
sabotage  a  fair  county  government 
study,”  the  Globe-Times  appealed  for  a 
“yes”  vote  and  endorsed  a  slate  of  11-non¬ 
partisan  candidates  from  a  field  of  32. 

“We  think  it  is  compelling  to  exercise 
an  editorial  prerogative  rarely  used  be¬ 
fore  in  this  newspaper’s  107-year  history 
of  public  service,”  the  editorial  stated. 

Donald  S.  Taylor,  president  of  the 
Globe-Times,  told  Strohmeyer  to  pick  “the 
best  qualified  11  people  and  let’s  back 
them  to  the  hilt.”  None  was  questioned  on 
his  party  affiliation. 

In  a  final  editorial  on  May  20,  the  day 
before  the  election,  the  newspaper  ap¬ 
pealed  to  county  residents  to  “vote  with 
motivation.”  The  paper  listed  its  endorsed 
slate  in  the  editorial  column  normally  re¬ 
served  for  a  cartoon.  Many  voters  were 
seen  carrying  the  list  into  the  voting 
booth  on  election  day.  May  21. 

The  election  results  stunned  nearly  ev¬ 
eryone.  The  county  study  passed  by  a  2-1 
margin  and  everyone  of  the  11  Globe- 
Times  endorsed  nonpartisan  candidates 
was  elected  to  the  11-person  study  com¬ 
mission.  Despite  a  better  than  2-1  regis¬ 
tration  control  in  the  county,  the  best  the 
Democrat  hardcore  could  do  was  win 
meaningless  12th  place  for  the  county 
sheriff,  by  far  the  best  knowm  name  in  the 
32-person  field. 

In  its  post-election  editorial,  the  news¬ 
paper  commented:  “Most  w’ho  voted  did  so 
with  motivation  to  build  something  better. 
They  set  a  high  example.  The  antidote  for 
what  ails  us  must  be  zealous  citizen  in¬ 
volvement  in  the  public  process  which  de¬ 
termines  the  direction  of  government. 


Salem  papers  acquired 

Gannett  Co.  Inc.  completed  its  purchase 
of  the  Statesman-Journal  Co.,  Salem,  Ore¬ 
gon  for  447,168  shares  of  common  stock 
valued  at  about  $15.3  million  on  May  23. 
William  L.  Mainwaring,  publisher  of  the 
Capital  Journal,  was  named  publisher  of 
both  newspapers  (  Oregon  Statesman  and 
Capital  Journal)  and  as  president  of  the 
Statesman- Journal  Co.  Wallace  A. 
Sprague,  who  resides  in  New  Jersey,  will 
end  his  association  with  the  Statesman, 
but  will  continue  as  a  Gannett  consultant, 
primarily  in  the  newsprint  area.  The 
Mainwaring  and  Sprague  family  interests 
each  owned  50%  of  the  Statesman-Journal 
Co.’s  stock. 


Court  deals  blow 
to  open  meetings 
law  in  Tennessee 

Tennessee’s  new  open  meetings  law  has 
been  declared  unconstitutional  by  a  Mem¬ 
phis  lower  court,  but  an  appeal  by  the 
Memphis  Publishing  Co.  and  the  state  at¬ 
torney  general  has  had  the  effect  of  keep¬ 
ing  it  in  force  indefinitely. 

Assistant  Attorney  General  William 
Henry  Haile,  who  has  been  assigned  to 
the  appeal,  says  the  State  Supreme  Court 
will  hear  arguments  on  June  5, 

Wil  V.  Doran,  a  Memphis  Chancellor, 
ruled  May  6  that  the  law’s  requirement  of 
“adequate  public  notice”  was  so  vague  as 
to  be  unconstitutional.  He  made  the  ruling 
on  a  case  brought  by  the  City  of  Mem¬ 
phis,  Shelby  County  (which  surrounds 
Memphis)  and  the  City  of  Nashville. 

Frierson  Graves,  Memphis  City  Attor¬ 
ney,  was  apparently  the  man  who  initi¬ 
ated  the  action  which  led  to  the  suit. 
Graves  said  he  was  attempting  to  draw  up 
an  opinion  for  the  various  governmental 
boards  and  committees  in  Memphis,  and 
was  unable  to  interpret  the  precise  mean¬ 
ing  of  the  notice  provision  of  the  new 
“Sunshine  Law.” 

He  says  he  researched  other  laws  in 
other  states  and  found  that  most  provided 
exceptions  for  such  things  as  labor  rela¬ 
tions,  personnel  matters,  and  the  purchase 
of  real  estate.  Since  the  Tennessee  law 
lacked  these  exceptions,  and  since  its  “ad¬ 
equate  public  notice”  requirement  seemed 
vague,  he  sought  authorization  from  the 
Memphis  city  council  to  file  suit. 

To  argue  the  case  in  court.  Graves 
needed  a  defendant.  So  he  sued  every 
news  organization  in  town,  informing 
them  that  any  who  did  not  wish  to  partici¬ 
pate  in  the  litigation  would  be  dismissed 
from  the  suit.  The  Memphis  Publishing 
Co.,  which  prints  the  Commercial  Appeal 
and  the  Press  Scimitar,  asked  its  attor¬ 
ney,  Armistead  Clay,  to  handle  the  case. 

Clay,  the  Assistant  Attorney  General, 
and  an  attorney  representing  the  Ten¬ 
nessee  Press  Association,  will  work  on  the 
appeal.  Clay  says  the  fundamental  ques¬ 
tion  of  the  Act  was  not  how  much  notice, 
is  adequate  but  rather  to  declare  that  the 
policy  of  the  state  is  that  all  government 
meetings  should  be  open  to  the  public. 

But  a  meeting  no  one  knows  about  is 
not  really  open.  Clay  contends,  so  some 
sort  of  notice  must  be  given.  Since  the 
state’s  95  counties  include  several  metro¬ 
politan  areas  as  ivell  as  many  rural  coun¬ 
ties,  the  question  of  how  much  notice  is 
adequate  may  have  different  answers. 

Former  State  Attorney  General  David 
Pack  announced  that  his  office  would  pur¬ 
sue  the  appeal  only  a  few  days  before  he 
resigned  to  run  for  Governor.  The  new 
Attorney  General,  Milton  P.  Rice,  has  said 
he  supports  the  appeal. 

Assistant  Attorney  General  Haile 
points  out,  that  many  governmental  bodies 
are  cautiously  attempting  to  live  within 
the  “Sunshine  Law,”  knowing  that  if  the 
Supreme  Court  holds  it  to  be  valid,  any 
official  action  taken  in  violation  of  the 
“Sunshine  Law.” 
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Boston  Globe  lifts  curb 


Excluded 


on  cigaret  advertising 

By  Darrell  Leo 


A  scant  five  days  after  the  Boston  Globe 
announced  it  would  lift  its  long-standing 
ban  on  cigaret  advertising  within  its 
pages,  the  R.  J.  Reynolds  Company  be¬ 
came  the  first  tobacco  manufacturer  to 
run  in  the  newspaper  in  five  years. 

Breaking  a  policy  made  by  Globe  pub¬ 
lisher  Davis  Taylor,  the  newspaper  ran  a 
1,500  line  ad  with  spot  color  for  Salem 
menthol  cigarets  in  its  May  29  edition. 
The  reason  for  the  change  of  heart  was 
explained  in  an  editorial  which  ran  in  the 
Globe  on  May  25. 

According  to  the  editorial,  “The  ulti¬ 
mate  issue  here  was  whether  the  Globe 
had  the  right  to  censor  from  its  pages  any 
legal  industry  today,  particularly  in  view 
of  the  required  health  warning  on  all 
cigarette  ads  ...” 

The  paper  admitted,  “It  is  true  that  the 
Globe,  in  resuming  the  use  of  cigarette 
advertising,  will  benefit  financially.  How¬ 
ever,  it  is  important  that  readers  know 
monetary  gain  was  not  the  controlling 
factor  in  our  decision  to  permit  cigarette 
advertising  to  return  to  the  paper.” 

Policy  questioned 

The  editorial  also  said  the  paper’s  poli¬ 
cy — one  of  the  first  among  major  Ameri¬ 
can  newspapers — had  been  questioned  by 
both  outside  industry  and  members  of  the 
newspaper’s  staff.  “The  issue  was  raised 
that  the  policy  amounted  to  censorship  by 


the  Globe,  as  it  tried  to  influence  the 
habits  of  the  public,”  the  statement  ex¬ 
plained. 

“The  policy  was  considered  by  some  to 
discriminate  against  a  product  which  was 
perfectly  legal  to  buy.  Alcohol,  for  exam¬ 
ple,  is  also  accepted  as  potentially  danger¬ 
ous  to  human  health.  But,  like  cigarettes, 
the  sale  of  alcohol  is  not  prohibited  by 
law.  And  the  Globe  accepts  advertise¬ 
ments  for  liquor.” 

According  to  the  Newspaper  Advertis¬ 
ing  Bureau  Inc.,  cigaret  manufacturers 
placed  $102.4  million  of  advertising  in 
newspapers  during  1973.  The  figure  rep¬ 
resented  a  7.8%  increase  from  the  previ¬ 
ous  year  (E&P,  May  18).  Significantly,  R. 
J.  Reynolds,  according  to  recent  market 
surveys,  has  been  heavily  advertising  its 
products  in  recent  months. 

Under  the  new  policy.  Bob  Burke  who 
once  handled  cigaret  accounts  before  the 
ban  for  the  Globe  will  resume  his  duties 
in  space  sales  for  the  area.  According  to 
one  spokesman  at  the  Globe,  although  the 
paper  itself  has  refused  cigaret  ads  for 
the  past  five  years,  it  has  managed  to 
carry  them  via  Parade  magazine,  the 
Globe’s  Sunday  supplement. 

Meanwhile,  the  paper  pledged  “to  do  all 
we  can  on  our  editorial  page  to  discourage 
the  smoking  of  cigarettes.”  But  it  also 
noted  within  the  editorial  that  cigaret 
sales  %vere  now  at  a  record  high. 


(Continued  from  page  9) 


mentators  had  a  “chilling  effect”  on  the 
First  Amendment  protection  of  free  ex¬ 
pression. 

According  to  the  court,  both  men  had 
asserted  that  they  were  compelled  to  be 
dues-paying  members  of  the  American 
Federation  of  Television  and  Radio  Ar¬ 
tists,  although  each  had  an  individual  con¬ 
tract  with  CBS.  Buckley  is  host  and  mod¬ 
erator  of  “Firing  Line,”  a  forum  through 
which  he  exposes  his  conservative  doc¬ 
trine.  Evans,  also  a  conservative,  has  ap¬ 
peared  on  several  different  CBS  show's  in 
different  capacities. 

Brieant  ruled  in  the  case  that  to  force 
such  commentators  to  join  a  union 
would  be  harmful.  He  called  attention  to 
the  possibility  of  a  union  endorsing  a  cer¬ 
tain  political  candidate,  and  what  effect 
such  an  endorsement  might  have  on  its 
members.  He  cited  the  Newspaper  Guild’s 
endorsement  of  Senator  George  McGovern 
as  one  example. 

Applying  similar  action  to  members  of 
.\FTRA,  the  court  stated,  “A  political 
philosopher  holding  himself  out  to  the  pub¬ 
lic  as  presenting  view's  with  sincerity 
must  have  the  importance  attached  to  his 
view'  nullified  if  it  be  know'n  he  is  a  mem¬ 
ber  of  an  organization  raising  money  for 
contrary  positions  and  taking  adverse 
stands.” 

In  a  decision  in  the  U.S.  Second  Circuit 
Court  of  Appeals,  that  decision  w'as  over¬ 
turned  on  April  30.  Both  Buckley  and 
Stanton  then  filed  for  a  review'  before  the 
Supreme  Court. 


t. 


Cost  study 

(Continued  from  page  9) 


The  figures  for  the  offset  daily  presented 
here  are  more  significant  than  they  ap¬ 
pear  because  the  switch  to  new  methods 
was  not  made  until  after  mid-year  of 
1973.  Even  with  that  brief  experience  of 
cold-type  and  offset,  operating  costs  w'ere 
kept  to  an  increase  of  only  .25%. 

Whereas  the  offset  paper’s  operating 
revenue  w'as  $500,000  less  than  that  of  the 
letterpress  paper,  its  net  income  was 
higher  and  represented  a  34%  increase 
over  1972. 

The  offset  daily  published  365  issues 
during  the  year  but  the  number  of  pages, 
number  of  columns  and  total  space  was 
less  than  the  letterpress  daily  with  307 
issues.  However,  in  division  of  space  this 
offset  daily  devoted  58%  to  reading  and 
promotion  material  and  42%  to  advertis¬ 
ing  while  the  letterpress  division  was  53% 
for  advertising  and  47%  for  reading  and 
promotion. 

Reduced  expenses  in  the  press  room  and 
composing  room  are  the  most  important 
items  in  production  costs.  Plate-making 
and  camera  work  on  this  offset  daily  are 
under  the  jurisdiction  of  the  press  room. 
The  measurements  for  productivity  of  the 
mechanical  departments  are  not  compara¬ 
ble  to  the  letterpress  operation  and  are 
noj;  available  to  E&P. 


Operating  Expenses 


Operating 

%  Inc- 

Operating 

Expenses 

% 

or  Dec. 

Expenses 

% 

Newsprint  and  Ink 

$  406,900 

15.5 

5.17 

$  386,900 

14.8 

Press  Room 

179,500 

6.8 

-  9.89 

199,200 

7.6 

Composing  Room 

363,100 

13.8 

-  9.09 

399,400 

15.3 

Advertising  Dept. 

255,000 

9.7 

6.92 

238,500 

9.1 

Circulation 

265,300 

lO.I 

3.55 

256,200 

9.8 

Editorial 

422,000 

16.1 

1.86 

414,300 

15.8 

General  &  Administrative 

400,400 

15.3 

-  8.71 

438,600 

16.8 

Building 

60,400 

2.3 

31.88 

45,800 

1.7 

Employee  Benefits 

165,100 

6.3 

-  .78 

166,400 

6.4 

Depreciation 

103,600 

4.0 

52.35 

68,000 

2.6 

Bad  Debts 

1,400 

.1 

—50.00 

2,800 

.1 

Total  Operating  Expenses 

$2,622,700 

100.0 

.25 

$2,616,100 

100.0 

Percentage  of  Payroll  to  Total  Expense 

48.7% 

46.1% 

Payroll 

$1,276,000 

$1,207,100 

Number  of  Issues 

365 

Number  of  Pages 

10,170 

Number  of  Columns-Final  Edition 

81,360 

Paid 

Reading  & 

Advertising 

Promotion 

Total 

Divisions  of  Space  (Inches] 

711,900 

996,700 

1,708,600 

A  D  V  E  R 

T  1  S  1  N  S 

Local 

National 

Classified 

Total 

Revenue 

$1,496,000 

$126,100 

$542,700 

$2,164,800 

Department  Costs 

166,500 

12,800 

75,700 

255,000 

Volume  in  Inches 

650,900 

40,300 

207,000 

898,200 

Revenue  per  Inch 

$2.30 

$3.13 

$2.62 

$2.41 

%  Cost  of  Securing 

II. 1 

10.2 

13.9 

11.8 

C  1  RC  U 

L AT  1 O  N 

Revenue 

$1,126,400 

Average  Daily  Circulation 

35,130 

$87.85 

Revenue  per  1,000  copies — Net  paid 

12,822,500 

Paper  and  Ink  Cost  per  1,000  copies 

$31.73 

Note:  Legal  and  Classified  are  combined. 
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Deaths 

Don  Carr,  43,  founder  of  the  sjTidicated 
Carr  Sports  Rating  System  for  small  col¬ 
lege  basketball  and  football  teams;  re¬ 
ported  drowned  in  flood  waters  in 
Chaetham  County,  Tenn.;  May  23. 

*  * 

Stewart  Alsop,  60,  Washington  cor¬ 
respondent  for  Newsweek,  former  national 
affairs  editor  for  the  Saturday  Evening 
Post,  and  co-author  with  his  brother  Jo¬ 
seph  of  a  syndicated  Washington  column 
entitled  “Matter  of  Fact”  from  1944  to 
1958;  May  26. 

*  4c  ♦ 

Wallace  Deuel,  68,  former  Chicago 
Daily  News  foreign  correspondent,  Wash¬ 
ington  reporter  for  the  Chicago  Daily 
News  and  the  St.  Louis  Post-Dispatch, 
and  retired  Central  Intelligence  Agency 
employee;  May  11. 

*  *  >i< 

William  C.  Deluca,  veteran  photogra¬ 
pher  for  the  Chicago  Daily  News,  65; 
April  4.  He  joined  the  newspaper  in  1923 
as  a  copyboy. 

*  ♦  * 

James  M.  Robinson,  54,  executive  edi¬ 
tor,  Albany  (Ga.)  Herald  and  vicepresi¬ 
dent  and  director  of  Gray  Communications 
Inc.;  May  8. 

*  *  it> 

Jack  D.  Chambers,  69,  retired  circula¬ 
tion  director,  Albany  (Ga.)  Herald;  May 
7. 

Advertisement 


ABITIBI 

ANNOUNCEMENT 


Norman  J.  MacMillan,  Q.C. 


Norman  J.  MacMillan,  Q.C., 
has  been  elected  a  director  of 
Abitibi  Paper  Company  Ltd. 

Mr.  MacMillan  recently  re¬ 
tired  as  Chairman  and  President 
of  Canadian  National  Railways. 


Clifford  F.  Burton,  68,  retired  sports 
editor  of  the  Meriden  (Conn.)  Record; 
May  23. 

*  *  ♦ 

Bruce  Biossat,  64,  chief  Washington 
correspondent  for  Newspaper  Enterprise 
Association;  May  27. 

• 

P.O.  tells  news  execs 
to  forget  lottery  laws 

William  J.  Oertel,  director  of  the  Ohio 
Newspaper  Association,  has  disclosed 
that  E.  V.  Dorsey,  senior  assistant 
postmaster  general  for  operations  told 
him  and  about  14  other  newspaper  rep¬ 
resentatives  and  publishers  in  Washington 
last  month  that  the  postal  service  “had  no 
intention  of  enforcing”  a  law  forbidding 
the  use  of  the  mail  to  advertise  and  pro¬ 
mote  state  lotteries. 

Oertel  said  that  William  W.  Milligan, 
U.S.  attorney  for  the  southern  district  of 
Ohio,  in  Columbus,  has  told  him  that  com¬ 
plaints  about  newspaper  lottery  advertis¬ 
ing  would  present  “no  basic  problem  to 
publishers  here.” 

Newspapers  would  be  warned  and  “giv¬ 
en  time  to  correct  the  situation,”  Oertel 
quoted  Milligan  as  saying. 

The  106-year-old  law  prohibits  the  use 
of  the  mail  “for  anything  considered  as  an 
advertisement  of  any  kind  dealing  with 
lotteries,  lottery  numbers  or  prizes  offered 
or  won.”  The  penalty  is  a  fine  of  not  more 
than  $1,000  or  two  years  in  prison,  or 
both. 

Ohio’s  lottery  is  scheduled  to  begin  in 
August,  and  the  state  expects  to  spend 
$1.7  million  a  year  advertising  it. 

The  postal  service  said  18  lottery  law 
violations  w’ere  reported  to  the  Justice 
Department  between  July  1,  1972  and  last 
month.  None  has  been  prosecuted. 


Sen.  Scott  introduces 
new  lottery  law 

Sen.  Hugh  Scott  (R-Pa.)  has  introduced 
a  bill  to  allow  complete  dissemination  of 
lottery  information  in  states  where  lot¬ 
teries  are  legal. 

Scott  said  the  ban  on  disseminating  lot¬ 
tery  information  across  state  lines  could 
subject  some  lotteries  to  failure,  especial¬ 
ly  in  Pennsylvania  where  proceeds  benefit 
elderly  citizens. 

Rep  Paul  Findlay,  R-IIl.,  previously  in¬ 
troduced  a  similar  bill  in  the  House. 


Nursing  home  section 

The  East  Tennessee  Chapter  of  the 
Tennessee  Nursing  Home  Association  held 
“open  house”  on  May  12,  urging  all  Knox- 
villians  to  visit  the  area  nursing  homes 
during  National  Nursing  Home  Week 
May  12-19. 

To  announce  and  highlight  this  event 
the  Knoxville  News-Sentinel  and  Journal 
carried  an  8-page  standard  size  section  on 
May  10  which  contained  14,630  lines  of 
advertising  from  nursing  homes  and  their 
suppliers.  The  section  was  73%  advertis¬ 
ing,  27%  editorial  matter. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


Affiliatsd  Publications  (AMEX)  . 
American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE)  .. 

Com.  Corp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm.  (OTC)  . 

Gannett  (NYSE)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC) . 

Quebecor  (AMEX)  . 

Bidder  Publications  (NYSE)  .... 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 


SUPPLIERS: 

Abitibi  (CE)  . 

Addressog^raph  Multi.  (NYSE)  . 

Altair  (OTC)  . 

Ball  Corp.  (OTC)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenrelch  Photo  (AMK)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace,  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Intertype  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan,  Bloedel  (CE)  . 

Milgo  Electronics  (AMu)  . 

Mlllmaster  Onyx  (AM^)  . 

Minnesota  Min.  &  Mfg.  (NYSE)  . 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 

ADVERTISING  AGENCIES: 
Batten,  Barton,  Durstine,  Osborn  (OTC)  . 

Doremus  (OTC)  . 

Doyle,  Dane,  Bernbach  (OTC)  . 

Foote,  Cone,  Belding  ((NYSE)  . 

Grey  Advertising  (OtC)  . 

Interpublic  Group  (NYSE)  . 

Needham,  Harper  &  Steers  (OTC)  . 

Ogiivy,  Mather  (OTC)  . 

J.  W.  Thompson  (nYSE)  . 

Tracy-Locke  (OTC)  . 

Walls  Rich  Greene  (NYSE)  . 
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New  Nevada  daily  sold 

Samuel  E.  Burgess  will  take  over  own¬ 
ership  of  the  Fallon  (Nev.)  Eagle- 
Standard,  which  converted  from  twice 
weekly  to  daily  schedule  on  June  1,  1974. 
Burgess  was  publisher  of  the  Dickinson 
(N.D.)  Press  from  1955  until  its  sale  in 
1970  to  Gannett,  which  later  sold  the 
Press  to  Inland  Newspaper  Machinery 
Corp.  He  also  owned  the  Dillon  (Mont.) 
Daily  Tribune  and  other  newspapers  in 
Montana  plus  Burgess  Controls  Inc.  in 
Detroit,  Mich.  The  Eagle-Standard  was 
acquired  by  Norman  Butler  from  the  Don- 
rey  Group  in  1964.  The  sale  was  negoti¬ 
ated  by  Joseph  A.  Snyder,  Anaheim,  Calif, 
broker. 
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Cartoonists 

{Continued  from  page  12) 


and  frustration.  We  deal  with  anxiety 
through  irreverence,”  he  said. 

Auth  hit  some  of  the  association’s  mem¬ 
bership  for  not  being  concerned  about 
conflict  of  interest.  For  example,  he  ques¬ 
tioned  why  Richard  Nixon  is  an  honorary 
member.  Nixon  was  responsible  for  a 
White  House  cocktail  party  in  Washing¬ 
ton  for  the  cartoonists  several  years  ago. 
Lyndon  Johnson  w-as  made  an  honorary 
member  when  he  had  everyone  out  to  the 
ranch.  And  Jackie  Gleason,  another  hon¬ 
orary  member,  showed  up  for  one  of  the 
cartoonists’  meetings. 

Miller  and  Auth  questioned  why  there 
was  a  categorization  of  “Ladies  Meeting” 
and  “Men’s  Meeting.”  The  “Ladies”  were 
the  wives  and  the  latter  the  cartoonists. 
“That’s  like  saying  there  will  never  be 
women  cartoonists,”  said  Miller. 

Wives  meet  too 

At  the  meeting  of  the  wives,  Leah  Vin¬ 
son — whose  husband  Ralph  is  cartoonist 
with  the  New  Orleans  States-Iteni — was 
elected  president,  replacing  Mrs.  Jack 
(Faye)  Jurden,  whose  husband  is  with  the 
News  Journal,  Wilmington,  Del.  The 
women  heard  Rep.  Margaret  Heckler  (R- 
Mass.)  focus  on  women  in  politics  and 
why  she  feels  Congress  was  justifled  in 
seeking  the  tapes.  They  pay  $1  a  year  in 
dues. 

Their  husbands’  cartooning  affects  their 
lives,  indicated  many  of  the  women,  by 
their  spouses’  sides  again  after  the  re¬ 
spective  meetings.  Mrs.  L.  D.  Warren, 
whose  husband  is  partially  retired  from 
the  Cincinnati  Enquirer,  said,  “A  wife  has 
to  be  very  understanding  of  a  cartoonist. 
So  many  of  their  hours  are  devoted  to 
their  w'ork.  You’re  never  sure  about  their 
meal  times.  Most  of  us  wives  do  interest¬ 
ing  things  on  our  own.”  She  was  a  Cincin¬ 
nati  Post  photographer  16  years. 

Mrs.  Eric  (JanElaine)  Smith,  whose 
young  cartoonist  husband  is  with  the  An¬ 


napolis  (Md.)  Evening  Capital,  said  they 
talk  about  cartooning  constantly,  that  her 
husband  is  always  sketching  something. 
At  the  tour  to  Plymouth  Plantation,  he 
was  drawing  the  pilgrim  village.  He 
comes  up  with  cartoon  ideas  in  the  middle 
of  a  movie.  “He’s  never  embarrased  to  do 
anything,  even  in  his  impersonations  of 
people.  He  has  a  quality  of  letting  the 
child  in  him  come  out.” 

Then  Mrs.  Vic  (Aletha)  Runtz  is  typi¬ 
cal  of  many  cartoonists’  wives  who  read 
the  newspapers  with  their  husbands  over 
breakfast  and  discuss  ideas.  Her  husband 
is  cartoonist  with  the  Bangor  (Maine) 
Daily  News,  called  an  independent  paper 
but  generally  conservative  in  editorial  po¬ 
licy.  Runtz,  with  the  News  16  years,  is 
somewhat  more  liberal  in  his  philosophy 
and  his  cartoons  reflect  a  measure  of  the 
freedom  his  paper  allows  him.  While 
Runtz  said  he  would  not  draw  something 
he  cannot  endorse,  he  also  cannot  expect 
his  paper  to  publish  anything  directly  op¬ 
posing  its  policy. 

Started  by  Stampone 

The  cartoonists  association  was  found¬ 
ed  in  1957  by  John  Stampone,  of  the  Army 
Times,  Washington  D.C.,  who  said  he  sent 
out  cards  to  potential  members  who  had  a 
convention  three  months  later.  Their  credo 
was  an  important  part  of  their  start.  It 
defends  the  freedoms  in  the  Constitution. 
Their  annual  get-togethers  are  held  in 
various  cities  where  members  are  active. 
Last  year,  they  met  in  Ottowa  and  an 
Israeli  delegation  from  El  A1  Airlines 
attended  and  proposed  a  meeting  in  their 
country,  but  at  this  year’s  meeting  it  was 
vetoed  because  of  cost. 

Canadian  cartoonist  Doug  Sneyd  of  On¬ 
tario  proposed  the  group  meet  in  foreign 
capitals  with  costs  defrayed  by  various 
governments.  But  others  thought  “subsidy 
gives  the  appearance  of  evil,”  that  “any 
form  of  swaying  should  be  avoided.” 

Eugene  Payne,  cartoonist  for  WSOC-tv, 
Charlotte,  N.C.,  president  of  the  associa¬ 
tion,  took  names  from  the  floor  for  the 
officers’  slate  for  next  year.  Elections  will 
be  by  mail  balloting.  Up  for  the  next 


president  are  Jim  Dobbins,  Art  Wood  and 
Tom  Curtis.  For  first  vice  president,  nom¬ 
inated  were  Draper  Hill  and  Robert  Tay¬ 
lor,  cartoonist  for  the  Dallas  Times- 
Herald.  Jack  Jurden,  Wilmington  (Del.) 
News-Journal,  was  renominated  as  secre¬ 
tary-treasurer.  For  second  vicepresident, 
Eddie  Germano;  Jim  Knudsen,  San  Diego 
Union;  and  Robert  La  Palme,  curator  of 
the  Pavilion  of  Humour,  Montreal,  Can¬ 
ada;  were  nominated.  Jim  Lange,  Okla¬ 
homa  City  Oklatwman;  Doug  Sneyd,  Vic 
Runtz,  and  Rusins  Kaufmanis,  Ottawa 
Citizen,  were  nominated  for  third  vice- 
president.  Named  directors  for  the  new 
year  are  Ed  Fischer  and  Jerry  Robinson, 
New  York  Daily  News-Chicago  Tribune 
Syndicate. 

In  talking  with  Bob  Taylor,  he  com¬ 
mended  editors  for  hiring  cartoonists  who 
can  “think,”  rather  than  just,'  artists.  He 
said  the  requirements  for  being  a  good 
cartoonist  are  a  college  background,  an 
agile  mind  and  being  well-read. 

Wayne  Stayskal,  Chicago  Today  car¬ 
toonist,  says  his  cartoons  aren’t  so  much 
to  “preach,  but  to  entertain.  It’s  my  own 
thing  .  .  .  my  comment,  like  a  column.  I 
hit  on  things  like  taxes,  Watergate  and 
abortion.  I  have  freedom  to  come  up  with 
my  own  ideas.” 

Bud  Tamblyn,  Allentown  (Pa.)  Eve¬ 
ning  Chronicle  cartoonist  for  37  years, 
says,  “I  can  say  what  I  want.  All  of  us 
guys  sweat  it  out  with  blood  and  tears.” 

Omaha  World-Herald  cartoonist  Ed 
Fischer  said  he  agrees  with  the  late  Walt 
Kelly  (“Pogo”  creator)  that  a  “cartoonist 
should  be  a  watchdog  of  the  community. 
“I  think  I  should  bark  when  I  see  things 
wrong,  nationally  and  locally.  He  uses  an 
exaggerated  and  hard-hitting  approach. 

Jack  McLeod,  cartoonist  who  is  moving 
from  WRTV  in  Indianapolis,  Ind.,  to  the 
Buffalo  (N.Y.)  Evening  News,  sees  his  job 
as  “an  interpreter  of  events,  clarifying 
injustices  and  people  not  getting  a  fair 
shake,  helping  the  underdeveloped.”  As  a 
Scotchman,  he  says  he’s  preoccupied  with 
fiscal  responsibility.  He  likes  print  better 
than  tv  because  you  can  take  a  second 
look. 


UilTW  MlM  iTTAi^ES  TUJO 
leiPS,  lOOu)  I  mameto 
GO  BACK  FCC  THE  BALL 


«6l974  by  UnU«d  FmIut*  Syndicata,  Inc. 


It’s  a  pip!  It’s  a  pup!  It’s  NORBERT! 

(A  strip  that  gets  laughs  o|t  uf  cats  and  dogs  and  kids— 

and  even  hees,  daisies,  and  rock  gardens!) 

•  ihMS  a  «wk  am  UNTTEp  FEATURE  SYNIHCATE,  ao  East  4Snd  Street,  New  York,  N.  Y.  10017,  (212)  682-3020 
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Excerpts  of  OCR 

{Continued  from  page  11) 


this  equipment  is  doing  Composing  Room 
work  within  the  jurisdiction  of  the  Union 
as  outlined  below : 

1.  All  scanner-ready  1-column  (any 
typeface  or  size)  classified  ad  copy  origi¬ 
nally  keystroked  by  employees  of  the  clas¬ 
sified  department  of  the  Publisher  not 
covered  by  this  agreement  will  be  ac¬ 
cepted  and  processed  by  employees  cov¬ 
ered  by  this  agreement.  However,  no 
typing  pool  will  be  created  or  used  to 
prepare  scanner-ready  copy.  Copy  re¬ 
ceived  by  the  Publisher  which  is  not  scan¬ 
ner-ready  shall  be  typed  and  prepared  for 
the  scanner  by  employees  covered  by  this 
agreement.  AHer  release  for  typesetting, 
all  corrections  will  be  performed  by  em¬ 
ployees  covered  by  this  agreement.  Full 
page  classified  pages  generated  by  the 
computers  software  and  transmitted  to  a 
phototypesetting  machine  will  be  pro¬ 
cessed  by  employees  covered  by  this 
agreement. 

2.  All  display  advertising  including 
Back  Page,  Front  Local  Page  and  Front 
Real  Estate  Page  will  be  keyboarded  by 
employees  covered  by  this  agreement. 

3.  Clippings,  legals  and  auction  ads 
when  received  from  the  outside  will  be 
keyboarded  by  employees  covered  by  this 
agreement. 

4.  Scanner-ready  editorial  copy  origi¬ 
nally  keystroked  by  editorial  employees  of 
the  Publisher  not  covered  by  this  agree- 
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Although  we're  looking  for  a  person  to 
fill  an  active  and  challenging  slot  in 
corporate  public  relations,  the  qualifi¬ 
cations  are  unique.  First,  proven  cre¬ 
dentials  as  a  solid  intuitive  reporter. 
Almost,  certainly,  experience  with  a 
news  magazine,  a  major  daily  paper, 
or  a  news  service.  Demonstrated  knowl¬ 
edge  of  what  an  editor  is  looking  for — 
whether  it  be  business  news,  features, 
or  science/technology  stories.  Ability  to 
understand  the  business  objectives  of 
a  particular  story  quickly,  and  then, 
the  investigative  capability  to  seek  out 
accurate  facts  and  quickly  translate 
them  into  a  story  or  story  suggestion 
that  can  meet  the  editorial  interest  of 
the  general,  business  and  financial 
press. 

Because  we're  a  growth  company  with 
a  vigorous  and  intensive  public  affairs 
staff,  we  aren't  seeking  people  with 
extensive  company  P.R.  experience.  We 
already  have  them. 

That's  what  we  would  like  to  have. 
What  could  you  get  in  return?  A  major 
Fortune  500  corporation  with  active  and 
exciting  markets,  both  domestic  and 
international.  Dynamic  products.  Excel¬ 
lent  working  conditions  in  the  Los 
Angeles  area;  generous  benefits;  a 
salary  commensurate  with  your  experi¬ 
ence  and  qualifications.  But,  most  im¬ 
portant,  a  real  challenge  to  your  cre¬ 
ative  juices.  Send  complete  resume  in¬ 
cluding  salary  history  to: 


BOX  3000 


ment  will  be  accepted  and  processed  by 
employees  covered  by  this  agreement. 
However,  no  typing  pool  will  be  created  or 
used  to  prepare  scanner-ready  copy.  Copy 
received  by  the  Publisher  which  is  not 
scanner-ready  shall  be  typed  and 
prepared  for  the  scanner  by  employees 
covered  by  this  agreement.  After  release 
for  typesetting,  all  corrections  will  be  per¬ 
formed  by  employees  covered  by  this 
agreement. 

5.  Any  wire  service  copy  and  syndicated 
copy  received  by  the  Publisher  scanner- 
ready  will  be  accepted  and  processed  in 
the  composing  room.  However,  no  typing 
pool  will  be  created  or  used  to  prepare 
scanner-ready  copy.  Copy  received  by  the 
Publisher  which  is  not  scanner-ready 
shall  be  typed  and  prepared  for  the  scan¬ 
ner  by  employees  covered  by  this  agree¬ 
ment.  After  release  for  typesetting,  all 
corrections  will  be  performed  by  employ¬ 
ees  covered  by  this  agreement. 

6.  All  coding  for  Display  ads  including 
multiple  column  classified  copy  and  exter¬ 
nal  cover  coding  will  be  performed  by 
employees  covered  by  this  agreement. 

7.  Nothing  shall  prevent  the  use  of  fac¬ 
tory  representatives  or  outside  technicians 
for  the  installation  or  maintenance  of 
OCR  equipment  requiring  special  techni¬ 
cal  skills,  when  employees  covered  by  this 
agreement  competent  to  perform  the  work 
are  not  available. 

8.  All  other  keyboarding,  proofreading, 
and  work  not  excluded  above  shall  contin¬ 
ue  to  be  performed  by  employees  covered 
by  this  agreement. 

2.06  Employees  covered  by  this  agree¬ 
ment  shall  operate  and  maintain 
CRT/VDT  terminals  used  to  perform 
work  within  the  jurisdiction  of  the  Union 
as  outlined  below : 

1.  All  work  pertaining  to  and  the  pro¬ 
cessing  of  display  advertising  on 
CRT/VDT  terminals  will  be  performed  by 
employees  covered  by  this  agreement. 

2.  Page  makeup  from  dummies  or  lay¬ 
outs  on  CRT/VDT  terminals  shall  be  per¬ 
formed  by  employees  covered  by  this 
agreement. 

3.  The  parties  further  agree  that  the 
reference  to  jurisdiction  in  this  agreement 
does  not  include  the  operation  or  mainte¬ 
nance  of  CRT/VDT’s  in  the  editorial  or 
classified  departments  for  editorial  func¬ 
tions  (including  the  editing  on  terminals 
of  wdre  services  without  edited  hard  copy) 
prior  to  release  for  typesetting. 

4.  The  classified  advertising  department 
may  utilize  CRT/VDT  terminals  to  origi¬ 
nate,  update  and  modify  one  column  (any 
typeface  or  size)  classified  ads  from  stor¬ 
age,  but  before  release  for  typesetting. 

5.  It  is  agreed  that  no  typing  pool  will 
be  created  or  used  to  prepare  any  copy  or 
perform  any  of  the  work  mentioned 
above. 

6.  Nothing  shall  prevent  the  use  of  fac¬ 
tory  representatives  or  outside  technicians 
for  the  installation  or  maintenance  of 
CRT/VDT  equipment  requiring  special 
technical  skills,  when  employees  covered 
by  this  agreement  competent  to  perform 
the  work  are  not  available. 

7.  All  other  keyboarding  and  proofread¬ 
ing  and  work  not  excluded  a^ve  shall 
continue  to  be  performed  by  employees 
covered  by  this  agreement. 


5,000  registered 
for  ANPA/RI  meeting 

The  Housing  Bureau  of  the  American 
Newspaper  Publishers  Association/Re¬ 
search  institute  reports  that  as  of  this 
week  over  5,000  individuals  have  made 
reservations  for  the  June  ANPA/RI  Pro¬ 
duction  Management  Conference  in  Atlan¬ 
tic  City,  N.J. 

To  date  fourteen  hotels  have  been  sold 
out  and  aU  indications  are  that  several 
thousand  additional  reservations  will  be 
received  in  the  next  three  weeks. 

Exhibit  space  this  year  exceeds  all  pre¬ 
vious  years. 

“Pour  les  Femmes”  to  be 
part  of  R/I  conference 

“Pour  les  Femmes,”  has  been  designed 
as  a  star  studded  three  day  program  to 
dazzle  and  delight  the  wives  of  executives 
attending  the  American  Newspaper  Pub¬ 
lishers  Association  Research  Institute 
Production  Management  Conference  June 
16-20,  in  Atlantic  City,  N.J. 

Opening  day  session  is  Monday  morning 
June  17th  at  10  am  in  the  Coral  Roof 
Room  of  the  Shelburne  Hotel.  Prior  to  the 
first  session,  on  Monday  morning  the 
women  may  register  or  pick  up  pre¬ 
registration  badges  in  the  Shelburne  So¬ 
larium  where  coffee  and  danish  pastry 
will  be  served,  et  avec  espoir  brioche. 

Herbert  E.  Cox,  Jr.,  chairman.  New 
Jersey  Press  Association  Production  Com¬ 
mittee  and  vice /president,  the  Hackensack 
(N.J.)  Record,  will  be  the  first  speaker  on 
the  program.  The  Honorable  Joseph  F. 
Brady,  Jr.,  Mayor  of  Atlantic  City,  will 
give  his  address  of  welcome  at  this  ses¬ 
sion. 

Ms.  Dee  Barnhill,  president,  the  Ladies 
of  the  Printing  Industry,  will  introduce 
the  ever  bon  vivant,  J.  Montgomery  Cur¬ 
tis,  vicepresident  of  development  Knight 
Newspapers  Inc.  His  subject  will  be,  “The 
Conception  and  Resurrection  of  a  News¬ 
paper  Husband.” 

On  Tuesday  morning,  June  18th,  at  9:30 
am  private  tours  of  the  exhibition  hall 
will  take  place  with  groups  being  limited 
to  20  women.  At  that  time  the  commen¬ 
taries  will  explain  for  those  wives,  who 
haven’t,  “heard  it  all  before,”  the  latest 
procedures  for  producing  a  newspaper  the 
“electronic  way.” 

Le  piece  de  resistance  comes  Wednesday 
morning,  June  19,  when  Bessie  Cowels, 
Family  Life  Columnist,  for  the  Hacken¬ 
sack  (N.J.)  Record  will  review  “Never 
Done”  items  in  her  speech,  “Little  Things 
the  Life  of  a  Female  Columnist.” 

“Backstage  at  the  Miss  America 
Pagent,”  promises  not  to  be  another 
“Watergate”  type  revelation  by  Ms.  Mil¬ 
dred  Brick,  member  Board  of  Directors  of 
the  Miss  America  Pageant. 

Pour  Les  Femmes  luncheon  and  cocktail 
hour  will  be  sponsored  by  the  suppliers. 

Registration  fee  is  $10.00  which  covers 
all  sessions  and  the  Great  Gatsby  Lunch¬ 
eon.  Send  reservations  to:  Herbert  E. 
Cox,  VP,  the  Record,  150  River  Street, 
Hackensack,  New  Jersey,  07602. 
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Feminists  urge 
of  news  media 

By  Mashinka  Good 

The  National  Organization  for  Women 
called  on  feminists  across  the  country  to 
monitor  their  local  newspapers  and  con¬ 
front  editors  and  publishers  with  exam¬ 
ples  of  sexism  in  the  press. 

The  feminists,  at  their  seventh  nation¬ 
wide  conference  last  weekend,  criticized 
newspapers  for  their  condescending  por¬ 
trayal  of  women  and  dim  view  of  the 
importance  of  news  relevant  to  women. 
They  also  want  the  term  Ms.  to  be  used 
and  the  term  girl  to  be  deleted  except  for 
female  children. 

“If  one  is  not  feminist,  one  is  sexist. 
There  must  be  a  feminist  emphasis  in  the 
media  to  eliminate  its  sexist  bias,”  ex¬ 
president  Wilma  Scott  Heide  said.  Other 
top  N.O.W.  officials  agreed  at  a  press 
conference,  “The  media  has  only  one  way 
to  go — that  is  pretty  self  evident.” 

In  the  media  reform  workshops,  the 
Neiv  York  Times  and  New  York  Daily 
News  were  singled  out  in  a  slide  show  of 
sexist  examples  culled  from  their  pages. 
Midge  Kovacs,  a  former  New  York 
N.O.W.  vicepresident,  helped  make  the 
visual  display  she  presented.  She  urged 
women  to  do  their  own  surveys  and  con¬ 
front  local  newspaper  executives  with  the 
results. 

Try  emburru!<!smcnt 

If  no  positive  changes  are  seen  after 
.several  months,  the  paper-watchers  should 
take  the  issue  to  women’s  community 
groups  and  enlighten  them.  They  should 
be  urged  to  communicate  their  dissatisfac¬ 
tion  to  the  papers,  she  added.  Never  un¬ 
derestimate  the  power  of  embarrassment. 

One  of  the  items  in  the  slide  presenta¬ 
tion  was  a  Times  editorial  which  referred 
to  India’s  Prime  Minister  Indira  Gandhi 
and  Israeli  outgoing  Prime  Minister  Golda 
Meir  as  “Pistol  Packing  Mamas.” 

“Stories  about  the  achievements  of 
women  are  often  implicitly  condescending,” 
Ms.  Kovacs  said.  She  then  showed  a  slide 
of  a  Times  photo  of  Jill  Volner,  with  a 
story  referring  to  her  miniskirt  rather 
than  her  being  the  only  female  lawyer  in 
the  Watergate  case. 

“The  press  is  overwhelmingly  male- 
controlled  and  men  do  not  feel  that  news 
relevant  to  women  is  terribly  important. 
Therefore,  they  give  it  short  shrift  and 
ghetto  ize  it  to  the  women’s  page,  the  back 
page,  or  the  bottom  of  the  page  as  a 
filler,”  she  said. 

Examples  riled 

Several  slides  from  both  papers  illus¬ 
trated  her  points. 

The  Daily  News  referred  to  feminists 
as  “Lib  Chicks”  in  one  headline  pictured, 
and  a  women  elected  to  a  top  position  in 
Germany’s  government  rated  the  head¬ 
line,  “Germany  Libs  It  Up — Elects  Miss 
Blondie.” 

Ms.  Kovacs  added,  “We  cannot  ignore 
the  News’  influence  in  perpetuating  a  sex- 
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liberation 
from  sexism 


ist  society”  since  its  1.7  million  circulation 
is  the  largest  in  America. 

She  and  several  other  women  from  the 
New  York  N.O.W.’s  Committee  on  the 
Image  of  Women  in  the  Media  presented 
a  40-page  Times  study  to  the  newspaper 
in  the  summer  of  1972.  About  a  dozen  top 
editors  were  very  receptive  and  took  the 
study  quite  seriously,  she  said.  “I  don’t 
know  if  this  was  just  lip  service,  because 
unfortunately,  the  degree  of  consciousness 
in  the  paper  is  nowhere.” 

70-page  study  of  the  News — both  sur¬ 
veys  were  the  bases  of  the  slide  presenta¬ 
tion — was  received  very  well  by  one  of 
their  top  editors,  but  was  regarded  as  a 
“big  joke”  by  the  other  five  or  six  editors 
in  the  summer  of  1973. 

“After  all  this  time,  we  have  seen  very 
minor  changes.  Our  tactics  now  are  to 
embarrass  the  papers  and  reveal  their 
bias  to  community  groups,”  she  said. 

Study  and  analyze 

Ms.  Kovacs  urged  the  workshop  women 
to  pick  the  largest  circulation  paper  in 
their  areas  and  analyze  them  daily  for 
three  to  six  months  and  clip  examples  of 
sexism. 

Then  they  should  draw  up  a  study,  try 
to  get  a  broad-based  coalition  of  women  to 
meet  with  the  newspaper  executives,  and 
present  their  case. 

“Chances  are  you  will  get  a  very  good 
reception.  They  may  in  fact  agree  with 
what  you  say,  but  don’t  stop  there.  These 
institutions  are  very  slow  to  change,”  she 
said. 

She  urged  enlisting  the  help  of  women 
reporters  and  editors,  where  they  exist, 
and  also  corresponding  regularly  with 
complaints  and  occasional  “pats  on  the 
head  for  good  articles.” 

If  this  fails  to  effect  change,  mount  the 
most  explicit  examples  on  slides  and  take 
it  to  N.O.W.  chapter  meetings,  and  vari¬ 
ous  women’s  groups  and  urge  them  to 
write  letters  to  the  editors. 

“In  time,  the  answer  lies  in  having 
women  editors,  publishers,  and  in  their 
rewriting  style  bwks  so  eventually  sexism 
will  be  written  out  of  our  newspapers” 
The  room  resounded  with  applause. 


ITU  is  rejected 

Seventy-seven  Greensburg  (Pa.)  Trib¬ 
une-Review  employees  voted  by  41  to 
35  against  having  the  International  Typo¬ 
graphical  Union  as  their  collective  bar¬ 
gaining  representative.  One  ballot  was 
challenged.  The  election  in  the  Tribune- 
Review  building  was  held  under  the  su¬ 
pervision  of  the  National  Labor  Relations 
Board.  The  77  employes  eligible  to  vote 
included  full-time  and  regular  part-time 
employes  in  the  circulation,  display  adver¬ 
tising,  classified  advertising  and  adminis¬ 
tration  departments. 
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Sheriff  seizes  reporters 
for  plotting  to  kill  him 

Two  repoilers  for  the  Birmingham 
(Ala.)  News  were  among  seven  persons 
arrested  May  18  in  Columbiana,  Ala.  by 
Sheriff  C.  P.  Walker  of  Shelby  county  for 
conspiracy  to  murder  or  maim  him. 

The  May  29  editions  of  the  News  carried 
an  article  under  the  byline  of  the  two 
jailed  reporters,  John  I.  Jones  and  Ron 
Casey,  quoting  former  prisoners  who  said 
that  they  had  bought  drugs  in  jail  from 
trustees  and  that  Sheriff  Walker  had  used 
prisoners  to  do  construction  and  other 
work  on  his  private  property. 

The  reporters  were  winding  up  an  in¬ 
vestigation  of  Walker’s  conduct  in  office 
and  were  talking  with  him  to  get  his  com¬ 
ments  on  a  report  ready  for  publication 
when  the  sheriff  pulled  warrants  from 
his  coat  pocket  and  took  them  to  jail.  The 
sheriff  is  the  subject  of  an  investigation 
begun  by  District  Attorney  Harold 
Walden  of  Columbiana  and  Alabama  At¬ 
torney  General  Bill  Baxley. 

Walker,  who  is  seeking  renomination 
in  a  run-off  election  June  4  said  that  he 
had  a  signed  statement  that  the  seven 
men  he  arrested  had  offered  $8,000  to  an 
individual  to  kill  him.  Walker  also 
arrested  the  county  probate  judge,  the 
county  coroner,  who  is  the  sheriff’s  op¬ 
ponent  and  three  of  his  campaign  work¬ 
ers. 

The  reporters  along  with  the  other  per¬ 
sons  were  released  on  $1,000  bond  pending 
a  preliminary  hearing  in  which  W'alker 
will  be  asked  to  prove  his  charge.  Ala¬ 
bama  has  a  shield  law  that  permits  news¬ 
men  to  protect  their  sources. 

• 

Shover  gets  shovel 
at  INPA  conference 

Newly-installed  president  of  the  Inter¬ 
national  Newspaper  Promotion  Associa¬ 
tion,  William  R.  Shover,  received  the  Sil¬ 
ver  Shovel  Award,  INPA’s  highest  honor. 

Shover  is  director  of  public  relations 
and  personnel  for  the  Arizona  Republic 
and  the  Phoenix  Gazette.  The  award  was 
made  on  the  final  day  of  INPA’s  44th 
annual  Conference  in  Cleveland,  0. 

Officers  for  1974-75  for  INPA  elected 
during  the  opening  morning  business  ses¬ 
sion  included:  President,  William  Shover; 
President  elect,  Robert  Twilling,  Chicago 
Tribune;  First  vicepresident,  John  Mau- 
ro.  Media  General;  second  vicepresident, 
John  Taylor,  Toronto  Star. 

New  directors  named  to  three  year 
terms  are:  Basilio  Riesco,  Tages- 
Anzeiger,  Zurich,  Switzerland;  Wayne 
Harshaw,  Springfield  (Ill.)  State  Journal 
&  Register;  Ed  Roberts,  Toledo  (O.) 
Blade  and  Times;  Jacqueline  Lucido,  Con¬ 
tra  Costa  (Calif.)  Times;  Joseph  E. 
Coyne,  New  York  News. 

Other  board  members  completing  their 
terms  and  honored  by  the  association  dur¬ 
ing  appropriate  ceremonies  at  the  confer¬ 
ence  were:  William  Fairley,  Fort  Worth 
Star-Telegram;  Richard  McGrath,  Bangor 
Daily  News;  Arthur  Shafer,  Birmingham 
(Mich.)  Eccentric;  and  James  Pauloski, 
Indianapolis  Star  &  News. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANN  and  ABBY  MOVE  OVER!  DY-i 
NAMITE  HUSBAND/ WIFE  COLUMN 
makes  one-sided  advice  obsolete,  "ASK 
BL.LEN  and  AL"  offers  readers  snappy, 
contemporary  copy  from  two  points  of 
view.  Proven  track  record  with  high 
density  readership  among  both  sexes 
assures  success.  Write:  POLLENS,  250 1 
Willis  Road,  Sudbury,  Mass.  01776  or 
call  (617)  443-9681.  { 


BOOK  REVIEWS 


BOOKVIEWS 

We  win  awards  and  readers  too!  The 
weekly  column  featuring  nearly  50 
hardcover  and  paperback  titles  each 
month.  Write  Interlude  Pro<iuctions. 
Box  157,  Maplewood,  N.J.  07040  today! 


COMPUTERS 


(XIMPUTERS — How  computers  are  af¬ 
fecting  the  lives  of  your  readers — in 
business,  schools,  their  daily  lives. 
Twice  a  month  by  the  editors  ol 
Computer  world.  For  samples  write 
Computerworld  News  Service,  161  Com¬ 
mercial  St.,  Weymouth,  Mass.  02188. 


FAMILY  FRANCES 

PRACTICAL  new  series  entitletl  YOUR 
HUMAN  LIFE  VALUE  helps  readers 
in  a  wide  range  of  financial  planning. 
Emphasis  on  Social  Security,  employe: 
benefits,  life  insurance,  savings,  in¬ 
vestment,  taxes  and  related  areas. 
Great  for  small  papers  and  companya 
publications.  Low  cost.  Full  info  plusl 
samples  from:  J&B  Features,  P.O.  Boxl 
4,  Des  Moines,  Iowa  50301.  I 


CARTOOISS  FASHION  COLLTUN  FREE!  Monthly 

_ _ _ _  fashion  news  by  collegiate  fashion  edu- 

i  cator.  Authoritative,  sprightly,  useful — 
OFFSET  PAPERS:  Funny  Outdoor  car-i  yours  for  the  asking.  Write  Fashion 
toon,  in  10  states  and  Canada.  FREE  Merchandising  Department,  Northwood 
SAMPLES.  SIERRA  FEATURES,  P.O.  I  Institute,  West  Baden,  Indiana  47469. 
Box  740,  Grass  Valley,  Calif.  95945.1^ _ _ _ 

_ .  ..  ...  -  '  WEEKLY  FEATURES 

WEEKLY  COLUMNS  available  for 
syndication :  theater,  films,  medical, 
HARDPAN — A  weekly  comic  strip  pre-  legal,  financial,  games,  gossip,  others, 
senting  all  the  Farm  News  that’s  wit  For  samples  contact  Multi-M^ia  Ad- 
to  print.  J.  Griswold,  914  2nd  Ave.,  vertising,  Dept.  S,  46-27  Kissena  Blvd., 
-Seattle,  Wash.  98104.  Flushing.  N.Y.  11355. 


ANNOUNCEMENTS 
BACK  ISSUES  FOR  SALE 


PM'S  FOR  SALE.  Three  for  $5  or  $2 
each.  Or,  $2,000  for  about  2,400  issues. 
Send  to  P.O.  Box  124,  Wall  St.  Sta., 
New  York,  N.Y.  10005. 


BUSINESS  OPPORTUNITIES 


SOUTHERN  PUBLISHING  FRAN¬ 
CHISOR  seeks  individual  or  group  with 
$200,000  equity  for  national  expansion. 
Wo:king  partner  welcomed.  E.xtremely 
profitable  with  fantastic  potenfal  and 
excellent  2'^  year  track  record.  Send 
financial  statement,  resumes  and  refer¬ 
ences  to  Box  809.  ixiitor  &  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

NEWSPAPER  BROKERS  ' 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  In  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  proi)erty, 
you  should  call  (813)  446-0871  day¬ 
time:  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Dally  NEWSPAPEltS  Weekly 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas  77005 
Ph  (713)  664-9414 

JOSET>H  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICES,  MANAGEMENT 
6464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
,  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


ROBBHIT  N.  BOLITHO 
I  Newspaper  sales,  appraisals,  consulting. 
I  Krehbiel  -  Bolitho  Newspaper  &rvice, 
I  P.O.  Box  7133,  Shawnee  Mission,  Kans. 

66207.  Office  (913)  236-5280;  Res;  (913) 

I  381-6815. 


NEWSPAPERS  FOR  SALE 


VERMONT — Offset  weekly  in  heart  of 
ski  country.  Gross  $73,000.  Circulation 
2500.  Small  job  shop.  Newspaper 
printed  in  central  plant.  Priced  at 
$85,000  including  real  estate.  Box  792, 
Editor  &  Publisher. 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  COUNTY  SEAT  weekly 
in  mountain  state  west.  Offset,  isola^ 
from  competition,  earns  man,  wife 
$39,000  per  year.  $35,000  down,  J.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr„  Anaheim,  Ca.  92806. 

OFFSET  DAILY,  Zone  2.  Long  estab¬ 
lished,  six  days,  5,600  circulation,  vol¬ 
ume  over  $600,000.  profits  strong.  Own¬ 
er's  valuation  $850,000,  price  open. 
Terms  to  right  owner-operator.  Write 
owner.  Box  758,  Editor  &  Publisher. 


ESTABLISHED  WEEKLY  newspaper 
on  the  Mississippi  Gulf  Coast.  Excep¬ 
tional  potential  in  the  fastest  growing 
area  in  the  country.  Using  Compu- 
graphic  Compuwriter  I,  Varityper  head¬ 
liner  and  related  equipment  to  provide 
camera  ready  copy  to  a  central  plant. 
One  of  two  weekly  papers  and  one  daily 
in  large  county.  Has  shown  an  increase 
each  year  of  business.  Estimated  gross 
this  year  close  to  $40,000.  Owner  has 
other  business  interests.  Box  764,  Edi¬ 
tor  &  Publisher. 

TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
50,000.  $40,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportun¬ 
ity  for  top  suburban  publisher.  J.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr..  Anaheim,  Calif.  92806. 

NEW  ENGLAND  100-year-old  weekly. 

I  seacoast  town,  cold  type  equipped, 
grossing  $.>8,000,  owner  nearing  retire¬ 
ment,  priced  low  at  $25,000  for  sure 
sale.  Box  808,  Editor  &  Publisher. 

WESTERN  MONTANA  offset  weekly 
$67,000  gross,  owner  retiring,  beautiful 
area,  please  state  financial  ability.  John 
N.  Jepson,  Broker.  Towsend.  Mont. 
59644.  (406)  266-4223. 

MOUNTAIN  STATE  weekly.  $20,000 
down,  offset,  isolated  but  near  term 
growth  appears  very  substantial,  owner 
ill.  hurry.  J.  A.  Snyder.  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Anaheim. 
Calif.  92806. 

RURAL  OREGON  2nd  Class  weekly. 
Near  Coast  and  university.  4000  circu¬ 
lation,  Grossed  $31,000  first  year  and 
still  growing.  Perfect  husband-wife  set¬ 
up.  $10,000  down.  "We're  bored  with 
the  bucolic.”  Box  785,  Editor  &  Pub¬ 
lisher. 

I  YOU  DON’T  HAVE  TO  BE  RICH  to 
I  own  a  paper.  Growing  tab  weekly, 

!  Zone  2,  gross  $30,000,  net  $15,000,  Both 
j  figures  going  up.  Priced  so  low  you 
!  won’t  believe  it.  If  you  want  your  own 
paper  now.  write  Box  867,  Editor  & 
1  Publisher. 


■  I^EWSPAPERS  wanted 

I  ESTABLISHED  publisher  seeks  weekly 
in  Area  9  grossing  between  $150M  and 
j  $250M.  All  replies  held  in  strict  confi- 
;  dence.  Send  details  to  Box  838,  Editor  & 
i  Publisher. 

[  If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management  con¬ 
sultant  and  m^ia  brokers.  James  E. 
Hickey,  Jr..  P.O.  Box  12195,  North- 
I  side  Station,  Atlanta,  Ga.  30305. 

I  WE  HAVE  QUALIFIED  BUYERS  for 
'  dailies  and  large  weeklies.  Information 
j  strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (206)  546-3356 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKUES 
Newsimper  Service  ^mpany,  Inc. 
P.O.  Dr.  124X8,  Panama  City.  Fla. 

SEEK  OWNERSHIP  or  working  part¬ 
nership  in  established  weekly  needing 
infusion  of  capital,  energy.  20-year 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WANTED  WEEKLIES.  Minimum  reve¬ 
nues  $400,000.  Growth  history  and 
strong  second  level  management  a 
must.  Cash  or  cash  and  notes  from  80- 
year-old  respected  Northeastern  weekly 
gipup.  Location,  plant  and  earnings 
history  secondary.  Confidences  respected. 
Write  Box  801,  Editor  &  Publisher. 


PUBLISHER  wants  MARGINAL 
DAILY  with  up  to  12,000  circulation. 
Particularly  interested  if  one  of  the 
problems  is  lack  of  capital  to  convert 
to  cold  type/offset  production.  Reply 
Box  857,  ^itor  &  Publisher. 


MACHINERY  &  SUPPLIES 


BINDERY  EQUIPMENT 


bOR  SALE:  Five  pocket.  Rosbach  Sig¬ 
nature  inserter.  Used  less  than  50 
hours.  In  like-new  condition,  $2000. 
Waupaca  County  Publishing  Co.,  717 
10th  St.,  Waupaca,  Wise.  54981.  Ph : 
(715)  258-5546. 


COMPOSING  ROOM 

COMPUURAPHIC  JUSTAPE,  good 
condition.  Contact  Telegram,  Garden 
City,  Kans.  67846.  Ph :  (316)  276-3232. 

TET^ETYPESETTER  PERFORATOR 
KEYBOARD.  NEW.  $1200.  (516)  433- 
0235. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  ETIN  Business  Products, 
Church  Rd.  Mt.  Laurel,  N.  J.  08067. 
(609)  235-7614. 

FOR  SALE;  Two  (2)  Photon  713-10 
Textmaster  phototypesetters.  Very  good 
condition,  large  variety  of  typefaces, 
large  stock  of  spare  parts.  Would  like 
to  sell  as  a  package.  Ideal  for  publica¬ 
tion  composition.  Contact  Dick  Young, 
Congressional  Quarterly  Inc.  at  1414 
22nd  St.  N.W.,  Washington,  D.C. 
20037— (202)  296-6800. 


ENGRAVING 


ENGRAVING  EQUIPMENT  —  Tasope 
double  truck  etcher  with  air  cooled  re¬ 
frigeration  unit  and  free  standing  acid 
dispensing  tank.  Master  MS2  etching 
machine.  82  liter  bath,  with  refrigera¬ 
tor  unit  on  machine.  Also  has  individ¬ 
ual  refrigerator  unit.  Master  M32  etch¬ 
ing  machine.  100  liter  bath  with  indi¬ 
vidual  refrigerator  unit.  Has  acid  dis¬ 
pensing  system.  'Tasope  acid  neutraliz¬ 
ing  tank.  400  liter  with  lift  pump  and 
motor.  Dow  etch  plate  processor.  Pur¬ 
chased  new  1973.  12  cases  18  X  24  .040 
Magnesium  76  sheet  cases.  Call  John 
Brooks,  The  Advocate,  Newark,  Ohio, 
43055.  (614)  345-4053. 


MAILROOM 


2025  Foothills  Rd.,  Golden,  Colo,  80401  news  background.  Box  832,  Elditor  & 
(303)  279-6345  I  Publisher. 


The  Newsmedia  SHERIDAN  INSEIRTERS 

r  management  con-  (2)  24-pocket.  5-head 

brokers.  James  E.  (2)  48-pocket,  8-head 

Box  12195,  North-  (D  48-pocket.  9-head 

a.  Ga.  30305.  All  equipped  with  vacuum  pump,  con- 

-  trols  and  delivery  tables.  Must  see  in 

FIBD  BUYERS  for  operation  to  appreciate  excellent  condi- 
«klies.  Information  ,  .  ,  .... 

Also  available  due  to  change  in  delivery 
APERS,  INC.  system:  Roller  and  belt  conveyors,  wire 

Isden,  Ala.  35902  mesh  and  roller  turns,  diverter/ pushers, 
546-3356  '  telescoping  truck  loaders.  All  like  new, 

_ _ _  available  now. 

r>  BUYERS  FOR  Call  Collect: 

SlND  W^CLIES  AL  JENSEN  (312)  321-3056 

«  Company.  Ine.  Chicago  Sun-Times — Daily  News 

’anama  City.  E7a. 

- e&F  CfossMeds— 

P  or  working  part-  At  »0»etlve  In 

led  weekly  needing  newspaper  community 

Box*"8Y2.^'Ed1tor  &  "*  yx""  "•wipoper's  clattHlodt 

are  In  your  cemmenltyf 
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CLASSIFIED  ADVERTISIN6  RATES 


POSITIONS  WANTED 

IfayabiB  with  ord»rl 

4- «Mkt . 11.15  per  lin«,  pir  issue 

5- wnks . $1.25  per  line,  per  issue 

2-weeks . $1.35  per  line,  pe  Issue 

1-week  . $L45  per  line. 


OTHER  CLASSIFICATIONS 
IRtmlttaneu  should  accompany  copy 
union  credit  has  boon  ostabllshodi . 

4-weeks . $1.70  per  line,  per  issue 

3-weeks . $1.80  per  line,  per  Issue 

2-weeks . $1.90  per  line,  per  Issue 

1-week  . $2.00  per  line. 


Count  5  sverage  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreTiations) 

Add  sop  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.60  per  agate  line — $50.40  per  column  inch 
minimum  space. 

ClassHltd  Contract  Ratos  Availablo  On  Request 

WEEKLT  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  arc  received,  art  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Avo.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Claaaiflcation 


□  Assign  a  box  number  and  mail  my  replies  daily  I 
To  Run: - Weeks _ Till  Forbidden  | 

Please  indicate  ex^  classification  in  which  ad  is  to  appear.  | 

Mail  to:  editor  &  publisher  •  SSO  Third  Ave.  •  New  York.  N.  Y.  10022  I 
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MACHINERY  &  SUPPLIES 


MISCELLANEOUS 


800-TON  DIRECTOMAT,  perfect  for 
molding  from  new  plastic  plates;  DM-32 
Master  Etcher  with  extra  large  refrig¬ 
eration  system;  Vandercook  SP-20 
Proof  Press ;  Leedal  Temperature  con¬ 
trolled  Stainless  sink;  All  sold  loaded, 
in  like  new  condition,  and  fully  guaran¬ 
teed.  Butler  Eagle,  Butler,  Pa.  (412) 
287-5771. 


DUE  TO  COLD  TYPE  CONVERSION 
the  following  equipment  is  for  sale: 
Master  M  48  etcher  new  '72  $7,000. 

Master  M  48  etcher  new  ’71  6,000 

Ball  Plate  Processor  new  ’71  3,700. 

Sta  Hi  Scorcher  Ser.  7172  500. 

Sta  Hi  curved  router  600. 

Sta  Hi  Twin  router  1,000. 

Kemp  3  ton  remelt  pot  200. 

Pony  Auto  Plate  22%  cutoff  500. 

Goss  45  W  mat  roller  500. 

Linofilm  system  3  keyboards 

2  photo  units  offer 

8  col.  Easy  Caster  200. 

Plate  Shaver  200. 

Compugraphic  2961  HS  Ser.  516  4,000. 
Compugraphic  2961  HS  Ser.  621  4,000. 
All  above  equipment  in  good  to  excel¬ 
lent  condition  Contact: 

Bill  Fisher  or  Arnold  LaMore 
News-Palladium, 

Benton  Harbor,  Mich. 

Phone  (616)  925-0022 


NEWSPRINT 


ROLLS  ALL  SIZES— BBMRENS  Pulp 
&  Paper  Corp.,  1896  Westwood  Bird., 
Los  Angeles.  Cal.  90026.  (21$)  474-6626. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  nt  our 
same  prices — lowest  in  U.S.A.  All 
colors.  ’Pop  quality. 

Call  or  write: 

PORTAGE  (216)  929-4465 
Box  6600.  Akron.  Ohio  44313 


PRESSES  &  MACHINERY 


COLOR  KING  add-on  unit,  good  condi¬ 
tion,  moderate  use,  rollstand,  $7500. 
(J.N.E.,  P.O.  Box  362,  ’Tucker,  Ga. 
30084.  (404)  939-4831. 

FREE  NEWSPRINT 

10  tons  of  the  stuff  with  purchase  of 
each  of  the  following  presses: 

Cottrell  V-15A,  6  units.  ’72  $100,000 

Cottrell  V-16A.  4  units.  ’72  72,500 

Color  King,  4  units,  ’64  37,600 

C:olor  King,  2  units,  ’64  25,000 

Vangpiard  4  units,  36"  web  27,500 

Vanguard  3  units.  31"  web  20,000 

OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  362  Tucker,  Ga.  30084 

(404)  939-4831 

5  UNIT  GOSS  ITRBANITE.  Run  as  a 
twin  or  two  single  presses.  Configura¬ 
tion  is  3  units  with  half  and  quarter- 
page  folders.  Heavy  duty  half-page 
folder  and  2  units.  2  motors  75  and 
50HP.  Floor  mounted  3  CHine  reels  (3 
arms)  40  inch  maximum  diameter.  Good 
printing  press.  Can  be  seen  running. 
SIGNODE  WIRE  TYBR.  Factory  re¬ 
built  Narostrap  model  MN-44  ANB. 
Serial  #F-96.  Not  used  since  purchaser! 
for  specific  job. 

Mattia  Press,  Belleville,  N.J.  07109. 
(201)  759-0600. 

NEWS  KING  add-on  unit,  1969,  com¬ 
pletely  reconditioned,  new  rollers,  roll- 
stand,  $10,500.  O.N.E.,  P.O.  Box  362. 
Tucker.  Ga.  30084.  (404)  939-4831. 

URBANITE.  1970,  6  units,  8  web 

quarter  folder,  2-60HP  motors  and 
drives.  For  immediate  sale.  Box  868, 
Editor  &  Publisher. 

Your  Opportunity  to 
Do  Business  at  the 
ANPA/RI  Convention. 

Place  Your  Classified  Ad  In 
Our  Special  June  IS  Issue. 

Call  (212)  PL  2-7050  TODAY! 


MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


GOSS  <^38,  23A".  1969. 

GOSS  SIGNATURE,  4  units,  com¬ 
plete  with  ovens,  chills,  paster, 
1966. 

GOSS  URBANITE.  5  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  units  with 
folders. 

GOSS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  5  unit  V-15 
excellent  condition. 

CUITRELL  VANGUARD.  22%  x 
31,  2  unit. 

COTl'RELL  5  unit  V-16A.  new 
1969. 

COTl'RELL  V-702-B 
FAIRCHILD  NEWSICING.  2  unit 
and  folder, 

HOE  ALLER  units. 

IPEC,  Inc. 

401  N.  Leavitt  Street. 
Chicago,  Illinois  60612 
Phone:  (312)  738-1200 


STEREOTYPE 


QUALITY  STEREOTYPE  reproduction 
demands  jmDuralumin  Base.  Jack 
Moore,  3444  Country  (Hub,  Medina, 
Ohio  44256. 


NEWSPAPER  SERVICES 


FREELANCE  ASSIGNMENTS 


LOOKING  FOR  TOP  FREELANCJ! 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  C:HARGEI 
For  FREE  copy,  write  FREELANCER’S 
NEWSLETTER.  Dept.  31,  37  W.  67th 
St..  NYC  10019. 


Help 

Wanted 


ACADEMIC 


FACULTY  POSITION  to  teach  photog¬ 
raphy  and  writing  courses  in  Division 
of  Journalism  and  Printing.  Student 
newspaper  is  part  of  Journalism  Pro¬ 
gram.  Ehccellent  opportunity  to  work 
with  program  that  has  good  media  con¬ 
tact.  PhD  preferred.  Masters  may  be 
acceptable.  Professional  experience  re¬ 
quired.  Equal  Opportunity  Employer. 
Send  resume  and  list  of  references.  Joel 
Gambill,  Division  of  Journalism  and 
Printing,  Arkansas  State  University, 
State  University,  Ark.  72467. 

MORBHEAD  STATE  UNIVERSITY  is 
seeking  instructor  or  assistant  profes¬ 
sor  of  Journalism  with  teaching  duties 
in  customary  news-editorial  courses. 
Position  requires  Masters  degree  in 
Journalism  and  professional  experience 
with  print  media.  Salary  is  competitive. 
Position  available  August  15,  1974. 

Send  letter  of  ai^Iication  and  resume 
to  Dr.  Jack  E.  Wilson,  Chairman,  Divi¬ 
sion  of  Communications,  UPO  912. 
Morehead  State  University,  Morehead, 
Ky.  40351.  Telephone  (606)  783-2184. 
Morehead  State  University  is  an  Equal 
Opportunity  Employer. 

MIDWEIST  UNIVERSITY  seeks  two 
Journalism  teachers.  PhD  or  near  for 
one  position;  Masters  degree  for  the 
other.  Professional  experience.  Salary 
and  rank  competitive  and  depend  on 
education,  experience.  Teaching  in 
news-editorial  skills  and  professional 
courses.  Equal  Opportunity  Employer. 
Contact  Dr.  V.  A.  Keel,  Journalism  A 
Mass  Communication,  South  Dakota 
State  University,  Brookings,  S.D. 
57006.  Ph:  (605)  688-4171. 

UNIVERSITY  OF  NEBRASKA-LIN- 
COLN  seeks  faculty  member  for  Fail 
1974  who  can  teach  variety  of  profes¬ 
sional  writing,  editing  courses.  Oppor¬ 
tunity  for  specialty  development.  At 
least  MA  or  MS  and  solid  print  media 
exi)erience  necessary.  Minority  and 
women  applicants  encouraged.  EJqual 
Opportunity  Ehnployer.  Write:  Director, 
School  of  Journalism,  University  of 
Nebraska,  Lincoln,  Neb.  68508, 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
^UDMimSTRAll^ 


HELP  WANTED 
^ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


<■ 


MANAGEMENT  OPENINGS 


RETAIL  AD'MANAGE’R  to  $15,000+ 
For  35,000  daily  lo<-atetl  in  Area  1.  Re- 
IM>rt  to  ad  director  and  supervise  staff 
of  8.  Salary  plus  commission  with  i)0- 
tential  earnintrs  to  $20,000. 

AO  MANAGER  to  $20,000 

For  larite  Kroup  of  weeklies  locateil  in 

Midwest.  Report  to  president.  Must  be 
able  to  train  and  motivate  sales  staff 
and  be  a  proven  leader  and  manairer. 

AD  DIRECTOR  to  $18,000 

For  group  of  weeklies  locate*!  in  Area 
2.  Prior  weekly  advertising  experience 
preferr^  but  not  required. 

DISTRIBUTION  DIRECTOR  to  $18,000 
For  40,000  daily  located  in  Area  5.  Re- 
IK>rt  to  publisher  with  overall  resjxin- 
sibility  for  circulation,  mailr<x>m,  and 
motor  routes.  Prefer  experience  in  a 
competitive  environment. 

ASSISTANT 

CIRCULATION  DIRECTOR  to  $17,000 
For  100,000  daily  located  in  Area  3. 
Will  be  in  charge  of  all  district  man¬ 
agers  with  basic  responsibility  for 
training  and  motivating  them. 

riRCL'LATION  DIRECTOR  to  $20,000 
For  30,000  daily  located  in  Area  4.  Must 
have  prior  circulation  management  ex- 
l>erience  with  comparable  size*!  prop¬ 
erty. 

PUBLISHER  to  $40,000 

For  medium  sized  pro|>erty  I*>cated  in 
Area  2.  Should  have  strong  backgrouml 
in  advertising  and  general  management. 

GENERAL  MANAGER  to  $25,000 
For  weekly  l*>cated  in  Area  2.  Should 
have  prior  general  management  experi¬ 
ence  with  particular  strengths  in  ad¬ 
vertising.  Must  be  strong  administrator, 
leader,  and  motivator, 

VICE  PRESIDENT. 

OPERATIONS  to  $40,000 

For  chain  of  weeklies  located  in  Mid¬ 
west.  Report  to  *x>rporate  president  and 
oversee  operations  of  several  weeklies. 
Must  have  background  in  suburban 
markets  an*l  mass  distribution. 

ADVERTISING  MANAGER  to  $18,000 
For  25,000  *laily  located  in  Area  7.  Re¬ 
port  to  president.  Should  have  previous 
experience  in  ad  management  and  be 
highly  skilled  in  prom*>tion  area. 

CLASSIFIED  AD  MANAGER  to  $18,000 
For  large  daily  located  in  Area  2.  Re¬ 
port  to  ad  director.  I*leal  candidate 
would  already  be  on  East  Coast  with 
prior  classifie*l  exiierience. 

ASSISTANT 

CIRCULATION  MANAGER  to  $20,000 
For  large  daily  l*>cated  in  Area  2.  Re¬ 
sponsible  for  all  home  <lelivery,  boys 
and  adults.  Should  have  prior  experience 
with  this  type  of  operation. 

CIRCULATION  MANAGER  to  $17,000 
For  20,000  daily  located  in  Area  8. 
Prefer  candidate  with  experience  on 
comparable  sized  proi)erty  in  circulation 
management. 

CIRCULATION  MANAGER  to  $15,000 
For  small  daily  located  in  area  five. 
Should  have  prior  experience  with  car¬ 
rier  boy  oiwration. 

For  positions  listed  above, 
send  resume  to  or  contact: 

Patrick  J.  Quinn,  Jr. 


PROGRAMMER  to  $20,000 

For  large  metro  daily  in  Area  2.  Ex¬ 
iierience  with  DEXH  computers  *lesired. 
INTERRUPT  DRIVEN  SYSTEM  ex¬ 
perience  highly  desirable. 

PROGRAMMER  to  $17,000 

For  50,000  daily  locate*!  in  Area  2.  Pre¬ 
fer  individual  with  production  and  com¬ 
mercial  experien*?e. 

PROGRAMMER/ ANALYST  to  $16,000 
For  a  large  metro  daily  in  Area  4,  De¬ 
gree  and  experience  in  business  appli¬ 
cations  desired.  Elquipment  being  used 
is  the  IBM  370  and  IBM  360/40. 

SYSTEMS  ANALYST  to  $18,000 

For  a  major  newspaiier  chain  in  Area 
5.  Three  years  business  and  financial 
application  experience  required.  Fortran 
exiierience  highly  desirable. 

SYSTEMS  DIRECTOR 
OF  PRODUCTION  to  $24,000 

Will  be  responsible  for  all  typesettirfg 
implementation.  Degree  preferred  and 
exiierience  with  union  personnel  highly 
ilesirable. 

DATA  PROCESSING 
MANAGER  to  $25,000 

For  large  metro  daily  located  in  Area  5. 
Will  be  involved  in  all  aspects  excluding 
typesetting.  Currently  using  IBM  equip¬ 
ment. 

SYSTEMS  ANALYST  to  $26,000 

For  corporate  headquarters  in  Area  2. 
Serve  as  internal  EDP  consultant  to  all 
properties  within  the  group.  Degree  re¬ 
quired  and  minimum  two  years  news¬ 
paiier  experience. 

PRODUCTION 

MANAGEMENT  TRAINEE  to  $18,000 
For  major  metro  daily  in  Area  4.  Re- 
Iiort  to  |ir*xluction  manager  and  serve 
on  a  rotational  training  program  in  all 
Hsiiects  of  pioduction  management.  De¬ 
gree  re*iuired  and  some  newspaper  pr*>- 
duction  experience  highly  desirable. 

PRESSROOM  FOREMAN  to  $17,000 
For  large  metro  *laily.  Area  4.  Goss 
metro  offset  experience  ami  proven 
background  in  suiiervision  required. 

PRESSROOM  TOREMAN  to  $18,000 
For  200,000  daily  located  in  Area  4, 
Reiiort  to  the  production  director  and 
supervise  100  employees.  Background  in 
letterpress  and  offset  extremely  desir¬ 
able. 

MAILROOM  MANAGER  to  $16,000 
For  160,000  daily  in  Area  4.  Supervise 
a  I-'iO-man  staff  and  report  to  the  as¬ 
sistant  pr*>*luct'on  director.  Knowledge 
of  inserting  requirements  ami  stitch 
nn*l  trim  equipment  require*!. 

MAILROOM  SUPT.  to  $20,000 

For  large  metro  daily  located  in  Area 
2.  G*xid  track  record  in  mailroom  man- 
ai^ment  required  and  ability  to  deal 
with  union  personnel  highly  desirable. 

PRESSROOM  FOREMAN  to  $16,000 
F'or  35,000  daily  l*>cBted  in  Area  1.  Re¬ 
port  to  the  prtxluction  manager  and 
supervise  staff  of  9.  Minimum  2  years 
Goss  Urbanite  experience  required. 

INDL’STRIAL  ENGINEER  to  $20,000 
For  large  metro  daily,  Aren  4.  Position 
r*H|uires  a  ilegree  plus  backgroun*!  in 
systems  and  industrial  engineering. 

For  positions  listed  above, 
send  resume  to  or  contact; 

Robert  H.  Holdsworth 


MANAGEMENT  TRAINEE  to  $15,000 
For  major  newspaper  chain  l*>cated  in 
the  Srnitheast.  Report  to  the  production 
*lirector  and  rotate  through  all  areas  of 
production.  Degree  required  and  news- 
paper  or  commercial  printing  experience 
*lesirable. 

MAINTENANCE  SUPT.  to  $18,000 
For  large  daily  in  Area  9.  Degree  re¬ 
quired,  preferably  in  Electrical  or  Me¬ 
chanical  Engineering.  Report  to  as¬ 
sistant  production  manager  and  super¬ 
vise  staff  of  20  including  machinists, 
electricians  and  building  engineers.  This 
will  be  a  training  pos.tion  for  produc¬ 
tion  management. 

COMPOSING  ROOM 
FOREMAN  to  $18,000 

For  60,000  daily  in  Area  9.  Report  to 
the  pro*luction  manager  and  supervise 
75  employees.  Leadership  ability,  cold 
type  experience  ami  knowledge  of  ITU 
laws  require*!. 

COMPOSING  ROOM  MGR.  to  $20,000 
For  50,000  daily  in  Area  5.  Report  to 
the  pr*iduction  manager  and  supervise 
a  staff  of  85  employees.  Strong  photo- 
comiioeition  backgroun*!  and  experience 
in  training  employees  require*!. 

COMPOSING  ROC’.M 
FOREMAN  to  $15,000 

For  second  shift  *if  unl*inize*l  18,000 
dady.  Area  2.  Suiiervise  small  staff,  be 
willing  to  fill  in  when  re*|uire*l. 

PRODUCTION  MANAGED  to  $17,000 
For  15,000  daily  an*l  commercial  job 
shop  l*>cated  in  Area  2.  Report  to  the 
publisher  and  supervise  25  employees. 
Strong  composing  backgr*>un*l  required. 

ASSISTANT 

PRODUCTION  MANAGER  to  $16,000 
For  a  60,000  tiaily  in  Area  9.  Respon¬ 
sibilities  will  incimie  assisting  the  pr*>- 
duction  manager  in  composing  an*l 
pressrooms.  Offset  experience  and  line 
supervisory  experience  highly  *lesirable, 

A.SST.  TO  PUBLISHER  to  $16,000 
18,000  *laily.  Area  2.  Report  to  puli- 
lisher  and  have  resiionsibility  for  all 
pr*i*luct!on  areas.  Offset  an*l  phot*icom- 
IHisition  background  ami  ability  to 
work  with  union  personnel  re*|uired. 

PROniUCTION  MANAGER  to  $15,1900 
14,000  daily.  Area  3.  Suiiervise  staff  of 
25  in  comiiosing  room  and  pressrtxim. 
Growth  position,  *legi'ee  preferre*!. 

ASSISTANT 

PRODUCTION  MANAGER  to  $18,000 
Major  metro  daily.  Area  9.  Degree 
preferre*!,  line  suiiervisory  exiierience 
in  press  or  mailr*)om  desirable. 

PRODUCTION  MANAGER  to  $18,000 
For  65,000  weekly  l*>cated  in  Area  5. 
Strong  typesetting  background  and  line 
supervisory  experience  required. 

PRODUCTION  MANAGER  to  $25,000 
Major  metro  daily.  Area  2.  Good  track 
record  with  strong  background  in  sys¬ 
tems  and  production  management. 

TECHNICAL  SUPERVISOR  to  $22,000 
Major  metro  daily.  Area  2.  Strong  elec¬ 
tronics  backgrouml.  supervisory  experi¬ 
ence,  knowledge  of  CRT's  ami  VDT's 
require*!.  Degree  preferred. 

For  positions  listed  above, 
send  resume  to  or  contact: 
Robert  H.  Holdsworth 


REGIONAL  SALES 
REPRESENTA'nVE  $15,000+ 

Cover  the  Mideast  selling  high  ticket 
capital  equipment  to  major  metro  dailies 
and  medium  sized  newspapers.  Total 
compensation  should  be  in  $25,000  range 
the  first  year. 

SYSTEMS 

ENGINEERING  MANAGER  $28-35,000 
Newspaper  capital  equipment  manu¬ 
facturer  wants  individual  to  run  sys¬ 
tems  engineering  department.  Supervise 
6  people.  Should  have  ME  or  EE  degree. 
Company  is  well  established  and  grow¬ 
ing  rapidly. 

WEB  PRESS  SALESMAN  $15-20,000 
Newspaper  web  press  manufaiAurer 
wants  rep  to  cover  Southeast.  Will  con¬ 
centrate  on  double  width  web  offset 
press  sales.  Most  likely  based  in  At¬ 
lanta. 

VICE  PRESIDENT  SALES  $30-40,000 
Multimillion  dollar  manufacturer  of 
graphic  arts  capital  equipment  sold  to 
newspaper  companies.  Unit  price 
ranges  from  $50,000  to  $1.5  million. 
Report  to  president  and  supervise  field 
sales  force,  service  force,  marketing 
administration  and  marketing  research. 
East  Coast. 

MARKETING 

RESEARCH  MANAGER  $25-30.000 

Newspaper  capital  equipment  manufac¬ 
turer  wants  individual  to  map  out  5- 
year  program  of  $13  million  company. 
Must  determine  ROI  for  customers  and 
gross  profit  margins.  Sold  to  100,000 
to  300.000  circulation  daily  newspapers. 

SERVICEMAN  $10-18,000 

Midwest  l*>cation  covering  13  states. 
Large  comi>any  manufactures  newspa¬ 
iier  mailroom  equipment. 

FIELD  SALES  MANAGER  $25-35,000 
Supervise  6  to  7  salesmen  selling  news¬ 
paiier  capital  equipment.  Reimrt  to  gen¬ 
eral  sales  manager.  Major  Fortune  500 
company.  East  Coast. 

MARKETING  MANAGER  $18-20.000+ 
Major  printing  plate  manufacturer  sell¬ 
ing  to  newspaper  market  needs  mar¬ 
keting  manager  to  cover  U.S.  and 
Canada.  Prefer  someone  with  engineer¬ 
ing  background.  5  years  in  sales  and 
marketing  *levelopment.  New  England. 

PHOTOTYPESETTING 
SALESMAN  (2)  $18-25.000 

East  Coast  and  Midwest  locations.  Want 
active,  hard  closing  sales  types  who  are 
technically  qualified  in  this  field.  Major 
comiiany. 

.SALES 

REPRESENTATIVES  $13,.', 00-15,000+ 
Computer  typesetting  system  manufac¬ 
turer  wants  person  on  West  Coast  to 
sell  their  equipment.  Unit  price  per 
sale  is  $50,000  to  $60,000.  Must  make 
go*id  formal  presentation  and  have  good 
writing  skills. 

PHOTOCOMPOSITION 
SALESMAN  $20-30.000 

Company  designs,  sells  and  writes  soft¬ 
ware  systems  for  composition  use  in 
newspaper  and  large  inplant  industries. 
Unit  price  range  $40,000  to  $500,000. 

PRESIDENT  $45-55.000 

Complete  profit  and  l*>ss  responsibility 
for  material  manufacturer  of  litho  and 
flexo  plates.  Must  presently  have  gen¬ 
eral  management  responsibilities. 

For  positions  listed  above, 
send  resume  to  or  contact: 

William  B.  Hansel,  Jr. 


Our  clients  will  be  interviewing  for  many  of  these  positions  at  ANPA/RI 
Mechanical  Conference,  June  16-20th,  Atlantic  City,  N.J.  Visit  our  Booth  ^1862. 


All  Ponilions  Fee  Paid 


CORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
POST  OFFICE  BOX  30.  MEDIA.  PA.  19063 
(2 1 5)  565-0800 
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EDITOR  &  PUBLISHER  for  June  1,  1974 


HELP  WANTED 
ADMimSTRATIVE 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
^CLASSmED^ADfERJISlNG 


HELP  WANTED 
^is?LAY^ADVERTISING 


CLASSIFIED  MANAGER 
FOR  WASHINGTON,  D.C. 

SUBURBAN  NEWSPAPER  GROUP 

We  are  the  fastest  growing  group  of  weekly  suburban  news¬ 
papers  in  the  country.  In  less  than  3  years,  our  ABC  paid 
circulation  has  gone  from  2000  to  over  50,000.  Display 
Advertising  lineage  and  revenue  have  shown  increases 
consistent  with  this  circulation  growth. 

We  are  now  establishing  a  separate  Classified  Department 
and  are  looking  for  an  aggressive,  ambitious  and  experi¬ 
enced  manager  who  is  ready  for  an  exciting  challenge.  If 
you  have  a  proven  track  record  in  a  competitive  situation, 
this  could  be  your  chance  to  take  advantage  of  all  you  have 
learned  plus  the  added  opportunity  to  be  both  creative  and 
innovative. 

Your  compensation  will  be  based  on  your  credentials  and 
the  results  you  produce.  In  addition  we  are  the  subsidiary 
of  a  major  publishing  company  with  all  of  the  fringe  bene¬ 
fits  and  advantages  that  a  profitable  company  offers. 

Send  qualifications  to,  or  call: 

C.  L.  Stevens 

JOURNAL  Newspapers  Inc., 

475  School  St.  S.W.,  Washington,  D.C.  20024 
(202)  554-7550 


WE  NEED  a  Business  Manager/Con- 
troller  for  a  rapidly  growing  medium 
size  daily  newspaper  located  in  North¬ 
ern  Virginia. 

The  individual  we  are  looking  for 
should  be  profit  and  control  onented 
and  have  accounting/ bookkeeping  ex¬ 
perience.  Exi>erience  in  the  newspaper 
pubiishing  business  is  also  important. 
This  position  would  report  directly  to 
the  publisher  and  would  provide  an  ex¬ 
cellent  opix>rtunity  for  increased  re¬ 
sponsibilities  and  advancement  with  a 
growing  newspaper  group. 

Send  resume  and  career  objectives, 
which  will  be  held  in  confidence,  to: 
Box  769,  Editor  and  Publisher. 


GENERAL  MANAGER  for  small  Zone 
8  daily.  Good  skiing  nearby.  Base  salary 
$15,000,  plus  lK>nus  plan.  Box  796,  Bkli- 
tor  &  Publisher. 


CONTROLLER 

We  are  seeking  a  person  interested  in 
being  the  key  financial  member  of  the 
management  team  of  a  medium  sized 
newspaper.  Duties  involve  all  financial 
and  accounting  responsibilities  plus 
budgeting,  cost  benefit  studies,  provid¬ 
ing  financial  input  and  recommenda¬ 
tions  on  major  newspaper  decisions,  as¬ 
sisting  other  key  managers  on  pricing 
and  management  of  the  department. 
Qualifications  in  addition  to  an  account¬ 
ing  degree  or  equivalent  would  be 
strong  leadership,  good  planning  skills 
and  the  ability  to  work  well  with  a 
management  team.  A  record  of  accom¬ 
plishment,  probably  a  second  in  com¬ 
mand  in  well  managed  larger  newspaper 
financial  department  or  as  top  person  in 
medium  sized  operation  is  important. 
Ebiperience  and  knowledge  of  EDP  will 
he  very  useful. 

We  believe  we  are  an  exceptional  or¬ 
ganization.  Are  you  interested  in  join¬ 
ing  us?  Please  send  a  resume  of  your 
employment  and  salary  history  to  Box 
860,  E<litor  &  Publisher. 


PUBLISHER/ GENERAL  MANAGER  of 
Simnish  Central  American  offset  news¬ 
paper.  Must  be  able  to  re-organize  high 
cost  operation  into  a  quality  efficient 
high  yielding  newspaper.  Plant  is  new, 
modern  and  well  laid  out  with  Goss, 
Compugraphic,  and  other  related  Amer¬ 
ican  equipment  giving  you  the  right 
tools  to  work  with.  We  need  someone 
to  organize,  train,  and  motivate  people. 
Considerable  opportunity  is  around  the 
corner  for  the  right  person.  Good  sal¬ 
ary  and  commission  with  future  stock 
options.  Box  719,  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  CLASSIFIED  MAN¬ 
AGER  for  Florida’s  largest  weekly 
newspapers.  Golden  opportunity  for 
sincere,  aggressive  person  who  is  locked 
into  a  non-growth  situation.  Send  re¬ 
sume  and  letter  to  General  Manager, 
Neighbor  Newspapers.  109  Brush  St.. 
Tampa,  Fla.  33602. 


CIRCULATION 


CIRCULATION  MANAGE®  wanted  for 
group  owned  daily  newspaper  with 
30,000  circulation  in  Zone  2.  We  are 
looking  for  a  hard  working  competitive 
Iierson  with  the  will  to  win.  If  you  do 
the  job  for  us  here,  the  next  step  is 
Corporate  Circulation  Director.  Degree 
preferred.  $25,000  to  start.  Send  resume 
to  Box  798,  IMitor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR,  experi¬ 
enced.  for  daily  in  San  Francisco  Bay 
area.  We  need  a  strong  motivator  for 
competitive  area.  Excellent  fringe  bene¬ 
fits.  Send  resume  to  Box  747,  ^itor  4 
Publisher. 


EXPERIENCED  AD  SALESMAN  for 
large  Central  Florida  weekly.  $160 
guarantee  plus  commission.  Contact 
O.  B.  Brice,  News.  Lake  Wales,  Fla. 


WEEKLY  AGRICULTURAL  TRADE 
publication  group  looking  for  creative, 
aggressive  sales  person  who  can  handle 
responsibility.  Good  salary  plus  com¬ 
mission,  excellent  benefits  plus  oppor¬ 
tunity  for  advancement.  Send  detailed 
resume  to  John  Yarbrough,  The  Poultry 
Times,  P.O.  Box  1338,  Gainesville,  Ga. 
30301. 


RETAIL  MANAGER 

37,000  DAILY  IN 
VANCOUVER,  WASH. 

First  of  all — yes,  we’ll  pay  a  very  top 
salary  and  we’ll  give  you  the  staff  and 
the  budget  and  the  freedom  to  do  your 
own  thing.  In  return  we  ask  that  you 
have  the  management  skills  to  more 
than  keep  up  with  a  fast  growing  news- 
pai)er  (projected  growth  rate  of  7%  per 
year)  in  a  growing  city  (fastest  grow¬ 
ing  in  Washington),  We  also  ask  that 
you  have  a  minimum  of  two  years  in 
newspaper  sales  management. 

Great  paper!  State  editorial  and  photo 
award  winner.  80  percent  circulation 
coverage.  Relatively  young  management 
team  with  progressive  management 
philosophy.  Stable  sales  staff.  Great 
bunch  to  work  with.  E^xceptionally  at¬ 
tractive  plant. 

Great  town !  Attractive  city  of  45,000 
just  10  minutes  from  Portland,  Oregon, 
not  yet  spoiled  by  traffic  and  urban 
sprawl.  On  the  Columbia  River  and 
just  90  minutes  from  ocean  beaches  or 
Mt.  Hood  skiing,  60  minutes  from  best 
fishing  and  camping  in  the  Northwest. 
If  you  are  a  good  trainer  and  motivator, 
have  knowledge  in  photo  offset  pro¬ 
cedures  and  are  enthusiastic  in  work¬ 
ing  with  goals  and  objectives  tell  us 
about  it  in  a  letter  and  resume.  Write 
Bob  Little,  The  Columbian,  Vancouver, 
Washington  98660.  Replies  confidential. 


DISPLAY  ADVERTISING  SALESMEN 
for  large  weekly  newspaper  group  in 
Maryland.  Minimum  2  years  experience. 
Full  company  benefits.  Modern  offset 
plant.  Box  803,  Editor  4  Publisher. 


AMBITIOUS,  EXPERIENCEID  PRO. 
capable  of  selling  local  retail  accounts, 
chains,  food  and  agencies  for  growing 
20.000  circulation  weekly  in  New  Jersey. 
Salary,  plus  good  commission  and  op¬ 
portunity  for  management  position  on 
paper  that  has  doubled  revenues  in  3 
years.  We  want  someone  who  can  ac¬ 
celerate  our  growth  rate.  Convince  us 
you  are  the  one.  Box  804,  Editor  4 
Publisher. 


EXPERIENCED  AD  SALESMAN  for 
Florida’s  largest  weekly  newspapers. 
Golden  opportunity  for  sincere,  aggres¬ 
sive  person  who  is  locked  into  a  non¬ 
growth  situation.  Send  resume  and  let¬ 
ter  to  General  Manager,  Neighbor 
Newspapers,  109  Brush  St.,  Tampa, 
Fla.  33602. 


NEWSPAPER  GROUP  with  2  dailies, 
15  weeklies  in  Northern  Illinois  seeks 
three  experienced  display  advertising 
persons.  Salary  and  commissions.  Ex¬ 
cellent  fringes.  Advancement  opportuni¬ 
ties.  Ad  Director,  Courier-News,  300 
Lake  St.,  Elgin,  Ill.  60120,  with  com¬ 
plete  details. 


ADVERTISING  MANAGER  wanted  for 
top  South  Dakota  weekly  newspai>er. 
Call  Mr.  Gene  Chamberlin,  Mobridge 
Tribune  (605)  845-3646. 


AGGRESSIVE  sales  representative 
needed  to  service  five  state  Midwestern 
region  for  well-known  supplier  to  news¬ 
paper  industry.  Good  working  knowl¬ 
edge  of  newspapers  or  journalism  back¬ 
ground  required.  Limits  overnight  tra¬ 
vel.  $18,000  base  plus  commission  with 
opixirtunity  to  earn  $30,000  second 
year.  Send  resume  to  Box  715,  Editor 
4  Publisher. 


RETAIL  SALESMAN  for  a  large 
metro  daily  of  160,000  in  Southern  Cali¬ 
fornia.  WE  NEED  AN  AGGRESSIVE 
PERSON  WHO  KNOWS  THE  BUSI¬ 
NESS  AND  WANTS  TO  STEP  UT ! 
TOP  CALIFORNIA  SALARY,  COM¬ 
MISSION,  BENEFITS.  PAID  VACA¬ 
TION,  HEALTH  PLAN  AND  PEN¬ 
SION,  ALL  FOR  ’THE  RIGHT  INDI¬ 
VIDUAL.  Write  me  today.  Roy  Jarvis, 
Retail  Advertising  Manager.  Long  Beach 
Independent,  Press-Telegram,  604  Pine 
Ave.,  Long  Beach,  Calif.  90814. 


WORKING  ADVERTISING  manager 
for  one  of  America’s  outstanding  week¬ 
lies,  Zone  2,  60  miles  from  New  York 
City.  Experience  sales,  layout,  manage¬ 
ment.  Direct  six-person  staff.  Great 
growth  potential,  career  opportunity. 
Resume,  Box  851,  Editor  4  Publisher. 


ADVERTISING  SALES  REPRESEN¬ 
TATIVE  for  strong  Central  Virginia 
daily.  Self  starter  with  newspaper  ex¬ 
perience.  Opportunity  to  advance  to 
management  with  growing  chain.  Ex¬ 
cellent  salary  with  fringe  benefits.  Con¬ 
tact  Advertising  Director,  The  Daily 
Progress,  413  E.  Market  St.,  Char¬ 
lottesville.  Va.  22902.  (804)  295-0822. 
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Circulation  Management 

Knight  Newspapers  Inc.,  dailies  in  Zone 
3  and  4  offer  circulation  management 
opportunities  at  the  city  zone  and  di¬ 
vision  level.  If  you  are  growing  in 
ability  and  experience,  can  take  a  lead¬ 
ership  role  in  developing  an  aggressive 
circulation  sales  program  and  have  a 
record  that  demonstrates  it,  we’re  in¬ 
terested. 

Where  you  will  fit  depends  on  your 
ambition,  circulation  knowledge,  sales 
and  supervisory  experience.  Salary  open 
and  commensurate.  Excellent  fringe 
benefits,  working  conditions,  com¬ 
munity,  liberal  moving  and  transfer 
expenses  policy.  Send  resume  and  sal¬ 
ary  history  to  Douglas  C.  Harris.  Di¬ 
rector  of  Manpower  Development  and 
Planning,  Suite  625,  1  Herald  Plaza, 
Miami,  Fla.  33101. 

An  Affirmative  Action,  Equal  Oppor¬ 
tunity  Employer. 


COME  GROW  WITH  US 
Midwest  evening  daily  accepting  appli¬ 
cations  for  Circulation  Manager.  Need 
aggressive,  ambitious,  enthusiastic  and 
promotionally  minded  person.  No  chair 
warmers  needed  here.  Salary  is  open 
dependent  on  experience  and  capability. 

Go^  fringes.  We  have  a  young  and 
open  minded  newspaper  organization 
that  wants  to  move  ahead  and  we  need 
a  i)erson  to  fill  this  slot.  Reply  by 
letter  to:  Patrick  B.  Madison,  Associate 
Publisher.  Belvidere  Daily  Republican. 

401  Whitney  Blvd.,  Belvidere.  III.  61008. 

EDITOR  3c  PUBLISHER  for  June  1,  1974 


TO:  A  Circulation  Executive 

FROM:  A  Publisher  of  a 

250,000  morning, 
evening,  Sunday 
newspaper 

An  executive  promotion  has  created 
an  opening  for  a  quality  circulation 
director  with  quality  compensation. 
Our  market  is  free-standing  in  a  truly 
attractive  area.  No  problems.  The  ex¬ 
ecutive  I  visualize  is  probably  now  run¬ 
ning  a  circulation  department  in  the 
100,000  to  150,000  level  or  is  No.  2  in 
a  metro  operation. 

The  qualifications  are  obvious:  some 
college,  self-starter,  team  and  people 
oriented,  proven  record,  goal  oriented, 
obvious  potential. 

Our  staff  knows  of  this  opening. 
Replies  guaranteed  confidential.  No 
contact  anywhere  without  your  per¬ 
mission. 

The  right  person  can’t  miss! 

Why  not  determine  if  you’re  ready 
to  make  your  abilities  pay  off  and 
move  into  a  top  circulation  spot  witl 
a  real  future?  Simply  write  me,  con 
fidential  box  number  below.  Include 
your  resume  and  salary  history  and 
requirements. 

Box  818,  Editor  &  Publisher 


MARKETING  DIRECTOR 

FOR  SAN  DIEGO  NEWSPAPER 
GROUP  REACHING  300,000 
HOUSEHOLDS  PER  WE’RE 
If  you’re  presently  a  newspaper  sales 
Dr  sales  promotion  executive  with  ex¬ 
pertise  in  the  following  areas — 

a)  preparing  and  giving  sales  presen¬ 
tations  to  top  retailers: 

b)  training  and  working  with  ad¬ 
vertising  salesmen;  and 

c)  researching  your  market  and  your 
newspaper  so  that  you  know  more 
about  toth  than  anyone  else — 

— then  you  may  be  the  right  person  for 
the  job  of  Marketing  Director  of  the 
San  Diega  Urban  Newspaper  Group,  a 
division  of  Harte-Hanks  Newspapers, 
Inc.  You’ll  find  the  job  challenging  and 
your  associates  stimulating  and  fun  to 
work  with.  You’ll  also  find  living  in 
San  Diego  absolutely  the  finest  any¬ 
where.  Excellent  starting  salary  plus 
bonus.  Send  resume  to  Hal  Taxel,  Pub- 
I'sher,  San  Diego  Urban  Newspaper 
Group,  2724  Garnet  Ave.,  San  Diego, 
Calif. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  with  exiwrience  to  l»e 
l)ack-ui>  layout  etlitor.  Fast  but  detaile<l 
movement  of  pa^^s  on  weekly  tab  in 
metro  Washinjfton  D.C.  area.  Eye  for 
jrraphics.  ability  to  work  with  others 
but  with  minimum  supervision.  Scanner 
oi>eration.  Box  866,  Editor  &  Publisher. 

VERSATILE  GENERAL  ASSIGN¬ 
MENT  re|K)rter  for  twice-weekly  12.000 
pai)er  in  North  Alabama.  Good  oppor¬ 
tunity  for  talented  J-School  srrad  will¬ 
ing  to  work  hard  with  growinjf  jrroup. 
Resume,  a  few  clii>s  to  Box  862,  Editor 
&  Publisher. 

COPY  EDITOR 

Exi>erienced  copy  editor  140,000  state 
capital  AM  daily  in  North  Carolina. 
Skille<l  editin};.  lively  headlines,  imag¬ 
inative  layout  plus  willingness  to  learn 
VDT  oi^eration.  Advancement  prospects 
with  this  Equal  Opportunity  Employer 
excellent.  Salary  open.  Goo<l  public 
schools,  colleges,  pleasant  living  In 
heart  of  Variety  Vacationland.  Resume 
to  managing  editor.  The  News  and 
Observer,  P.O.  Box  191,  Raleigh,  N.C. 
27602. 

HARD-NEWS  REPORTER— We  need 
a  mature  and  versatile  reporter  who 
h.is  a  prefei*ence  for  hard  news,  not 
features.  Must  be  bright  W’riter;  abso¬ 
lute  minimum  of  3  years  of  experience, 
preferably  5.  Upstate  New  York  AM, 
and  member  of  Gannett  group.  Box  817, 
Editor  &  Publisher. 

CITY  EDITOR 

The  Decatur  (III.)  Herald  and 
Review  is  seeking  a  city  editor 
to  direct  its  professional  report-  , 

ing  staff.  I 

City  editor  experience  including  ; 

supervision  of  at  least  5  re-  ! 

porters  is  necessary.  Reporting 
background  and  strong  editing 
skills  mandatory. 

Excellent  salary,  benefits  and 
growth  potential.  Send  resume 
to  George  B.  Irish,  Lindsay- 
Schaub  Newspapers,  P.O.  Box 
789,  Decatur,  III.  62525. 

EDITOR  NEETDEID:  Economically  sue-  j 
cessful  mid-Hudson  area  weekly  group 
seeks  seasoned  professional  to  guide  it 
etiitorially.  Must  be  experienced  in  cold  1 
tyr>e  methods  as  well  as  photography.  ' 
Replies  in  writing  to  Peter  E.  Mc¬ 
Gregor.  Dutchess  Suburban  Newspaper 
Group.  11  S.  Albany  Post  Rd..  Hyde  ' 
Park.  N.Y.  12538.  I 

PR  DEPARTMENT  of  Orange  County,  i 
California,  advertising  agency  needs  ' 
part-time  writers  with  full  time  poten¬ 
tial.  General  news  reporting  back¬ 
ground  important.  Should  be  familiar 
with  advertising  copy.  Knowledge  of 
marketing  proc^ures  and  PR  activities 
helpful.  Prefer  exiierience  and  talent 
over  degrees.  Box  788,  Editor  &  Pub¬ 
lisher. 

REPORTER/ WRITER  for  BLACK  EN¬ 
TERPRISE.  a  national  Black  feature 
business  magazine.  Experience  re- 
uuired.  Send  resume  and  copies  of 
work  to  Managing  Editor.  Black  Enter¬ 
prise,  295  Madison  Ave.,  21st  Floor, 
New  York.  N.Y.  10017. 

EDITOR-MANAGER  needed  for  Kansas 
weekly  newspaper  in  4500  community 
Prefer  strong  advertising  background. 
Apply  to  Allan  D.  Evans,  Russell, 
Kans.  67665. 

WIRE  EDITOR — We  offer  an  unusual 
opportunity  on  a  25,000  Zone  5  AM 
daily  with  all  electronic  newsroom  in 
new^  plant.  We  demand  accuracy,  imag¬ 
inative  layout  skills.  Send  resume, 
samples  of  work  and  salary  require¬ 
ments  to  Box  794.  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  ft  PUBLISHER 

Address  your  roply  lo  th^  box  number 
Riven  in  the  ad,  r.^o  Editor  &  Publi»her, 
R50  Third  Avenue,  New  York.  N.Y.  10022. 
Please  be  selective  in  the  number  of  elipi 
submitted  in  response  to  an  ad.  Include 
only  material  which  can  be  forwarded  in 
a  larRe  manila  envelope. 

Editor  &  Publisher  is  not  responsible  for 
the  return  of  any  material  submitted  to 
its  ad\ertiter». 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL  i 

PRESSROOM 

REPORTER  for  40,000  Zone  2  morning  rONVECTICUT  AM  DAILY  needs  ex-  ;  PRESSMAN  for  6-unit  Goss  Community 
daily.  Attractive  opT>ortunity  for  sea-  ^^rienceil  versatile  reporter  who  can  P^ss  in  xveckday  afternoon  newspaper, 
firknoxi  mafiiro  c I  _ _ .j  i-.  I  Zone  3.  Cham  Operation,  day  hours. 


sone<l,  mature  person  with  professional  handle  breaking  news,  rewrites  and  in¬ 
outlook.  __  W  orth  investigating  if  you  v««:titrativf»  nieres.  Wire  desk  experience 


have  college  degree  and  have  been  top  reauire<l  Box  819,  Editor  &  Publisher, 
reporter  on  smaller  daily  for  a  year  or  .  _ _ _  _ _ _ 


vestigative  pieces.  Wi^  desk  experience  wmpetitive  sMary  fringes,  opportunity 
requiml.  Box  819,  Editor  &  Publisher,  to  become  pr^uction  superintendent  in 

_  _  _  -  _ - _ _ _  year  or  two.  Letter,  salary  expectations, 

MONEY  WRITER— We're  a  metro  references  to  Box  815,  Editor  &  Pub- 


longer.  Job  open  August  1.  but  write  MONEY  WRITER— We're  a  metro  I  referei 
now  including  sample  and  full  resume  i„oking  for  a  trained  business  I  hsher. 


to  Box  807,  Editor  &  Publisher.  reporter  who  writes  well  enough  to 

MAKFITP  FniTOR  “  effectively  translate  investment  and 

MAivr.ut'  £,iiiiLFK  p  nioney-managing  material  into  stories 

THE  CHARLOTTE  OB.SEIRVER  needs  that  will  Imth  help  and  interest  the 
a  makeup  editor  on  its  women's  pages,  affluent  hut  financially  illiterate  among 
There's  a  wide-open  page  every  day,  j  our  readership.  The  jierson  we're  search- 
|)lu8  a  determination  to  make  it  sparkle.  '  ing  for  should  be  sincerely  motivated  I 


PRODVCTlOy 


NIGHT  COMPOSING  ROOM 
|)lu8  a  determination  to  make  it  sparkle.  \  ing  for  should  be  sincerely  motivated  I  FOREMAN 

What's  needed  is  a  savvy  editor  who  by  a  desire  to  be  useful  to  ordinary  Working  foronan  for  10-20M  Zone  2 
can  produce  bright,  reader-grabbing  folks  who  are  trying  to  cope  with  an  !  offset  daily.  Supervisory  experience  es- 
miikeup.  write  sharp  headlines  and  unprclictahle  and  threatening  economy  sential.  Must  be  familiar  with  photo¬ 
make  solid  story  and  copy  editing  judg-  !  and  should  have  some  gift  for  putting  comp  and  pasteup.  Box  676,  Editor  A 
ments.  Send  samples,  philosophy,  as-  difficult  concepts  and  obscure  jargon  Publisher. 

Iiirations  to  Louise  Hickman  Lione,  into  understandable  English.  We're  an -  - 

P.  O.  Box  2138.  Charlotte,  North  Caro-  honest  newspajier  that  pays  equitable  MAINTENANCE  TECHNICIAN  _  Ex- 

lina  28233.  An  Equal  Opportunity  Em-  salaries  and  has  real  opixirtiinity  for  cellent  opportunity  with  modern  offset 
ployer.  advancement  for  iiwple  who  arejinxious  j^j|y  Florida.  We  are  part  of  a 

FiMAWrtAT  RFRnuxFD  M  ^  "I"  tf'i  f ^  major  newspaper  group  and  offer  ex- 

rTNANCIAL  REP()RTER  Nation  s  Biditor  &  Puldisher.  cellent  henefita  and  onnortunitv  for  ad- 


oldest  financial  weekly  newspaper.  New 


daily  in  Florida.  We  are  part  of  a 
major  newspaper  group  and  offer  ex¬ 
cellent  benefits  and  opportunity  for  ad¬ 
vancement.  Prefer  a  person  with  heavy 


York  City,  needs  aggressive,  bright  re-  WASHINGTON  REPORTER  Hard  :  experience  on  high  speed  photo  comp, 

lioi-ter.  2  years  exiierience.  Economics  work,  low  pay  (S8,000).  Exiierience.  VDTs  and  (K/R.  Will  be  at  ANPA/RI 

background  or  finanrial  writing.  Box  knowlclge  of  Congress,  investigative  '  -  - 


814,  E<litor  &  Publisher. 


ability  essential.  Send  resume:  C.Tpitol 
Hill  News  Service,  National  Press 
Building,  Washington.  D.C.  20001. 


for  interview.  Ken  Duffield,  Gainesville 
Sun,  P.O.  Drawer  A.  Gainesville,  Fla. 
32602. 


RAPIDLY  EXPANDING  publishing  Buililing,  Washington,  D.C.  20004.  I  _ _  _  _ _ 

house  in  Montreal  seeks  creative  jour-  -  -  I  n  'rrr'uxiir-i  a  m 

nalist  having  at  least  6  years  experience  EDITOR.  MISSISSIPPI  WEEKLY  OP-  „  ELEGIKONIG  lEUl^IGlAN 
in  daily  newspaper  reporting,  writing.  ER.ATION.  *175.  BOX  844,  EDITOR  &  \  Ol>ening  for  Electronic  I echnician  in 
editing:  and  layout.  4-day  week,  salary  PUBLISHER.  ?,'***  Lubl^k  (Texas)  newspaper. 

:  and  workini?  conditions  excellent.  -  _  - I  Group  includes  6  daily  newspapers. 

sports  editor,  fun  time,  immeili-  T^^lli^nri^aranfa^tt^  lXC^^ 

average.  Send  details  and  full  resume  ^  m»Pninir  Dailv  Times  Lake\voo<l  '^^’niaci  uominic  t-.ara^ia  ai  iLUb^cK 
to  Mrs.  Thomas.  Suite  625,  1440  St.  v  T  '  LaKewowi,  Avalamjhe-Journal.  P.O.  Box  491,  Lub- 

Catherine  St.  VV\,  Montreal,  Canada  363-0230.  _ _  ^  T^xas  79408.  Ph :  (806)  762-8844. 

H3G  1S2. 


‘  -  -  RFPORTFR  I  COMMERCIAL  PRODLXrriON  MAN¬ 
MANAGING  EDITOR  —  Immediate  AGER,  exi>erience<l  in  web  offset  print- 

oi>eninK  for  manaKin^;  editor  of  pro-  25,000  PM  wants  rejiorter  with  inclina-  ing:  and  mailroom  oi>eration.  Resiion- 

Kressive  Kansas  <laily.  Ck>nji’ertinp:  to  tion  to  cover  police  and  courts,  city  sibilities  include  customer  contact, 

offset,  ^nd  resume  to  Box  787,  Ekiitor  and  county  government  ai^encies.  Want  schedulin}?,  quality  control,  some  esti- 

&  Publisher.  accuracy,  imaprination,  ability  to  inter-  mating  and  purchasinK.  Excellent  op- 

/ -  —  pret.  ^me  experience  preferred.  Send  |>ortunity  with  well  established  Com- 


MAKEUP  EDITOR 


65,000  AM*s  leader  requires  editor  who  The  Herald  Mail,  Hajf<*rstown,  Md, 
knows  news,  electronic  e<litinK  and  21740. 

j  photo-composition.  Duties  as  makeup  —  -  —  -  -  ..  - 

editor  and  technical  coordinator  involve  OHIO.  Near  50,000-circulation  daily 
I  NEWS  liaison  with  (k)mi>osin};:  ex-  seeks  reporter,  desk  applicants  from 


pret.  Some  experience  preferred.  Send  |>ortunity  with  well  established  Corn- 
clips  and  resume  to  Personnel  Director,  pany  in  Zone  5.  Send  complete  resume 
The  Herald  Mail,  Hajferstown,  Md,  which  will  [ye  held  in  confidence  to  Box 
21740.  S49,  Editor  &  Publisher. 


PUBLIC  INFORMATION 


liediting  multi-edition  page  closeouts; 
training  colleagues  in  makeup  and  .Must  have  exiierience.  Resume  in  confi-  i  niTur  ir-  iwivaum  aticxm  mcvirro 

ron‘’wfran"*"z^e“-''“Box‘T  'Id'T'''  f"*'  Ifowing  PM  offset  strong  background  in  (iathoMcUm  Ll 

^Publisher*'  ^  ^  (18.000  circulation):  exijerienced  exiierience  in  communications.  Salary 


smaller  Ohio  or  nearby  state  dailies. 


vpwc  ^  strong:  on  government  and  court  sys- 

NEWS  EDITOR  Pr»*e-winninK  17,-  tern.  New  plant,  projfressive  modern 


lierson  with  investigative  background,  i  negotiable;  fringe  benefits  available, 
strong  on  government  and  court  sys-  job  description,  send  resume  to 


500  morning  offset  daily  in  Zone  7  organ 
needs  a  person  with  minimum  3-5  years  „„  th, 
of  all-round  experience  to  ramrod  its  Thom: 
news  staff.  Converting  soon  to  elec-  News, 
I  tronic  newsroom.  Must  have  ability  to  3.1940. 

j  handle  iieople  and  groom  inexperienced  _ _ ' 

i  but  talented  personnel.  Good  salary  and  ,  n.-!;., 
I  growth  potential.  Box  769,  Eklitor  & 
Publisher. 


organization;  ideal  community  directly 
on  the  Gulf  in  south  Florida.  Contact 
Thomas  E.  Hayer,  Editor,  Naples  Daily 
News,  P.O.  Box  17:17,  Naples.  B'lorida 


Msgr.  John  J.  Kiley,  37  Evergreen  PI.. 
East  O'range,  N.J.  07018. 


PUBLIC  RELATIONS 


LIFESTYLES  WRITER-EDITOR  to  de- 


FREE  PLACEMENT  SERVICE 

I  Daily  Newspapers 

’  Send  us  your  resume:  we  will  duplicate 
I  and  refer  it  on  current  job  openings. 

I  Full  rang:e  of  editorial,  advertising:, 
j  circulation  and  back  shop  jobs  usually 
1  available. 

New  Enf^land  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 

I  ^^^^^^^^RESSROOM 


velop  modern  approach  to  family,  club, 
school.  Iieople  news  for  growing  suhur- 
lian  Atlanta  ilaily.  Contact  Gainer 
Bryan.  Gwinnett  Daily  News,  Law- 
renceville,  Ga.  30245. 

lpHOTOGRAPHY^^^^~^ 


PHOTOGRAPHER  At  least  4  years 
exiierience  on  news  assignments.  Part- 
time,  5-day  week,  35  hours.  Scale 
$241.50.  Best  fringe  benefits.  Box  859, 
Eklitor  &  Publisher. 


TION  SERVICE  at  Winthrop  ColleRe, 
state-supported,  recently  coeducational. 
Bachelor’s  deKree,  preferably  journal¬ 
ism,  Five  years  experience,  preferably 
recent,  with  newspapers.  Familiarity 
with  Carolinas  desirable.  Supervise 
news  bureau,  assist  with  publications. 
Minimum  starting:  salary  $10,300.  Send 
resume  to  Personnel  Department,  118 
Tillman  Adimnlstration  Buildingr,  Win¬ 
throp  ColleRe,  Rock  Hill.  S.C.  29730. 
Ekiual  Opportunity/ Affirmative  Action 
E^mployer. 


PRESSROOM 


Management  Position — $17,000  Plus  Bonus 

WEB  offset  pressman  with  strong  camera  background  and 
top  management  potential  needed  by  newspaper  with  job 
printing  plant.  We  need  an  ambitious  leader  who  is  profit- 
oriented.  Please  send  us  your  ^ped  resume.  Include  a 
complete  and  continuous  work  history,  education,  marital 
status  and  personal  history.  All  applicants  held  in  con¬ 
fidence  and  considered  at  NO  COST  TO  YOU. 

Associated  Personnel  Technicians 

P.O.  Box  1036,  Wichita,  KS  67201 


- I  PROMOTION 

OOM - — 

-  PROMOTION 

Our  Promotion  Department  is  seeking 
a  bright,  talented  person  with  super- 
I  visory  capabilities  who  has  knowl^ge 

I  of  and  background  in  the  fields  of  pro¬ 

motion,  graphics  and  copy  writing.  The 
RAnsic  person  we  hire  must  be  able  to  handle 

**  complete  promotional  campaigns  from 

design,  layout  and  type  specification  of 
ground  and  materials  to  media  follow-through. 

®  ...  .  .  Projects  will  include  creation  of  sales 

ler  WItn  JOO  circulation  aids  and  planning  and 

ho  is  profit-  production  of  multi-media  promotions. 

Include  a  We  offer  excellent  opportunity  for 

ion  marital  growth,  salary  commensurate  with  ex- 

IH*  ■  nn  :  perience  and  abilities  and  complete  em- 

eiO  in  con-  ^  ployec  benefits.  This  is  an  outstanding 

I  opirartunity  for  the  right  person.  Send 
letter  and  resume  of  e<lucational  and 
employment  history  in  strict  confidence 
to  Dan  Shaver.  Employment  Manager, 
The  Knight  Publishing  &>.,  600  S. 

Tryon  St.,  Charlotte,  N.C.  28202. 

An  Equal  Opiiortunity  Employer. 
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Positions  Wonted.. 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

EXPERIENCED  MANAGER  with  a 
I)enchant  for  cutting  costs,  and  for 
local  news  coverage,  seeks  general  man¬ 
ager's  position  With  daily.  15,000  cir¬ 
culation  or  under.  Prefer  Zones  5,6  or 
8.  Resume  on  request.  Box  843,  Editor 
&  Publisher. 


CPA  with  Big  8  CPA  firm  desires  to 
buy  into  a  weekly  or  small  daily  with 
stipulation  to  purchase  control  within 
several  years.  Four  years  writing  and 
editing  experience  with  metropolitan 
and  weekly  papers  Box  761.  Editor  & 
Publisher. 


ADVERTISING  MANAGER  or  pub¬ 
lisher  available.  Four  years  ago,  1  took 
over  as  publisher  of  a  distressed  news¬ 
paper  and  have  increased  its  gross 
revenue  four  hundred  per  cent  to  an 
amount  in  seven  figures  with  substan¬ 
tial  profits.  Available  because  owner  is 
taking  over,  having  disposed  of  another 
proiierty.  College  graduate,  age  32, 
married.  Box  846,  Editor  &  Publisher. 


EDITORIAL _ 

COPY  DESK,  rim,  slot,  wire,  news 
ed  tor.  Top  skills,  heavy  experience 
papers  all  sizes  including  metro.  Age 
45.  married,  non-drinker,  relocate  any¬ 
where  for  riftht  paper.  Location,  quality 
of  paper  more  important  than  salary. 
Have  also  been  a  managing  editor, 
write  prize-winning  erlitorials,  columns. 
Editor,  Box  209,  Berkeley.  Calif.  94701 
or  call  (415)  548-0.532. 


SPORTS  EDITO’R,  24,  seeks  position 
that  will  afford  more  time  for  column 
and  feature  writing.  9  years  experience 
in  newspaper,  public  relations  field, 
nearly  5  years  as  sports  erlitor,  strong 
on  small  college  sports.  Prefer  move 
to  Zone  2, 3, 4. 6.  Box  784,  Editor  & 
Publisher. 


COMBO  REPORTER-PHOTOGRA¬ 
PHER  presently  working  6-day  daily 
seeks  step  up  to  medium  size  daily,  any 
Zone.  J-School  grad,  27,  multiple  abili¬ 
ties.  Box  816,  Editor  &  Publisher. 


EDITORIAL 


VE21SATILE.  IMAGINA’nVE  and  ca¬ 
pable  outdoor  writer-photographer 
wants  work  on  large  circulation  daily. 
Region  6,  6,  7  or  upper  9  newspaper- 
radio-TV.  Specialty  wildlife  photogra¬ 
phy.  Own  equipment.  Can  do  Ag  writ¬ 
ing.  Will  stand  closest  investigation. 
Salary  not  as  important  as  opportunity 
to  communicate.  OWAA  Bd.  of  Direc¬ 
tor.  W.  E.  Horine,  Box  145,  Nevada, 
Iowa  60201.  (515)  382-4150. 


OUTSTANDING  WRITER/ EDITOR  or 
PR:  32,  MA,  5  years  corporate  PR,  2 
years  daily  metro  editor,  2  years  teach¬ 
ing  Journalism  at  major  university. 
Seek  challenging  communications  ca¬ 
reer.  Polished  writer,  sound  manager 
in  PR  and  media.  Let’s  talk  business. 
Box  738,  Editor  &  Publisher. 


SERIOUS  EDUCATION  BEAT  wanted. 
3  years  newspaper,  2  years  teaching 
experience.  Master's.  Prefer  Zones  4,  3. 
Box  837,  Eklitor  &  Publisher. 


PHOTOGRAPHY _ 

PHOTOGRAPHER  —  Twice  runner-up 
for  regional  photographer  of  year,  seeks 
hard,  challenging  work.  Black/white, 
color.  4  years  on  dailies.  Supervisory, 
darkroom,  general  assignment  experi¬ 
ence.  Box  741,  EJditor  &  Publisher. 


YOUNG  PHOTOJOtTRNALIST,  bear¬ 
ing  excellent  credentials,  left  top  New 
York  City  publication  for  unfulfilled 
promises.  Currently  on  one  of  Philadel¬ 
phia’s  top  dailies.  Am  seeking  graphic¬ 
ally  aware  publication,  of  PR  type  po¬ 
sition.  I  do  not  come  cheaply,  the  best 
always  costs  more — no  triflers  please. 
Box  813,  Editor  &  Publisher, 


PHOTOGRAPHER  currently  working 
in  TV  News,  10  years  experience,  8  on 
daily  papers,  desires  new  position  on 
photo  oriented  daily.  Good  on  features 
and  sports.  First  letter  tell  all.  Contact 
Jo.  L.  Keener,  642  S.W.  36th  St.,  #203, 
Wyoming,  Mich.  49509.  (616)  538-’7744. 


32-YEAR-OLD  PRO  will  edit/manage 
your  weekly  in  Zone  8  or  9.  Heavy  ex¬ 
perience  all  phases.  Seek  eventual  own¬ 
ership.  Box  855,  Editor  &  Publisher. 


ADMINISTRATOR  experience<i  in  all 
phases.  Publisher,  Business  or  Produc¬ 
tion  Manager.  Strong  on  organization, 
cost  accounting,  production  control. 
Cold,  hot  tyi)e,  letterpress,  offset. 
Shirtsleeve  executive.  Prefer  desert 
Zone  9.  Curt  Sayre,  1120  Pepper  Drive, 
El  Cajon,  Calif.  92021  or  call  (714) 
232-3841. 


CIRCULATION 


COLLEGE  PROE’ESSOR  (experienced 
copy  editor)  seeks  summer  desk  or  re¬ 
porting  job.  Metro  and  small  town  ex- 
l)erience.  Bo.x  786,  Eklitor  &  Publisher. 


1  EXPERIENCED  EDITOR,  columnist, 
photographer,  feature  writer,  30,  seeks 
!  daily,  magazine,  news  service  or  public 
'  information  position.  BA  plus  graduate 
work  in  sociology  and  Journalism.  Top 
references.  Now  working  72  hours  per 
week,  want  less — like  50.  Zones  5,  7, 
8  or  9.  Box  797,  Eklitor  &  Publisher. 


REPORTER :  Berkeley  J-grad,  city  edi¬ 
tor  of  major  college  daily,  seeks  chal¬ 
lenging  job  on  weekly  or  daily.  Any¬ 
where.  Excellent  references.  Box  750, 
I  Editor  &  Publisher. 


AGGREJSSIVE  and  hardworking  mar¬ 
ried  man,  experienced  in  many  phases 
of  circulation  with  7  day  AM  and  PM 
newspaper.  Desires  new  challenges  as 
Circulation  Manager.  Box  853,  Editor 
&  Publisher. 

37-YEJAR-OLD  Assistant  City  Circula¬ 
tion  Manager  with  stale’s  largest  daily 
newspapers,  BS  degree,  seeks  own  oper¬ 
ation.  Box  793,  Eklitor  &  Publisher. 


DISPLAY  ADVERTISING 


I  PRO,  50,  all  bases.  Bilingual  (Spanish) 
I  metro  daily.  Border  weekly.  Box  791, 
Ekiitor  &  Publisher. 


SPORTS  EDITOR  spot  wanted  in 
Pennsylvania,  Ohio,  Maryland,  Dela¬ 
ware,  Virginia  or  western  New  York 
by  28-year-old  with  all  the  qualifica¬ 
tions.  Box  712,  Elditor  &  Publisher. 


VETERAN  REPORTER,  38,  can  do  it 
all,  do  it  well,  seeking  relocate  Zone  6. 
Box  697,  Editor  &  Publisher. 


AD  MANAGER-SALESMAN,  daily  and 
metropolitan  experience  with  excellent 
record  as  a  producer  and  department 
head.  College  graduate.  Box  841,  Editor 
&  Publisher. 


SPECIAL  EDITIONS— Ad  sales,  20 
.vears  of  proven  results  CEN’TEN- 
NIALS-ANNIVERSARIES  for  news¬ 
papers:  daily  and  weekly.  Honest,  re¬ 
liable  and  satisfied  advertisers.  Zones  2, 
3,  4.  Box  607,  Ekiitor  &  Publisher. 


EDITORIAL 

SPORTS  EDITOR  with  12M  6-day  PM 
offset,  preps,  colleges,  layout,  columns, 
photo,  formerly  with  50M  PM,  heavy 
pros,  desire  move  up  any  Zone.  (College 
graduate.  Box  869,  Eklitor  &  Publisher. 


EXPERIENCED  EDITOR-REPORTER. 
48,  would  like  return  to  daily  where 
solid  administrative,  desk,  writing  back¬ 
ground  needed.  Have  been  in  allied 
fields  last  2  years.  A  20-year  newsman: 
location,  paper  size  secondary  to  good 
potential.  Box  833,  Eiditor  &  Publisher. 


EXPERIENCED,  prize-winner.  all 
areas.  Present  job  fine,  but  seek  posi¬ 
tion  in  Washington,  D.C.  area.  Hard¬ 
working.  easy  to  work  with.  Box  863, 
Editor  &  Publisher. 


CORRESPONDE3NT,  part-time,  Denver. 
Will  travel.  Reporting,  photography- 
general  subjects,  also  library  research. 
BS,  BA,  grad  work.  Box  864,  Editor  & 
Publisher. 


E'RE/ELANCER,  just  finished  big  book 
contract.  Want  newspaiier  or  related 
work,  preferably  Los  Angeles  area.  I’m 
a  go^  writer  and  all-around  reporter. 
Lionel  Rolfe,  10110  Camarillo  PL.  Apt. 
25.  N.  Hollywood.  Calif.  91602.  (203) 
761-4037. 


’74  COLLEGE  GRAD  desires  reporting/ 
writing  job.  Want  experience — salary 
secondary.  Can  write.  Contact  David 
Zerwick.  138  N.  Prospect  Ave.,  Madi¬ 
son,  Wise.  53705. 


COPY  EDITOR — Experienced  on  200,- 
I  000  circulation  daily.  Tight  heads  in  a 
hurry.  MA  English.  Will  relocate.  Box 
730,  Editor  &  Publisher. 

RKOFESSi6nAL~NEWSMAN,  early 
30s,  now  in  university  PR  and  teach¬ 
ing,  desires  editing,  managerial  posi¬ 
tion  with  small  or  medium  daily, 
i  Masters  from  Missouri,  experienced 
writer,  editor  on  dailies  and  in  mili¬ 
tary.  Present  salary  $13,000.  Available 
in  August.  Zones  3.  8  preferred.  Box 
835,  Eklitor  &  Publisher. 

HELP  !  1  !  TRAPPED  IN  BUSINESS 
PRESS  !  !  !  Seek  start  in  newspapers: 
general  assignment  slot  on  small  daily 
or  swing  work  on  quality  weekly.  Zones 
1,2,3, 5.  Box  812,  Eklitor  &  Publisher. 


PROFESSIONAL  NE^VSMAN  with  18 
years  experience,  varied  background, 
looking  for  opportunity.  Box  778,  Editor 
&  Publisher. 


VERSATILE,  CITY-BRED  newsman 
with  5  year  reporting  background,  in¬ 
cluding  2  years  as  news  editor  of 
award-winning  college  daily  and  1  year 
as  news  editor  of  15,000  weekly,  seeks 
reporting  position  on  a  daily.  Challenge, 
responsibility  more  imiwrtant  than 
money.  Will  relocate  anywhere,  but 
prefer  Zone  1  or  2.  Box  836,  Editor  & 
Publisher. 


EDI'TORIAL  /  ADMINISTRATIVE: 
Principal  with  26  years  experience  In 
journalism,  public  relations,  public  af¬ 
fairs,  looking  for  opportunity,  not  a 
sinecure.  Knows  all  levels  of  govern¬ 
ment  inslde/out ;  willing  to  invest  in 
right  opportunity.  Could  also  handle 
college  or  health  center  info  position. 
Box  763,  Eklitor  &  Publisher. 


WRITER/ EDITOR.  5  years  experience, 
all  phases,  small  market.  Seeks  medium, 
metro  daily  as  feature  writer,  will 
consider  other  slots.  Zones  1,  8  or  9. 
Box  858,  Editor  &  Publisher. 

EAGER  BEGINNING  REPORTEJt,  BA 
journalism  '74.  college  paper  experience 
in  reporting,  copy  editing,  column 
writing.  Prefer  Zone  3.  Box  850,  Editor 
&  Publisher. 

PRODUCTION 

PRODUCTION  MANAGER— 27  years 
of  newspaper  experience  including  14 
years  of  various  generations  of  cold 
type  conversion.  In  charge  of  all  Pro¬ 
duction  Department  in  medium  sized 
newspaper.  Successful  in  negotiations, 
grievances  and  arbitration.  Box  707, 
Editor  &  Publisher. 

LET  ME  SHOW  YOU  MY  BEST  re¬ 
views.  Critic  post  wante<l  by  May  jfrad- 
uate  with  6  years  professional  experi¬ 
ence.  Will  move  to  any  major  urban 
area.  Box  848,  Editor  &  Publisher. 

WANTED:  Supervisor  position  on  daily 
pai>er.  ITU  member  21  years.  Have 
worked  and  supervisetl  in  every  depart¬ 
ment  of  composing  room.  Hot  metal, 
cold  type,  letterpress  or  offset.  For 
full  resume  contact  Jack  M.  Whitaker, 
111  N.  Division,  Auburn,  Wash,  98002. 
Ph:  939-1695. 

PAPER  CHASE:  Magna  cum  laude  J- 
grad  seeks  newsroom  career,  any  phase, 
Zones  1,2, 5, 7.  College  reporter/ editor. 
Box  847,  Editor  &  Publisher, 

VERSATILE  JOURNALIST  seeks: 
government  beat  on  major  metro,  man- 

PUBLIC  INFORMATION 

aging  editor’s  or  news  editor’s  slot  on 
me<lium  daily,  or  key  management  po¬ 
sition  in  weekly  chain.  Young  aggres¬ 
sive  pro  with  8  years  of  diversified  ex¬ 
perience  (weeklies  and  dailies).  Will 
send  complete  resume  and  clips  upon 
request.  Box  845,  Editor  &  Publisher. 

TOP  NOTCH  writer,  public  informa¬ 
tion,  Washington  D.C.  area.  Experi¬ 
enced,  talented.  Asset  to  any  business 
or  organization.  Presently  employed, 
wonderful  boss.  Box  861,  Editor  & 
Publisher. 

nomics  BA,  copy  eilitor  on  award-win¬ 
ning  university  daily,  former  Air  Force 
officer,  male,  single,  seeks  reporting 
spot.  Salary  secondary.  Prefer  Zone  1 
or  2.  Box  842,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

EXPERIENCED  NEW  YORK  Reporter, 
32,  currently  in  Europe  seeks  creative, 
challenging  PR  position  anywhere  In 
U.S.  Prefer  major  university,  institu¬ 
tional  work.  Background  sports,  general 

1  assignment,  features,  desk.  Box  708, 
j  Editor  &  Publisher. 

HELP!  Deadly  accurate,  hard-working 
young  reporter  on  metro  daily  at  dead 
end.  Have  worked  photo  and  desk. 
Need  challenge  on  quality  publication. 

Box  840,  Editor  &  Publisher. 

'  WRITER  /  EDITOR  /  PHOTOGRAPHER 
j  seeks  public  relations/ information  posi- 
;  tion  for  January,  1975.  Currently  with 

1  large  organization  overseas.  Experience 
:  in  Organizational  publications.  Resume 

1  available.  Box  856.  Editor  &  Publisher. 

! 

MS  EDUCATION,  BS  JOURNALISM. 
27,  5  years  as  intermeiiiate  grade 

teacher.  Seek  CHALLENGING  posi¬ 
tion.  Resume,  clips :  Box  839,  Editor  & 
Publisher. 

E&P  Employment  Zone  Chart 

Us«  zon*  numbsr  to  Indicat*  location  without  spacific  idantlfication 
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Shop  Talk  at  Thirty  “y  «»'>*«  u-  Brown  Reuters  guild  members 

^  return  to  their  jobs 


Prediction  on  Miami  Herald  case 


Newspaper  editors,  publishers  and  law¬ 
yers  w'ho  have  been  pondering  and  w’orry- 
ing  about  the  forthcoming  decision  in  the 
Miami  Herald  vs  Tornillo  “right  of  reply” 
case  now  before  the  Supreme  Court  may 
take  some  solace  from  a  computer  analy¬ 
sis  which  says  “never  fear.” 

Analyzing  the  voting  records  of  Su¬ 
preme  Court  justices  the  computer  says 
we  can  expect  an  8-1  vote  in  favor  of  the 
First  Amendment.  The  man  who  runs  the 
computer  says  it  could  be  unanimous. 

“The  Supreme  Court  Computer”  column 
has  been  running  for  some  time  in  the  Los 
Angeles  Herald-Examiner.  It  is  written 
by  Prof.  Harold  J.  Spaeth,  a  professor  of 
political  science  and  computer  science  at 
Michigan  State  University  (E&P,  May 
27,  1972,  page  6)  and  distributed  by  R- 
Squared,  Inc.,  of  Studio  City,  Calif.,  which 
is  headed  by  Bud  Maxim  Goode.  Spaeth 
computerized  more  than  3,000  post-1958 
court  decisions  in  73  categories  and 
started  making  predictions  in  March, 
1970.  Bud  Goode  tells  us  that  over  the 
past  three  sessions  of  the  Court  the 
column  has  been  correct  in  43  of  48  pre¬ 
dictions,  an  accuracy  of  about  92%. 

The  recent  column  projecting  results  in 
the  Miami  Herald  case  explains: 

“The  “Supreme  Court  Computer’s”  an¬ 
alysis  of  the  Court’s  decisions  shows  that 
85%  of  the  justices’  voting  record  can  be 
explained  by  three  values — freedom, 
equality  and  New  Deal  economics.  The 
First  .Amendment  cases  pertain  to  the 
value  of  freedom. 

“These  three  values  can  be  thought  of 
as  psychological  attitudes  with  each  jus¬ 
tice  having  a  liberal,  moderate  or  conser¬ 
vative  score  which  is  reflected  in  his  vot¬ 
ing  behavior. 

“The  justices’  votes  on  First  Amend¬ 
ment  cases  are  listed  (in  the  article) 
along  with  their  value  of  freedom  on  a 
scale  ranging  from  plus-100  (always  votes 
for  freedom)  to  100  (always  votes  against 
freedom). 

“Using  the  freedom  scores  as  a  model 
we  can  say  that  those  most  supportive  of 
the  value  of  freedom  are  Justices 
Douglas,  Marshall  and  Brennan.  Stewart 
can  be  classified  as  a  moderate,  and  Jus¬ 
tice  Rehnquist  as  the  least  supportive  of 
the  concept  of  freedom.” 

The  column  noted  that  the  computer 
correctly  predicted  the  court’s  decision 
last  spring  when  it  ruled  that  neither  the 
First  Amendment  nor  federal  law  gives 
persons  a  right  of  access  to  the  broadcast¬ 
ing  media.  The  column  also  noted  a  sec¬ 
ond  decision  last  spring  when  the  court 
upheld  the  validity  of  the  Pittsburgh  ordi¬ 
nance  prohibiting  newspapers  from  print¬ 
ing  sex-designated  help-wanted  ads  5-4 
but  “all  of  the  justices  maintained  the 
inviolability  of  newspapers’  editorial  from 
government  regulation.” 

“The  vote,  therefore,  should  be  unani¬ 
mous,”  in  the  Miami  Herald  case,  the 
column  stated.  “Although  in  last  year’s 
broadcast  decision  Marshall  and  Brennan 
dissented,  arguing  that  a  limited  right  of 
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access  should  exist,  they  have  been 
staunch  in  their  position  that  the  press 
shall  be  free  of  governmental  editorial 
control. 

“So,  freedom  of  the  press  will  remain 
enshrined.  The  court  will  likely  echo  the 
words  of  Chief  Justice  Burger  in  last 
year’s  broadcast  decision:  ‘For  better  or 
worse,  editing  is  w'hat  editors  are  for;  and 
editing  is  selection  and  choice  of  materi¬ 
al.’  ” 

Goode,  a  former  Hollywood  press  agent 
and  magazine  winter,  w^as  trained  in  psy- 
chomoetrics.  He  has  extended  this  com¬ 
puterized  analysis  and  forecasting  to 
sports — baseball,  basketball  and  football — 
and  is  working  on  the  “Kitchen  Com¬ 
puter”  designed  to  help  the  average 
housewife  stop  spending  more  money  than 
is  necessary  for  food  and  still  provide  a 
balanced  diet. 

E&P  editorially  questioned  an  earlier 
Spaeth  Supreme  Court  prediction  which 
said  it  would  rule  against  a  newsman’s 
confidential  privilege.  We  hoped  the  com¬ 
puter  would  be  wrong.  It  turned  out  it 
was  right. 

• 

Victoria  strike  settled; 
jobs  are  guaranteed 

A  six-month  strike  that  shut  down  the 
Victoria  (B.C.)  Colonist  and  Victoria 
Times  ended  this  w’eek  when  all  five  unions 
involved  agreed  on  a  new  two-year  con¬ 
tract  which  will  raise  pay  by  34%  and 
protect  their  jobs  as  the  company  moves 
from  hot  lead  composition  and  makeup  to 
photocomposition. 

The  contract  w’as  ratified  by  the  unions 
on  Sunday  (May  26)  and  Monday.  The 
newspaper  resumed  publication  on  Thurs¬ 
day  and  Friday.  Both  papers  are  owmed 
by  FP  Publications. 

The  company  agreed  to  guarantee  jobs 
of  all  those  employed  by  the  company 
November  30,  1973,  and  if  that  number 
drops  more  than  10%,  the  company  will 
bank,  for  the  use  of  unions,  an  equiva¬ 
lent  amount  of  wages  for  the  workers 
affected  at  the  current  wage  rates. 


Members  of  the  Reuter  unit  of  the 
Newspaper  Guild  returned  to  work  Sun¬ 
day,  May  26,  following  agreement  on  a 
new  three-year  contract  to  replace  the  one 
that  expired  on  December  31, 1973. 

The  members  had  been  on  strike  for  ten 
days  over  management’s  refusal  to  include 
a  Cost  of  Living  escalator  clause  in  the 
new  agreement.  The  company’s  position 
was  that  the  salary  scale  being  offered 
was  more  then  enough  to  compensate  for 
any  increase  in  the  cost  of  living. 

The  new'  agreement  includes  a  Cost  of 
Living  clause,  but  the  salary  scale  has 
been  reduced  fairly  substantially.  The  av¬ 
erage  increase  for  the  149  Guild  members 
is  now  $15  per  week  in  1974  and  $14  in 

1975  and  1976  respectively.  Management’s 
original  offer  was  $15  this  year,  $22.50 
next  and  $27.50  in  the  third.  In  percentage 
terms,  the  agreed  increases  are  4.64%, 
4.14%  and  3.98%. 

Based  on  price  index 

The  Cost  of  Living  clause  applies  to  the 
second  and  third  years  of  the  contract.  It 
is  based  on  the  national  consumer  price 
index  with  an  8%  trigger  using  the  April, 
1974  figure  as  the  starting  point. 

In  terms  of  actual  salary  for  1975, 
Guild  members  will  receive  an  average  of 
$8.50  per  week  less  than  was  included  in 
management’s  original  offer.  (For  staff  to 
make  up  this  difference,  the  Cost  of  Liv¬ 
ing  will  have  to  rise  by  10(4 %•)  In  the 
third  year.  Guild  members  settled  for 
$13.50  less  than  w’as  originally  offered  to 
them  in  return  for  the  Cost  of  Living 
provision. 

Under  the  terms  of  the  new  Reuter 
contract,  top  journalists  (O  Category) 
w'ill  earn  $422.79  per  w'eek  this  year 
(against  the  original  offer  of  $428), 
$440.29  next  year  ($459)  and  $457.81  in 

1976  ($495).  In  the  final  year  of  the  old 
contract  they  earned  $404.00  a  week. 

The  current  agreement  also  includes  a 
new'  medical  plan  offering  a  maximum 
coverage  of  $250,000  and  a  comprehensive 
dental  plan  financed  by  the  company. 

The  Reuter  unit  of  the  Newspaper 
Guild  includes  journalists,  sales  person¬ 
nel,  clerical  staff  and  technicians. 
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WhatdoXetox 
and  Coke 

havein  . 
commonr 


A  great  name. 

But  that’s  only  part  of  the  answer. 

In  both  cases,  those  great  names  are 
also  great  trademarks. 

And  great  trademarks  are  as  valuable 
to  you  as  they  are  to  the  companies  that 
own  them. 

That’s  because  they  ensure  that 
when  you  ask  for  something,  you  get 
what  you  ask  for. 

The  Xerox  trademark  identifies  a 
range  of  products. 


So  it  should  always  be  followed  by 
the  name  of  the  one  to  which  it  refers— 
“Xerox  copier,”  “Xerox  computer”  or 
“Xerox  textbook’.’ 

Whether  you  want  a  certain  soft 
drink  or  a  certain  copier,  you  want  to 
be  sure  that  what  you  get  is  the 
real  thing. 

XEROX 


XEROX  IS  a  registered  tradenurk  of  XEROX  CORPORATION. 
COKE  is  a  registered  trademark  of  THE  COCA-COLA  COMPANY 


Roso  Sabalones  and  Fred  Rehm, 

James  McDonough  and  Manny  Suarez 
— what  do  they  have  in  common? 


SABALONES  REHM  McDONOUGH  SUAREZ 


They’re  part  of  the  vigorous  staff 
of  The  San  Juan  Star 


Each  has  also  received  a  1974  Overseas  Press  Cluh 
award  for  excellence  in  his  specialty 


BEST  SPOT  NEWS  PHOTOGRAPHY 
Roso  Sabalones 


BEST  SPORTS  REPORTING 

Fred  Rehm 


BEST  SPORTS  PHOTOGRAPHY 
Roso  Sabalones 


BEST  SPOT  NEWS 
Manny  Suarez 


BEST  INVESTIGATIVE  REPORTING 


James  McDonough 


The  San  Juan  Star 


